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Providing  public  service  to  a  community  is  a  high  calling  of 
newspapers. 

That  comes  through  hard  reporting  and  vigorous  investigative 
work.  And  that  work  often  is  augmented  by  efforts  to  pry  out  of  the 
government  information  to  which  the  public  is  fully  entitled. 

In  its  annual  competition,  the  national  Associated  Press  Managing 
Editors  organization  has  cited  several  Gannett  newspapers  for  their 
efforts  in  these  areas. 

Public  Service  - 
Over  and  Over  Again 

Named  finalists  in  the  APME  Public  Service  awards  are  The 
Detroit  News,  The  Burlington  (Vt.)  Free  Press  and  the  Chronicle- 
Tribune  in  Marion,  Ind. 

Named  finalists  in  the  APME  Freedom  of  Information  awards  are 
The  Detroit  News,  The  Des  Moines  Register,  the  El  Paso  (Texas) 
Times,  The  Courier-Journal  in  Louisville,  Ky.,  and  The  Arizona 
Republic  in  Phoenix. 

The  excellent  efforts  by  these  newspapers  deserve  such  recogni¬ 
tion.  But,  in  the  end,  the  readers  and  the  communities  are  the  real 
beneficiaries. 


The  Courier-Journal  at  Louisville,  Ky. 

-  Freedom  of  Information  finalist, 
for  using  public  records  to  uncover 
policy  flaws  of  the  city's  police 
department  that  allowed  claims  of 
brutality  during  arrests  to  go  largely 
unaddressed. 

The  Detroit  News  -  Public  Service 
finalist  and  Freedom  of  Information 
finalist,  for  stones  showing  how 
school  district  officials  wasted 
millions  of  dollars  on  unnecessary 
work  and  funneled  millions  of 
dollars  in  contracts  to  friends . 

The  Des  Moines  Register  -  Freedom 
of  Information  finalist,  for  stories 
demonstrating  how  the  newspaper 
defends  and  protects  the  public’s 
right  to  know.  Among  the  efforts 
was  a  story  showing  how  some 
members  of  the  full-time  Board  of 
Supervisors  don’t  put  in  a  full 
day’s  work. 

The  Arizona  Republic  at  Phoenix  - 

Freedom  of  Information  finalist, 
for  legal  efforts  to  force  the  State 
Board  of  Education  to  allow  an 
open  examination  of  the  state’s  new 
graduation  tests  and  for  work  on 
other  local  issues. 

The  Durlington  (Vt.)  Free  Press  - 

Public  Service  finalist,  for  coverage 
of  hazing  by  the  University  of 
Vermont  hockey  team  and  the 
university’s  failure  to  investigate 
and  disclose  it. 

Chronicle-Tribune,  Marion,  Ind.  - 

Public  Service  finalist,  for  Moment 
of  Truth,  a  series  examining  why 
the  community  lags  behind  in  such 
measurable  categories  as  literacy, 
worker  training  and  high-school 
graduation  rates. 

El  Paso  (Texas)  Times  -  Freedom 
of  Information  finalist,  for  over¬ 
coming  resistance  to  produce 
school  records  that  revealed  school 
officials  throughout  the  state  were 
underreporting  dropouts . 
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THE  PRIIPLE  OF  THE  THING 

Your  recent  article  titled 
“Fonts  of  Clarity”  [Sept.  25, 
23]  was  a  very  good  overview 


“Fonts  of  Clarity”  [Sept.  25,  p. 

.^L  23]  was  a  very  good  overview  of 
design  trends  in  newspapers,  and  I  ap¬ 
preciate  the  flattering  words  about  my 
work.  It  is  unfortunate,  however,  that  it 
reported  “speculation”  that  after  helping 
redesign  the  Chicago  Tribune,  I  might 
also  work  for  a  competing  newspaper. 

If  I  had  been  asked  about  such 
speculation,  I  would  have  replied, 
“Absolutely  not,”  and  explained  why 

such  an  arrangement  is  - - 

completely  against  my  LET 
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LOCAL  ANGIE 

1READ  WITH  INTER- 
est  your  mo 
factual  com 


Iest  your  more  , , 

f  ^  address.  Lei 

tactual  comments  -  „ 

,.  r-  .  ,  for  all  then 

regarding  the  financial 

condition,  loss  of 

employee  morale,  and  high  turnover  at 
the  Community  Newspaper  Co.  (CNC) 
since  becoming  part  of  the  Fidelity 
Investments  organization  [^"Boston 
Herald  does  urban-suburban  deal,” 
Oct.  2,  p.  7].  The  only  other  news 
publication  that  began  to  touch  on 
these  issues  was  (of  course)  The  Boston 
Globe,  but  even  it  did  not  do  the 
situation  justice. 

I  live  in  one  of  those  communities 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  he  edited 
for  all  the  usual  reasons. 


that  have  been  “taken  over”  by  CNC. 
They  bought  out  the  Hopkinton  Crier 
and  took  what  had  been  a  wonderful 
and  truly  local  paper  and  made  it  a 
sorry  duplicate  of  all  its  other 
publications. 

Last  November,  I  —  and  a  group  of 
other  frustrated  former  Crier  readers 
—  decided  another  local  newspaper 
was  in  order.  Thanks  to  their  help,  I 
began  the  Hopkinton  Independent  in 
Februaiy'.  We  began  as  a  monthly,  and 
now  we  are  a  biweekly.  I  could  not 
have  done  it  without  an  awTul  lot  of 

-  support  and  help 

E  R  S  from  other  journalists 

^  ,  (for  w'hich  I  am 

tters.Send  ^  ,,  ^  i\ 

,  _  eternallv  grateful). 

to  letters®  u 
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er  grown;  and  I  perceive 
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,  :  side”  of  CNC.  I  am  glad 
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,  to  see  that  the  Roston 


I  Herald  has  purchased 


;  J  CNC  and  hope  that  it 
naybeedited  ,  j  a  j- 

^  has  more  understanding 

’easons. 

of  the  differences 
between  a  daily  on  the 
one  hand  and  a  weekly  or  biweekly  local 
newspaper  on  the  other  —  not  so  much 
for  Hopkinton  but  for  all  those  other 
communities. 

By  the  way,  how  is  it  that  one  organi¬ 
zation  is  allowed  —  by  law'  —  to  own  all 
the  print  media  from  Boston  to  Worces¬ 
ter  and  down  to  Cape  Cod? 

SARAH  LOTHROP  DUCKETT 
EDITOR  AND  PUBLISHER 
Hopkinton  (Mass.)  Independent 


- 50  years  ago  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


OCT.  21,  1950: 

Wordiness  in  The  Associated 
Press  report  was  criticized  in  a 
7, 000- word  report  by  the  new 
Committee  on  Content  Study  of 


Editors  organization  after  a 
painstaking  —  and  wordy  — 
survey. 

Refusal  of  the  striking  mail-room 


contract  loomed  as  the  major 
stumbling  block  in  the  three- 
week-old  shutdown  of  the  three 
Pittsburgh  daily  newspapers  — 
the  Post-Gazette,  the  Press,  and 


the  Associated  Press  Managing  employees  to  agree  to  a  written  the  Sun-Telegraph. 


vww.editorandpublisher.com 
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Making  money 
on  the  Internet 
isn’t  easy,  even  for 
the  tech-sawy  Trib¬ 
une  Co.  Its  Tribune 
Interactive  unit  last 
week  eliminated  80 
positions,  out  of  650, 
on  its  staff  roster. 

Spokesman  John 
Lyday  said  only  34 
people  lost  jobs:  The 
remaining  positions 
had  been  open  but 
unfilled.  Twenty 
staffers  were  laid  off 
at  latimes.com;  eight 
at  Tribune  Interactive 
headquarters;  and 
six  at  either  chicago- 
tribune.com  or  Chi- 
cagoSports.com.  The 
cuts  spanned  tech, 
sales,  production,  ed¬ 
itorial,  and  design  de¬ 
partments. 

-  WAYNE  ROBINS 


together  their  budgets  for  next  year.  For  example; 

•  Knight  Kidder’s  Philadelphia  Inquirer  and 
Philadelphia  Daily  News  plan  to  trim  full-time  staff 
by  100,  or  3%,  through  buyouts. 

•  Tribune  Co.  cut  80  of  650  positions  at  its  Inter¬ 
net  unit  last  week  to  hasten  profitability.  Last 
month,  the  company  slashed  170  jobs  when  it  closed 
14  community  news  sections  and  restructured  the 
|||||||||||||||||■||||||^■  ad  department  at  the  Los 

Angeles  Times. 

•  Belo’s  Press-Enterprise  in 
Riverside,  Calif.,  recently  cut  14 
VSPRINT  jobs  at  its  free  weekly  newspa¬ 

per  group  and  said  it  will  start 
charging  subscription  fees  to 
reduce  newsprint  costs,  said 
Publisher  Marcia  McQuern, 
adding  that  some  of  the  people 
cut  will  be  absorbed  elsewhere 
in  the  company. 

After  an  unusually  strong 
third  quarter  last  year,  newspa¬ 
per  earnings  are  coming  back 
down  to  earth.  Dot-coms  have 
reigned  in  the  ad  spending  that 
lifted  profits  last  year,  dim¬ 
ming  the  shine  in  this  year’s 
third  quarter. 

At  Gannett  Co.  Inc.,  weak¬ 
ness  in  the  local  and  classified 
advertising  categories  partly 
offset  strong  national  ad  demand  and  held  back 
revenue  gains.  Total  newspaper  ad  revenue  rose  3% 
on  a  pro  forma  basis. 

Difficult  comparisons  with  Ijist  year’s  third  quar¬ 
ter,  higher  newsprint  prices,  and  Internet  spending 
tempered  profits  at  the  New  York  Times  Co.,  which 


Higher  newsprint  prices  and  lower  ad 
revenue  growth  have  execs  worrying 
about  prospects  in  the  fourth  quarter 


BY  LUCIA  MOSES 

The  first  of  the  third-quarter  earnings 
reports  showed  signs  of 
a  continued  slowdown 
in  advertising  growth  and 
sharply  rising  newsprint  costs 
as  newspaper  companies  braced 
for  what  is  expected  to  be  an¬ 
other  tough  quarter  ahead. 

Adding  to  the  newsprint 
problem,  the  economic  out¬ 
look,  already  clouded  by  high 
oil  prices,  grew  increasingly 
uncertain  as  tensions  in  the 
Middle  East  erupted  last  week. 

“In  the  fourth  quarter,  with 
ad  revenue  slowing  and  news¬ 
print  increasing,  it  certainly 
isn’t  going  to  be  a  slam-dunk,” 

Merrill  Lynch  newspaper  ana¬ 
lyst  Lauren  Rich  Fine  said. 

Newsprint  prices  are  up 
30%  from  $470  per  metric 
ton  a  year  ago  and  expected 
to  go  as  high  as  $700  in 
2001.  Another  wrinkle  is  the  Internet  threat, 
which  costs  newspapers  as  each  spends  to  build 
a  Web  presence.  Companies  are  counting  on  the 
shift  to  narrower  paper  widths  to  defray  higher 
newsprint  prices,  but  all  costs  are  under  scrutiny 
as  they  try  to  meet  year-end  expectations  and  put 


Transaction  prices. 
East  Coast 
per  metric  ton: 


September  2000  —  $6l0 
September  1999  — $470 

Source:  Pulp  4  Paper  Week 


The  U.S.  House  of 
Representatives 
on  a  voice  vote  Thurs¬ 
day  passed  a  bill  that 
would,  for  the  first 
time,  make  it  a  crimi¬ 
nal  offense  to  leak 
classified  material. 
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Kenneth  Starr,  was 
found  not  guilty  of 
criminal  contempt 
Oct.  5  in  a  case  that 
revolved  around  a 
leak,  related  to  the 
Monica  Lewinsky 
saga,  that  another 
court  ruled  was  legal. 

Bakaly  was  ac¬ 
cused  of  lying  when 
he  denied  being  the 
source  of  leaks  leading 
to  a  1999  article  in 
The  New  York  Times. 

-  TODD  SHIELDS 

‘TIMEHAPS 


The  New  York 
Times  Co.  has 
chosen  Italian  archi¬ 
tect  Renzo  Piano  to 
orchestrate  the  de¬ 
sign  of  its  new  40- 
story  headquarters  in 
Manhattan,  news¬ 
paper  executives 
said  Friday. 

Construction  of  the 
building  in  the  Times 
Square  area  is  ex¬ 
pected  to  begin  next 
year,  with  a  move-in 
date  set  for  2004. 

-  JOE  STRUPP 


Proponents  said 
the  measure,  which 

earned  37  cents  per  ; 
share,  up  2.8%.  On  a 

Taking  Stock:  Up,  Down,  Sideways 

in  broadcast  and  cable 
TV,  which  powered 

originated  in  the  Sen¬ 

pro  forma  basis. 

Newspaper  Company  Share  Prices  on  Q4’s  First  Trading  Day 

earnings  past  expecta¬ 

ate,  is  needed  to 

newspaper  revenue 

COMPANY 

1999 

2000 

%  CHANGE 

tions.  Pro  forma  news¬ 

stem  harmful  disclo¬ 

rose  5.3%.  National 

Belo 

18.88 

18.19 

-3.64 

paper  ad  revenue 

sures  of  national  se¬ 

and  help-wanted  ad¬ 

Dow  Jones  &  Co.  Inc. 

54.00 

60.44 

11.92 

increased  4.7%  to  $181 

crets.  Opponents  said 

vertising  fueled  ad 

Gannett  Co.  Inc. 

69.63 

52.63 

-24.42 

million,  with  local  retail 

the  provision  could 

revenue  growth  of 

Gray  Communications 

17.00 

11.31 

-33.46 

the  weak  spot,  down  1%. 

result  in  journalists 

7.4%  at  The  New  York 

Harte-Hanks  Inc. 

23.31 

27.88 

19.57 

Journal  Register  Co. 

being  grilled  by  pros¬ 

Times  and  5.3%  at 

Hollinger  International  Inc. 

11.81 

16.88 

42.86 

had  mild  earnings  and 

ecutors  trying  to  un¬ 

The  Boston  Globe. 

Journal  Register  Co. 

13.31 

15.13 

13.62 

revenue  gains  in  the 

cover  their  sources. 

Poor  market  condi¬ 

Knight  Ridder 

55.50 

50.31 

-9.35 

third  quarter  as  tight 

-  TODD  SHIELDS 

tions  for  public  offer¬ 

Lee  Enterprises  Inc. 

27.75 

28.13 

1.35 

cost  controls  offset 

ings  led  the  company 

McClatchy  Co. 

35.75 

35.38 

-1.05 

higher  newsprint  prices. 

AIDETO  STARR 

to  scrap  plans  to  issue 

Media  General  Inc. 

51.56 

42.45 

-17.67 

Ad  revenue  was  flat  for 

a  tracking  stock  for 

New  York  Times  Co. 

39.13 

39.25 

0.32 

September,  with  retail 

OFFTHEHOOK 

its  Internet  business. 

Pulitzer  Inc. 

45.25 

42.00 

-7.18 

declining  3.6%. 

citing  poor  market 

E.W.  Scripps  Co. 

49.13 

52.38 

6.62 

Higher  paper  costs 

^^harles  G.  Bakaly 
^./lll,  ex-spokes- 

conditions. 

Tribune  Co. 

49.94 

43.75 

-12.39 

and  other  expenses  led 

After  strong  finan¬ 

Washington  Post  Co. 

508.56 

527.50 

3.72 

to  an  earnings  shortfall 

man  for  former 

cial  and  technology 

Source;  £4P  calculations  based  on 

1  share  prices  provided  by  Yahoo! 

at  Southeastern  pub- 

year,  Dow  Jones  &  Co.  Inc.’s  The  Wall  Street  Jour¬ 
nal  posted  a  modest  6.1%  linage  gain  on  a  per-issue 
basis,  as  a  fallofif  in  financial  advertising  partly  off¬ 
set  technology  and  classified  advertising  growth. 

At  the  E.W.  Scripps  Co.,  moderate  growth  in  the 
newspaper  division  was  supplemented  by  strength 


Gray  days  for  public  access 


Media  General  Inc.  of  36  cents  per  share,  down 
from  44  cents  last  year. 

And  Pulitzer  Inc.  reported  ad  revenue  rose  5.1%, 
reflecting  higher  national  advertising  at  the 
St.  Louis  Post-Dispatch  and  rate  increases  at  the 
Arizona  Daily  Star  in  Tucson.  SI 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

CALIFORNIA  Gov. 
Gray  Davis  has 
vetoed  for  a 
second  time  legislation 
that  would  have  allowed 
Californians  to  ask  the 
state  attorney  general  to 
review  public  agencies’ 
denials  of  requests  for 
public  records. 

Sponsored  by  state 
Sen.  BjTon  Sher  (D-Palo 
Alto),  the  measure 
sailed  through  the  state 
Legislature,  but  Davis  — 
who  also  recently  vetoed 
a  bill  giving  the  media 
greater  access  to  Califor¬ 
nia  prisoners  —  would¬ 
n’t  sign  it.  “The  bill  sets 
up  a  bureaucratic  re¬ 
porting  mechanism,  in¬ 


volving  the  preparation, 
posting,  and  mailing  of 
[attorney  general]  opin¬ 
ions  on  the  merits  of  a 
state  agency’s  decision 
to  withhold  requested 
information,”  Davis  said 
in  a  statement.  “The 
costs  to  comply  with  this 
bill ...  would  likely  be 
significant.  Therefore,  I 
am  vetoing  this  bill.” 

The  veto  comes  as  a 
great  disappointment 
to  open-government 
advocates  in  California. 

“The  bill  had  the 
potential  to  radically 
reduce  or  even  eliminate 
the  need  for  costly  litiga¬ 
tion  of  public-records 
disputes,  which  costs 
government  a  lot  more 
than  creating  this  new 


function  in  the  AG’s 
office  would  have,”  said 
Thomas  Newton,  gener 
al  counsel  for 
the  California 
Newspaper 
Publishers 
Association 
(CNPA), 
which  backed 
the  bill. 

Davis  is  a 
moderate 
Democrat 
who  is  tough 
on  crime  — 
and  the  newspaper  in¬ 
dustry.  In  addition  to 
vetoing  the  prison-access 
and  public-records  bills, 
he  is  considered  a  tough 
sell  on  CNPA’s  attempt 
to  overturn  California’s 
sales  tax  on  daily  papers. 


Gray  Davis 


GOVERNOR 

California 


“Governor  Davis  is 
completely  out  of  touch 
with  common  citizens’ 

experiences  in 
trying  to  get 
information 
from  govern¬ 
ment  [that]  it 
would  rather 
not  provide  — 
or  he  simply 
doesn’t  care,” 
said  Teny 
Francke  of 
the  California 
First  Amend¬ 
ment  Coalition.  “Which¬ 
ever  is  the  case,  this 
[latest]  veto  confirms 
that  he  will  not  allow 
Attorney  General  Bill 
Lockyer  to  offer  the 
help  that  Loclyer  is 
willing  to  provide.”  11 
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Readers  will  no 
longer  have  to 
go  online  to  subscribe 
to  WSJ.com.  Starting 
today,  special  dis¬ 
counted  subscriptions 
to  The  Wall  Street 
Journal’s  Internet 
edition  will  be  made 
available  through 
retail  packages  at 
Barnes  &  Noble 
bookstores. 

The  exclusive 
arrangement  with 
more  than  550  stores 
allows  readers  to 
purchase  a  one-year 
subscription  to  the 
daily  financial  news¬ 
paper  at  a  reduced 
rate  of  $49,  $10 
below  the  regular 
price.  Those  buying 
the  bookstore  sub¬ 
scription  also  will 
receive  a  special  In¬ 
ternet  kit  that  in¬ 
cludes  a  user  name 
and  password,  a 
mouse  pad,  and  a 
four-color  site  guide. 

-  JOE  STRUPP 


One  year  later,  ‘Honolulu  Star-Bulletin 
reporter  continues  to  tell  the  tale 
of  a  sale  that’s  still  in  limbo 


Black  characterized  the  ne¬ 
gotiations  as  “difficult,”  telling 
E&P  that  one  of  the  sticking 
points  in  the  deal  is  access  to 
Gannett’s  existing  supply  of 
newsprint.  The  West  Coast  sup¬ 
ply  from  vendors,  he  said,  is 
“very  tight.”  He  sidded  that  if  he 
buys  the  paper,  he  would  move 
it  to  a  new  location  in  Honolulu 
and  print  it  on  a  different  press. 

Gannett  spokeswoman  Tara 
Connell  said  it  would  “not  be  commenting  on  the 
Hawaii  negotiations.” 
Lind,  on  the  other 
I  hand,  is.  Management 
I  has  told  the  53-year-old 
I  reporter,  who  has  a 
i  background  in  social 
I  activism,  that  the  Web 
site  is  OK  as  long  as  he 
does  it  on  his  own  time. 
He  also  is  a  member  of 
The  Newspaper  Guild, 

'  which  affords  added 
protection,  as  any  deal 

_ to  buy  the  paper  must 

honor  union  contracts. 
Lind  has  chronicled  the  drama 
with  a  conversational  insider’s  ac¬ 
count  that  explores  everything  from 
the  personal  emotional  toll  the  clo¬ 
sure/sale  has  taken  on  staff  (“the 
last  year’s  been  hard  on  all  of  us 
and,  although  often  overlooked,  our 
families  have  been  along  for  the 
ride”)  to  in-house  sleuthing  that 
suggests  that  business  partner 
Gannett  is  trying  to  make  the  Star- 
Bulletin  an  unappealing  property' 
by  not  filling  news  racks. 

And  although  he  has  had  plenty 
after  all,  the 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

WHEN  Honolulu  Star-Bulletin  inves- 
tigative  reporter  Ian  Lind  launched  a 
Web  diary  on  the  planned  closure  of  the 
paper  last  year,  he  thought  it  would  last  for  a  few 
weeks,  tops. 

“Here  we  are  a  year  later,  and  I’m  still  doing  it,”  said 
Lind,  who  gets  up  an  hour 
early  to  write  the  column  for 
his  site  (http://www.ilind.net). 

“It’s  kind  of  a  pain  in  the  butt.” 

Especially  for  Gannett  Co. 

Inc.  Lind’s  cyber  column,  “Fi¬ 
nal  Days?  A  Newsroom  Diary,” 
has  generated  a  small  but  loyal 
readership  as  he  chronicles  the 
saga  of  the  Star-Bulletin. 

The  column  mainly  focuses 
on  the  Star-Bulletin, 
whose  uncertain  fate 
has  had  more  twists 
and  turns  than  a  big 
Hawaiian  wave  since 
Liberty  Newspapers 
agreed  in  September 
1999  to  end  its  joint 
operating  agreement 
(JOA)  and  close  the 
61,976-circulation  Star- 
Bulletin  in  exchange  for 
$26.5  million  from  Gan¬ 
nett,  which  owns  JOA 
partner  and  editorial  ri¬ 
val  Honolulu  Advertiser. 

However,  a  court- 
monitored  agreement  | 
gives  Liberty  until  Oct.  | 

27  to  sell  the  newspaper,  i 
The  agreement  was  | 
made  in  the  wake  of  a 
federal  antitrust  lawsuit 
filed  in  U.S.  District 
Court  by  Hawaii’s  attor¬ 
ney  general  and  a  citi¬ 
zens’  group.  The  suit,  on  hold  until  the  sale  deadline, 
alleges  Gannett  and  Liberty  conspired  to  create  a 
monopoly  in  Honolulu.  A  federal  judge  has  chosen 
Canadian  publisher  David  Black,  54,  as  the  lone 
qualified  bidder  for  the  118-year-old  daily. 


Ian  Lind 

“Honolulu 

St.ar-Bulletin’ 


2lind.net 

Ian  Lind  Online 


Nasdaq  slips  $ 


HNW.;  Do»falli  28.11  to  10,568.4! 


^Honolulu  Star-BuU^n 

Mideast  showdown  looms 


Yusotlavia 
president 
■oUdificf 
power  bcM 


The  International 
Press  Telecom¬ 
munications  Council 
(I  PTC)  has  adopted  a 
universal  computer 
language.  This  com¬ 
puterized  Esperanto 
is  NewsML,  which  is 
based  on  the  widely 
used  XML  (extensible 
markup  language). 

Organizations  that 
have  embraced 
NewsML  include 
Agence  France- 
Presse,  The  Associat¬ 
ed  Press,  Reuters, 
Screaming  Media, 


to  write  about 
Z, — 7  reviled  rival  Advertiser  is  housed 

in  the  same  building  and  printed 
on  the  same  press,  while  the 
s  '  competing  newsrooms  are  sepa- 

^  :  rated  by  only  40  feet  —  Lind  has 
added  a  whimsical  touch  to  the 
lulu  Star-Bulletinl  ^  break 

from  the  Star-Bulletin  saga  can  click  on  pictures  and 
stories  about  such  things  as  Hawaiian  sunsets  or 
Lind’s  pet  cats. 

“The  diary  is  too  grim  if  it’s  all  about  work,”  Lind 
explained.  “It’s  evolved  into  more  than  that.”  11 
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United  Press  Interna¬ 
tional,  and  The  Wall 
Street  Journal. 

In  a  statement 
released  Wednesday 
by  IPTC  headquarters 
in  Amsterdam, 
Netherlands,  the 
heart  of  the  NewsML 
standard  is  called 
Newsitem,  which  al¬ 
lows  publishers  to 
print  text  in  different 
languages,  video  in 
different  formats,  and 
varying  resolutions  of 
the  same  photograph. 

The  IPTC,  founded 
in  1965,  has  been  fo¬ 
cused  primarily  on 
developing  industry 
standards  for  news 
data  exchange. 

-  WAYNE  ROBINS 


Third  Spanish-language  daily  hopes 
to  build  non-Cuban  readership  base 


BY  MARK  FITZGERALD 

CHICAGO  j  $8  million  for EZDiario, 

VENEZUELAN  j  which  launched  Thurs- 

businessman  j  day  with  a  60,000-copy 
Oswaldo  Munoz  ]  press  run.  The  24-page 
figures  he  has  hit  on  the  I  tabloid,  which  retails  for 

gimmick  that  _ 

will  ensure  El  \  ^ 

Diario’s  success 
as  the  third 

Spanish-lan-  i  ^ 

guage  daily  in  !  ^ 

Miami:  Target  all  |  S 

those  soutliem  I J 

Florida  Latinos 
who  are  not 
Cubans. 

“Colombians,  Ecuado¬ 
rians,  Nicaraguans,  Pe¬ 
ruvians,  Venezuelans  — 
there’s  a  grow¬ 
ing  community 
in  Miami  who 
are  not  Cubans 
and  every  day 
more  arrive 
from  Latin 
America,” 

Munoz  said  in 
rapid-fire  Span¬ 
ish  during  a  tele¬ 
phone  interview 
from  Miami. 

Munoz  said  the 
city’s  established 
Spanish-lan¬ 
guage  dailies  — 

Knight  Bidder’s 
El  Nuevo  Herald 
and  the  Aguirre 
family’s  47-year- 
old  Diario  Las 
Americas  —  have 
concentrated  too 
much  coverage  on 
Cuban  affairs  in 
southern  Florida 
and  on  the  island. 

Munoz  said  his  invest¬ 
ment  group  of  eight 
Venezuelans  has  put  up 


25  cents  daily  and  50  i  his  need  to  contract  out 
cents  on  Sundays,  covers  printing  at  USA  Today's 
local,  business,  and  Miramar  plant  and  hire 

sports  news  while  also  a  distributor  — 

Munoz  is  no  stranger 
to  the  Miami  market. 
For  the  past  five 
years,  he  has  pub¬ 
lished  El  Venezuelan, 
a  weekly  that  circu¬ 
lates  among 
Venezuelans  in 
Broward  County. 

Charles  H.  Green, 
who  heads  the  In¬ 
ternational  Media 
Center  at  Florida 
International  Uni¬ 
versity,  said 
Munoz’s  plan  might 
work:  “I  certainly 

i  think  it 

makes  sense. 
There  are 
enough  other 
Hispanics 
here  to  make 
it  a  market.” 

But  Carlos 
Castaneda, 
editor  and 

publisher  of  the  92,000- 
circulation  El  Nuevo 
Herald,  poured  agua 
fria  (cold  water)  on  the 


Advance  Publica¬ 
tions  has  joined 
the  New  York  Times 
Co.  and  Knight  Rid- 
der's  purchasing  con¬ 
sortium,  created  in 
April  and  whose 
name  will  change  to 
Media  Consortium 
LLC  from  KR/NYT 
Enterprises  LLC. 

The  organizations 
expect  their  com¬ 
bined  purchasing  ca¬ 
pabilities  to  increase 
volume,  efficiency, 
and  cost-effective¬ 
ness.  So  far,  the  con¬ 
sortium  has  bought 
computer  equipment, 
production  supplies, 
and  other  consum¬ 
able  and  professional 
services  at  negotiated 
prices,  and  expects  to 
add  other  categories. 

Advance,  privately 
held  by  the  New- 
house  family,  owns 
26  newspapers, 
Cond6  Nast,  and 
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El  Nuevo  Herald’s  Carlos 
Castaneda  predicts  El 
Diario  will  be  short-lived. 

devoting  four  pages  of 
daily  coverage  to  Latin 
American  affairs  and  a 
page  to  immigration  is- 
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A  unique  online  marketplace  that  enables  secure 
firm  transactions  at  the  click  of  a  mouse? 
You're  not  dreaming. 


And  even  if  you  were,  with  instant  access  to  up-to-the-minute  pricing  pius  a  weaith  of 
industry  resources  and  market  information,  wouid  you  reaiiy  want  to  wake  up? 


Finaiiy,  a  forest  products  site  where  transactions  actuaiiy  ciose  oniine. 


Fairchild  publica¬ 
tions,  as  well  as 
more  than  40  busi¬ 
ness  journals,  among 
other  interests. 

-  ELLEN  LIBURT 

FAN6FACEU 
NEW  LAWSUIT 

New  San  Fran¬ 
cisco  Examiner 
owner  Ted  Fang  is  be¬ 
ing  sued  by  a  long¬ 
time  rival  who  claims 
the  publisher  is  al¬ 
legedly  misusing  a 
$66-million  subsidy 
from  the  Hearst  Corp. 
to  help  boost  his  fam¬ 
ily's  printing  compa¬ 
ny,  according  to  The 
Associated  Press. 

Fang,  who  plans  to 
launch  his  version  of 
the  Examiner  next 
month,  purchased  the 
flagship  Hearst  paper 
earlier  this  year  under 
a  deal  that  included 
the  multimillion-dol- 
lar  subsidy. 

Fricke-Parks  Press 
Inc.,  which  has  long 
competed  with  Fang’s 
Grant  Printing,  con¬ 
tends  that  Fang  is 
directing  a  portion  of 
the  subsidy  to  his 
printing  operation,  an 
alleged  antitrust  vio¬ 
lation.  The  suit  was 
filed  Tuesday  in  U.S. 
District  Court  in  San 
Francisco. 

-  JOE  STRUPP 


CARRIENSHALT 
‘MERC  WORK 

As  many  as 
67,000  sub¬ 
scribers  of  the  San 
Jose  (Calif.)  Mercury 
News  didn’t  get  their 
newspapers  after 
nonunion,  independ¬ 
ent  carriers  staged  a 


News  Corp.:  The  son  also  rises 


Lachlan  Murdoch’s  expanded  role 

BY  JOE  STRUPP 

N  HIS  NEW  EXPANDED  ROLE  AS  THE  NO.  3  MAN 
at  News  Corp.,  Lachlan  Murdoch  —  son  of  the 
company  chairman  Rupert  Murdoch  —  will 
spend  more  time  in  the  United  States,  but  with  less 
direct  oversight  of  the  New  York  Post,  the  company’s 
lone  U.S.  newspaper. 

Prior  to  his  Oct.  5  promotion  to 
deputy  chief  operating  officer, 

Lachlan  Murdoch’s  responsibili¬ 
ties  included  supervising  the  Post 
as  well  as  the  company’s  114  Aus¬ 
tralian  newspapers,  U.S.-based 
HarperCollins  Publishing,  and 
News  America  Marketing,  said 
News  Corp.  spokesman  Andrew 
Butcher.  He  said  Lachlan  Mur¬ 
doch  had  been  deeply  involved  in 
the  Post’s  recent  25-cent  news¬ 
stand  price  cut,  planning  for  a  new 
$250  million  printing  plant  to  open 
next  yesu-,  and  a  projected  2001  con¬ 
version  to  color  photography. 

“He  had  been  intricately  involved 
with  overseeing  [the  color  conversion]  and  advising 
on  it  because  of  his  color  experience  in  Australia,”  said 
Butcher.  “All  of  our  papers  there  have  gone  to  color.” 

Rupert  and  Lachlan  Murdoch  both  declined  to 
comment. 

In  his  new  role,  which  will  have  him  report  to  Pres¬ 
ident  and  Chief  Operating  Officer  Peter  Chernin, 
Lachlan  Murdoch  will  continue  to  oversee  the  same 
print  operations,  as  well  as  the  growing  Fox  TV  and 


film  empire.  Butcher  said.  Due 
to  this  expansion,  his  involve¬ 
ment  in  print  —  specifically  the 
Post  —  will  diminish.  “The  Post 
is  an  important,  but  small,  part 
of  the  operation,”  Butcher  said. 

“When  an  issue  comes  up  like 
the  color  presses,  he  will  spend 
time  here. 

But  his  new 
role  is  far 
more  global 

and  wider  than  the  print  operation.” 

As  word  of  the  younger  Mur¬ 
doch’s  promotion  spread  through 
the  industry',  speculation  stirred  as 
to  whether  the  appointment 
meant  Lachlan  Murdoch  was  be¬ 
ing  groomed  to  fill  the  shoes  of  his 
69-year-old  father.  Although  Ru¬ 
pert  Murdoch  remains  active  and 
aggressive  in  leading  his  compa¬ 
ny’s  global  expansion,  his  age  and 
a  recent  bout  with  prostate  can¬ 
cer  have  fueled  rumors  that  he 
would  soon  step  down. 

In  addition,  the  appointment  of  Lachlan  Murdoch 
also  sparked  talk  of  a  feud  for  succession  with  his 
younger  brother,  James,  a  Hong  Kong-based  vice 
president  for  News  Corp.  whose  responsibilities  in¬ 
clude  Star  TV,  the  company’s  Asian  satellite  business. 

Butcher  downplayed  rumors  of  either  a  Rupert 
Murdoch  retirement  or  a  rivaliy  for  pow'er  among  his 
sons:  “Lachlan  and  James  like  the  roles  they  have  and 
get  along  well.  They  are  the  best  of  mates.”  11 


BY  GEORGE,  HE’S  IT 

Bush  ouWuels  Gore  In 
second  Presidential  d^ate 


Hoping  to  hit  a  homer  in  living  color 


Lachlan  Murdoch 


No.  3  EXECUTIVE 
AT  News  Corp. 


Rift  in  labor-management  relations 

‘Post’  a  victim  of  its  own  price-cut  success 


Heavier  v^orkload  caused  by  an  extra 
60,000  copies  weighs  on  pressmen 


BY  JOE  STRUPP 

ITH  A  NEW 

15-year  con¬ 
tract,  a  37% 
raise  by  2014,  and  plans 
for  a  spanking-new 
printing  plant,  you’d 
think  the  New  York  Post 
pressmen  and  the 


paper’s  management 
would  be  getting  along 
like  old  pals. 

But  a  recent  dispute 
i  over  expanded  press 
runs,  alleged  harassment 
of  union  officials,  and  al¬ 
legations  of  a  worker 
slowdown  have  sparked 


the  New  York  Newspa¬ 
per  Printing  Pressman’s 
Union  No.  2  to  file  three 
grievances  against  the 
Post,  while  the  newspa¬ 
per  has  responded  with 
a  federal  lawsuit. 

“It’s  not  the  way  to 
go,”  union  President 
John  Heffeman  said  of 
the  recent  developments. 
“They  are  making  a  mis¬ 
take  and  causing  a  poor 


workplace  attitude.” 
i  John  Amann,  the 
f  Post’s  vice  president  of 
labor  relations,  agreed 
i  that  things  had  turned 
negative,  but  blamed  the 
workers.  “To  think  we 
are  being  held  hostage 
by  the  pressmen  is  un- 
;  conscionable,”  he  said. 

The  troubles  began  in 
early  September  when 
the  Post  boosted  its  daily 


www.edltorandpublisher.com 
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Lead  the  way  this  holiday  season 
l^n  online  promotion  from  RealTIME  Media 
.^1  Steye  Arrivello  at  1-888-224-1818. 

It's  not  too  late.  . 


E  &  P  NEWS 


work  stoppage  last 
week.  Management 
responded  by  giving 
carriers  a  12%  raise, 
among  other  actions. 

As  of  Thursday,  the 
number  of  homes 
that  didn’t  get  news¬ 
papers  dropped  from 
67,000  to  48,500  as 
fill-ins  and  Mercury 
News  employees  de¬ 
livered  papers. 

-  JOEL  DAVIS 


press  run  by  about 
60,000  papers  to  meet 
higher  demands  follow¬ 
ing  a  newsstand  price 
cut  from.  50  cents  to  25 
cents.  Heffeman  said 
management  demanded 
that  the  press  run  be 
completed  by  the  old 
4  a.m.  deadline,  despite 
the  larger  run.  Amann 
said  the  workers  were 
given  another  20  min¬ 
utes  or  so  to  complete 


the  work,  but  deliveries 
have  been  delayed  by  up 
to  90  minutes. 

In  addition,  workers 
contend  that  one  union 
official  was  unfairly  de¬ 
moted  due  to  his  union 
activities,  while  another 
was  improperly  sus¬ 
pended  for  allegedly  dis¬ 
rupting  work  at  the 
printing  plant.  Those  ac¬ 
tions  caused  the  union 
to  file  three  grievances 


one  with  the  National 
Labor  Relations  Board. 
Post  management, 
meanwhile,  filed  a 
lawsuit  in  U.S.  District 
Court  in  New  York  this 
month  seeking  to  stop 
the  alleged  worker 
slowdown  and  recoup 
monetary  losses  from 
the  action. 

The  disputes  came 
less  than  two  months 
after  members  of  the 


union,  which  represents 
65  workers  at  the  Post’s 
Manhattan  printing 
plant,  unanimously  ap¬ 
proved  a  new  15-year 
contract  that  gave  them 
an  immediate  4%  raise, 
plus  an  additional  2% 
pay  hike  each  year 
thereafter.  The  Post 
plans  to  open  a  new 
$250-million  printing 
plant  in  the  Bronx  by 
mid-2001.  II 


SETFORDEBOT 

The  publisher  of 
the  Wednesday 
Journal  Inc.  weeklies 
in  Chicago's  western 
suburbs  moves  into 
the  city  Thursday 
with  Chicago  Jourr)al, 
a  15,000-free-distri- 
bution  weekly  printed 
on  peach-colored 
newsprint  and  target¬ 
ed  at  the  young  mid¬ 
dle-class  families 
building  homes  on 
the  southern  and 
western  edges  of  the 
downtown  Loop. 

“We  believe  a  good 
community  news¬ 
paper  is  how  commu¬ 
nities  help  define 
themselves,”  said 
Publisher  Dan  Haley, 
who  along  with  Oper¬ 
ations  Director  An¬ 
drew  Johnston  holds 
a  majority  share  of 
20-year-old  Wednes¬ 
day  Journal  Inc. 

-  MARK  FITZGERALD 

PROTEST  AIMS 
ATXOURANT' 

About  160  work¬ 
ers  from  the  state 
Department  of  Chil¬ 
dren  and  Families 
(DCF)  in  Connecticut 
demonstrated  outside 


Sunshine  State  gets  in  the  game 


BY  TODD  SHIELDS 

WASHINGTON 


Against  early  expectations,  Florida  is  in 
play,  and  the  prospect  of  gaining  its  25  elec¬ 
toral  votes  is  eliciting  close  attention  from  j 
both  major  presidential  candidates.  j 

Their  near-weekly  visits  have  spawned  a  mini-  | 
institution:  the  limited,  quasipress  conference  with  j 
the  state’s  newspapers. 

Several  times  this  campaign 
season.  Republican  (jeorge 
W.  Bush  has  sat  with  reporters 
from  four  major  Florida  daily 
newspapers  —  the  St.  Peters¬ 
burg  Times,  The  Miami  Herald, 
the  Orlando  Sentinel,  and  The 
Palm  Beach  Post. 

For  Bush,  the  sessions  offer  a  NIckBPS 
chance  to  put  forth  a  viewpoint  “St.  Petersburg 
that  may  be  ignored  by  national  Times 
reporters  chasing  the  controversy  du  jour.  For  the 
reporters,  the  sessions  are  the  next  best  thing  to  a 
one-on-one  interview,  said  Tim  Nickens,  political 
editor  of  the  Times. 

Nickens  said  the  Florida  reporters  generally 
manage  to  follow  one  another’s  questions  closely. 
“It’s  more  of  a  discussion  than  a  press  conference 
formal-type  of  thing,”  he  told  EaP.  \ 

Bush  “certainly  doesn’t  adopt  a  different  persona 
with  the  four  of  us,”  Nickens  said.  “But  he  also  seems 
more  conversational.” 

For  instance.  Bush  laughed  at  what  he  called  “a 
loaded  question”  when  asked  about  sparse  campaign¬ 
ing  on  his  behalf  by  his  brother.  Republican  Gov.  Jeb 
Bush,  Nickens  reported. 

The  arrangement’s  success  stems  partly  from 
Florida’s  size. 


Tim  Nickens 

“St.  Petersburg 


“It  really  works  out  fine,”  Nickens  said.  “We’re  all  in 
different  circulation  areas.” 

Scorecards,  please 

From  the  traveling  press: 

Gore  26,  Bush  5  —  The  vote  among  journalists  on 
George  Bush’s  campaign  plane,  according  to  the  Web 
site  Inside.com  (http://www.inside.com).  The  vote 
was  about  who  would  win  the  election,  not  who 
should  win. 

From  major  news  centers: 

The  Washington  Post’s  Howard  Kurtz  analyzed 
front-page  stories  in  three  major  dailies  between  the 
political  conventions  and  early  October,  and  came  up 
with  the  following  tally: 

The  New  York  Times  —  nine  anti-Gore,  six  anti- 
Bush,  12  pro-Gore,  21  pro-Bush,  and  23  neutral. 

The  Washington  Post  —  six  anti-Gorc,  10  anti- 
Bush,  19  pro-Gore,  nine  pro-Bush,  and  16  neutral. 

The  Washington  Times  —  34  anti-Gore,  one  anti- 
Bush,  13  pro-Gore,  19  pro-Bush,  and  15  neutral. 

The  candidates  speak 

George  Bush  on  the  national  press,  as  quoted  in  The 
Dallas  Morning  News:  “They’ll  be  focused  on  the 
latest  rumor.  They  would  rather  me  answer  their 
questions,  rather  than  ask  me  questions  about  the 
message  of  the  day.” 

Democrat  A1  Gore  is  wary,  too,  according  to 
reporter  Victoria  Loe  Hicks.  Another  excerpt  from 
her  story:  How  often,  (Gore)  was  asked,  does  the 
press  corps  top  its  stories  with  the  lead  he  would  have 
them  use? 

“Not  very  often,”  he  said  rueftiUy. 

And  the  local  news  media?  Do  they  more  often 
follow  the  campaign’s  lead? 

“Yes,”  he  said  with  a  broad  grin.  “Yes,  they  do.”  11 
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Real  time 


back  in  time 


ahead  of  time 


All  in  no  time. 


Now’s  the  time  for 
WWW. prnmedia.com 


When  you  want  to  spend  more  time  writing  your 
story  and  less  time  looking  for  information,  log  on 
to  PR  Newswire’s  media-only  Web  site.  It’s  where 
all  the  news  releases,  expert  sources,  story  ideas, 
archives  and  beat  information  come  together  in 
quick  time  to  give  you  more  time  to  tell  the 
complete  story. 


Register  for  free  membership  today  at 
www.prnmedia.com 


Or,  for  more  information,  call 

800-387-8448. 
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NEWS 


The  Hartford  Courant 
Tuesday  to  protest 
coverage  of  3-year-old 
Alex  Boucher's  death. 

They  called  the 
Courant  coverage 
“one-sided”  and  said 
they  were  particularly 
upset  with  a  Bob 
Englehart  cartoon 
showing  a  boy  at 
heaven's  gate  saying: 
“Connecticut  DCF 
sent  me.” 

According  to  the 
Courant,  DCF  officials 
approved  Alex's  visit 
to  prospective  adop¬ 
tive  parents  Jennifer 
and  James  Curtis  in 
New  Port  Richey, 

Fla.,  where  James 
has  been  charged 
with  murdering  the 
boy.  -  DAVE  ASTOR 


im  READERS 

At  least  two 
Southern  Cali¬ 
fornia  dailies  were 
deluged  with  reader 
complaints  after  re¬ 
cently  running  a  Page 
One  picture  of  the 
bullet-riddled  body  of 
a  12-year-old  Pales¬ 
tinian  boy  killed  in  a 
confrontation  be¬ 
tween  Israeli  soldiers 
and  Palestinian  pro¬ 
testers  in  Gaza  City. 

The  decisions  by 
The  Sacramento  Bee 
and  the  North  County 
Times  to  run  the  con¬ 
troversial  photo  upset 
scores  of  readers. 
“Often,  news  is  diffi¬ 
cult  to  view,”  Bee 
Managing  Editor 
Joyce  Terhaar  told  the 
newspaper's  ombuds¬ 
man.  “Just  as  often, 
such  stories  are  es¬ 
sential  to  our  under¬ 
standing  of  the 
world.”  -JOEL  DAVIS 


CALENDAR 


OCTOBER 

in_01  APME 
10  L  I  National 

Conference, 
Associated  Press 
Managing 
Editors,  Marriott 
Rivercenter  Hotel, 
San  Antonio 


18-22: 


I SEJ  10th 
I  Annual 
Conference,  Society  of 
Environmental  Jour¬ 
nalists,  Kellogg  Hotel 
and  Conference  Center, 
East  Lansing,  Mich. 


20-23: 


I YEAA  Annual 
I  Conference, 
Youth  Editors 
Association  of 
America,  Sheraton 
Capital  Center  Hotel, 
Raleigh,  N.C. 

00  NPPA  Flying 
LL  Short  Course, 


National  Press 
Photographers  Asso¬ 
ciation,  Indianapolis 

00  OJ  SABEW 
LL  L4  Personal 
Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Wyndham 
Harbour  Island  Hotel, 
Tampa,  Fla. 

M  Albert  E. 

Fitzpatrick 
Leadership  Develop¬ 
ment  Institute, 
National  Association 
of  Minority  Media 
Executives,  Media 
Management  Center, 
Northwestern 
University,  Evan¬ 
ston,  Ill. 


Journalists,  Adam’s 
Mark  Hotel,  Columbus, 
Ohio 

NOVEMBER 

3_  J  AAN  Classified 
*f  Conference, 
Association  of 
Alternative 
Newsweeklies,  Le 
Meridien  Hotel, 

Dallas 


8-11; 


26-28: 


I SPJ  National 
I  Convention, 

Society  of  Professional 


I AAIND  Fall 
I  Conference, 
American  Association 
of  Independent 
News  Distributors, 
Grand  Summit 
Resort,  Park  City, 
Utah 

niOACP/CMA 
0  IL  79th  Annual 
National  College 
Media  Convention, 
Associated  College 
Press,  College 


Media  Advisers,  Grand 
Hyatt  Washington, 
Washington 

M  Media 

Convergence 
—  Meeting  the 
Challenge:  ABC 
Annual  Conference, 
Audit  Bureau  of 
Circulations,  Royal 
York  Hotel,  Toronto 

1  ^  -17  Classified 

lU  11  Advertising 
Managers  Meeting, 
Suburban  News¬ 
papers  of  America, 
Walt  Disney  World 
Resort  Hilton, 
Orlando,  Fla. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or  fax 
to  Calendar  Editor 
at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


For  ‘St.  Louis  Journalism  Review’ 


No ‘-30-’ after  three  decades 


BY  MARK  FITZGERALD 


CHICAGO 

IT  FIGURES  THAT  THE 

St.  Louis  Journal¬ 
ism  Review  (SJR) 
would  celebrate  its  30th 
anniversary  tonight  not 
with  a  banquet  or  a  party 
but  with  a  serious  panel 
discussion  of  political 
campaigns. 

That’s  the  way 
Founder  Charles  Klotzer 
wanted  it,  and  though 
he  gave  SJR  to  Webster 
College  four  years  ago, 
his  no-fiills  style  con¬ 
tinues  to  influence  the 
monthly.  To  a  point, 
that  is. 


SJR  changed  from  a 
:  tabloid  to  a  magazine 
format  last  month, 
despite  Klotzer’s  con- 
i  tention  that  “a  tabloid 
feels  newsy  [while]  a 
magazine  is  sort  of 
bathroom  reading.” 

SJR  was  created  in 
1970  —  when  the  Chica- 
I  go  Journalism  Review 
inspired  journalists  in 
cities  across  America  to 
i  start  their  own  local 
i  reviews.  In  its  first 
I  issue,  it  reported  that 
the  city’s  two  dailies,  the 
!  St.  Louis  Post-Dispatch 
wndthe  St.  Louis  Ghbe- 


I  S^Louis  Journalism  Re^iew^ 

I^iteer  Prize  Winning  Report^ 
Quits  Poet-Dispatch  in  Protest-, 

St.  Loua  Media  Make  Cervantes 
Their  Cause  .m. 

Post  and  Globe  Split  Profits., 
aam.i  eaMteimi.1 
Blacks  and  the  Media-, 

Power  Failures  Go  Unreported... 
Government  Invades  Media  Files-, 
KPLR  Fires  17  of  20  Newsrrwa...  | 
Papers  Buy  Busch  Line-. 


SJR:  Vol.  1,  No.  1 

Democrat,  had  been 
splitting  profits  for  years 
—  which  had  never  been 


reported  locally  and 
was  news  even  to  some 
editors. 

Thirty  years  later, 
only  SJR  survives  as  a 
city  journalism  review. 

Klotzer  and  his  wife 
Rose  subsidized  SJR  for 
24  years  on  the  profits 
of  their  graphics  busi¬ 
ness.  Now  it  receives 
subsidies  from  the 
university  and  remains 
a  local  scold.  “Primary 
received  mediocre  cover¬ 
age,”  a  typically  blunt 
headline  read  in  the 
September  issue.  Said 
Klotzer,  “We  feel  we’ve 
made  an  impact.”  II 
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Add  substance 

j  To  national  and  international  coverage  . 
To  weekend  or  midweek  editions 


^ '  To  NIE  classroom  programs 


*  _ 

To  local  Web  editions  , 


MonitorWeek.  A  national  news  weekly  for  local  newspapers. 


»  1*  »■  iilc  >■’ 


IVIA.ISIi:>FA^ 


Thoughtful  readers  want  substance. 

Not  just  the  facts,  but  genuine  understanding.  Not  just 
state  and  local  news,  but  the  big  picture  -  events  and 
issues  across  the  country  and  around  the  world. 

Now  there’s  a  new  solution:  MonitorWeek 

This  colorful  12-page  weekly  tab  is  designed  to  add 
scope,  depth  and  lively,  accessible  writing  to  local  newspa¬ 
pers.  It  features  the  best  work  from  the  23  worldwide 
bureaus  of  The  Christian  Science  Monitor,  renowned  for 
bringing  context,  understanding  and  constructive  insights 
to  the  news. 


Flexible  package  adds  opportunities 

MonitorWeek  also  builds  traffic  to  the  local  paper's  Web 
site  with  a  robust  online  edition  and  special  access  to  the 
Monitor's  rich  archive.  This  strong  print/online  combination 
can  build  NIE  sales  in  the  upper  grades. 

Yet  MonitorWeek  is  surprisingly  inexpensive,  and  its  local 
advertising  sales  opportunities  can  actually  add  new  dollars 
to  the  bottom  line.  MonitorWeek  helps  newspapers  build 
reader  retention  and  satisfaction  by  connecting  readers  with 
their  world. 


For  more  information  call  Dan  Lawrence,  Business  Manager  at  617-450-2662 


Christian 

kT'.SciENCE 

Monitor 


Dirks,  Van  Essen  &  Murray 


GEORGIA 

Russ  Bynum  to  correspondent  at  the  newly 
created  Sava  nnah  bureau  of  The  Associat¬ 
ed  Press  from  AP  newsman  in  Atlanta. 


MARYLAND 

Valarie  Basheda  to  managing  editor  of  the 
American  Journalism  Review  in  College 
Park  from  deputy  metro  editor  at  the 
Detroit  Free  Press.  Basheda  succeeds 
Christine  Harvey,  who  will  rejoin  the 
faculty  of  the  University  of  Maryland 
College  of  Journalism. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

TEXAS 

Jack  Sweeney 

Jack  Sweeney,  associate  publisher  and 
president  of  the  Houston  Chronicle  since 
1998,  has  been  named  publisher.  Sweeney 
succeeds  Richard  J.V.  Johnson,  a  46- 
year  Chronicle  veteran,  who  will  continue 
to  serve  as  chairman.  Sweeney  joined  the 
Chronicle  as  advertising  director  in  1980. 
He  was  promoted  to  director  of  sales  and 
marketing  in  1983,  vice  president  of  sales  and  marketing  in  1986, 
and  vice  president  and  general  manager  in  1991. 


BY  JAMIE  SANTO 


MASSACHUSETTS 
Walter  H.  Robinson  to  “Investigative  Spot¬ 
light”  editor  at  The  Boston  Globe  from 
national  reporter.  Robinson  succeeds 
Gerard  O’Neill,  who  retired  after  leading 
the  investigative  unit  for  nearly  20  years. 


NEW  YORK 

Joe  Calderone  to  investigations  editor  at 
the  New  York  Daily  News  from  chief  of 
investigations. 

John  Marzulli  to  police  bureau  chief  from 
police  reporter. 


NORTH  CAROLINA 
Ray  McKeithan  to  advertising  director  of 
The  Fayetteville  Observer  from  director 
of  sales  and  marketing  for  the  Rocky 
Mount  Telegram. 


Friday 


TEXAS 

John  Granatino  to  vice  president  for  news 
and  operations  for  Belo  Interactive  Inc. 
in  Dallas  from  regional  director  for  Belo 
Interactive  Web  sites  in  Providence,  R.I. 


The  Herald  Independent 


tacruer 


§l)g  iiapatfli-Nenig 

Legislators 


VIRGINIA 

Beverly  Mason  to  promotion  manager  for 


Community  Newspaper  Holdings,  Inc. 

has  sold 

Newberry  (SC)  Observer 

(6,500  tri-weekly  circulation) 

Winnsboro  (SC)  Herald  Independent 

(4,600  weekly  circulation) 

Lexington  (SC)  Dispatch-News 

(7,800  weekly  circulation) 

to 

Crescent  Media  Group,  Inc. 

We  are  proud  to  have  represented 
Community  Newspaper  Holdings,  Inc.  in  this  transaction, 


WASHINGTON 

to  publisher  of 

Herald  in  Kennewick  from  vice 
president  of  sales  and  market¬ 
ing  at  The  Fresno  (Calif.)  Bee. 
Dell  succeeds  Ian  Lamont, 
who  retired  in  August  for 
health  reasons. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.82O.27OO  FAX:  5O5.82O.29OO 

E-mail:  info@dirksvanf.ssen.com  http://www.dirksvanessen.com 
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Smith,  managing  direc¬ 
tor  of  the  Media  Man¬ 
agement  Genter  at 
Northwestern  Univer¬ 
sity  in  Evanston,  III., 
into  the  AASFE  Hall 
of  Fame. 


Palm  Beach  Post,  West 
Palm  Beach,  Fla.;  (more 
than  300,000)  Beatriz 
Terrazas,  The  Dallas 
Morning  News. 

In  addition,  the  associa¬ 
tion  inducted  Michael  P. 


Kearns,  Sun-Journal, 
Lewiston,  Maine; 
(75,001-175,000)  Scott 
McKeen,  The  Edmonton 
(Alberta)  Journal; 
(175,001-300,000) 
Christine  Evans,  The 


Writing  competition, 
which  has  five  award  , 
categories.  First-place 
winners  in  the  four  circu¬ 
lation  divisions  of  Gener¬ 
al  Features  were:  (up  to 
75,000)  Michelle 


The  American  Associa¬ 
tion  of  Sunday  and  Fea¬ 
ture  Editors  (AASFE) 
announced  the  2000 
Excellence-in-Feature 


OBITUARIES 


The  Virginian-Pilot  in  Norfolk  from 
account  services  director  for  Hambright, 
Calcagno,  &  Downing,  a  public-relations 
agency  in  Virginia  Beach. 


Roger  Bennett 

58,  Died  Sept.  17 
UNITED  PRESS  INTERNATIONAL 
WEST  REGIONAL  EDITOR 


new  “Get  Out”  entertain¬ 
ment  supplement.  Metro 
Editor  Pete  Falcone  said, 
“Steve  was  an  old-time 
editor  who  tried  to  be 
gruff,  but  you  could  see 
right  through  him.” 


1976,  Rood  moved  to  the 
metropolitan  desk. 


Terry  Walsh 

78,  Died  Oct.  5 
RETIRED  MANAGING  EDITOR  OF 
THE  DAUAS  MORNING  NEWS 


CANADA 

Alan  Allnutt  to  publisher  of  the  Times 
Colonist  in  Victoria,  British  Columbia, 
from  editor  in  chief  of  The  Gazette  in 
Montreal.  Allnutt  succeeds  Peter  Baillie. 


Bennett,  a  27-year 
veteran  of  the  wire 
service,  died  after  a  battle 
with  cancer.  Bennett 
joined  IJPI  in  1973  as  a 
reporter  and  editor  in  the 
Salt  Lake  City  bureau.  In 
1979,  he  transferred  to 
Los  Angeles  as  a  regional 
sales  executive,  and  later 
returned  to  the  news  op¬ 
eration  there.  He  was 
named  regional  editor  in 
1996,  in  charge  of  news 
coverage  in  the  western 
United  States.  Colleagues 
remembered  Bennett  for 
his  quick  editing  skills  in 
the  midst  of  breaking 
national  stories  and  his 
commitment  to  working 
with  young  reporters. 

Said  UPI  President  and 
CEO  Amaud  de  Borch- 
grave,  “It  was  Roger’s  ex¬ 
ample  that  motivated  so 
many  young  journalists  to 
surpass  themselves  in 
their  quest  for  excellence.” 


WALSH,  WHO  RE- 
tired  from  the 
News  in  1981,  died  of 
cancer.  A  native  of  Dal¬ 
las,  Walsh  began  news- 
papering  at  age  17  as  a 
copy  boy  at  the  now- 
defimct  evening  Dallas 
Dispatch.  After  World 
War  II,  he  worked  briefly 
at  the  San  Antonio  Ex¬ 
press-News  before  join¬ 
ing  the  News  in  1946.  In 
his  35  years  at  the  paper, 
Walsh  advanced  from 
copyreader  to  makeup 
editor,  state  editor,  and 
bureau  editor  before  be¬ 
ing  named  assistant 
managing  editor.  He  was 
promoted  to  managing 
editor  before  he  retired. 


Leo  Mullen 

41,  Died  Oct.  5 

CITY  EDITOR  OF  THE  BEUINGHAM 

(WASH.)  HERALD 


INTERNATIONAL 
Tracey  Eaton  to  chief  of  bureau  for  The 
Dallas  Morning  News  bureau  in  Havana, 
expected  to  open  in  January,  from  Latin 
America  reporter. 


Mullen  died  two 
days  after  suffering 
a  cardiac  arrest.  He 
earned  a  bachelor’s  degree 
from  the  University  of 
Missouri  School  of  Jour¬ 
nalism  in  1983,  interned 
at  The  Kansas  City  (Mo.) 
Star,  and  then  joined  the 
Springfield  (Mo.)  News- 
Leader.  Mullen  came  to 
the  Herald  in  1987  as  the 
paper’s  rural  reporter,  and 
became  city  editor  in 
1997.  Said  Managing  Edi¬ 
tor  Evan  Miller,  “Leo  in 
many  ways  represented 
the  heart  of  the  Herald 
newsroom.” 


ASSOCIATIONS 
Karla  Garrett  Harshaw,  editor  of  the  Spring- 
field  (Ohio)  News-Sun  and  senior  editor 
for  Cox  Community  Newspapers,  elected 
treasurer  of  the  American  Society  of 
Newspaper  Editors. 


Steve  Doyle,  Orlando  (Fla.)  Sentinel,  elect¬ 
ed  president  of  the  American  Association 
of  Sunday  and  Feature  Editors.  Doyle 
succeeds  Jane  Marshall  of  the  Houston 
Chronicle. 

Sharon  Wilmore,  Detroit  Free  Press,  elected 
first  vice  president. 

Martha  Wilson,  Scripps  Howard  News  Ser¬ 
vice,  elected  second  vice  president. 

Melissa  Segrest,  Ausfr'n  (Texas)  A/nmcan- 
Statesman,  elected  secretary-treasurer. 


Harrison  ‘Skip’ 
Weber 

66,  Died  Oct.  5 
DIRECTOR  WITH  THE  IOWA  NEWS¬ 
PAPER  ASSOCIATION  AND  THE 
IOWA  DAILY  PRESS  ASSOCIATION 


George  Rood 

65,  Died  Sept.  30 

STAFF  EDITOR  FOR  THE  NEW  YORK 

TIMES  FOR  38  YEARS 


Steve  Gleason 

51,  Died  Sept.  29 
FEATURES  EDITOR  OF  THE  PANTA- 
GRAPH  IN  BLOOMINGTON.  ILL. 


Before  joining  the 
Times  in  1962,  Rood 
worked  at  The  Journal  of 
Commerce  in  New  York, 
American  Druggist  mag¬ 
azine,  and  the  now-de- 
funct  Burlington  (Vt.) 
Daily  News.  Rood  began 
as  an  editor  of  the  Times' 
financial  news  depart¬ 
ment,  and  wtis  named 
chief  of  the  department’s 
copy  desk  in  1968.  In 


WEBER,  NEWS  Di¬ 
rector  of  the  Iowa 
Daily  Press  Association 
from  1957  to  1982,  died 
of  heart  failure.  Weber 
served  as  the  newspaper 
association’s  news  direc¬ 
tor  from  1983  to  1990. 
He  wrote  the  INA’s 
“Capitol  Newsletter”  and 
was  the  senior  corre¬ 
spondent  in  the  Iowa 
Statehouse  press  corps. 


I  senior  manag- 

[  ^  ing  editor  of  the 

New  York 
News  from  Sun¬ 
day  editor.  Sapio  succeeds 
Arthur  Browne,  now  vice  pres¬ 
ident  and  editor  in  chief  of  Pet- 
Place.com  in  New  York. 


Gleason,  wtio 

worked  at  The  Pan- 
tagraph  for  25  years,  died 
after  his  car  hit  a  prefabri¬ 
cated  building  that  was 
knocked  from  its  flatbed 
trailer.  Gleason,  features 
editor  since  1985,  oversaw 
the  “Focus”  section,  the 
Sunday  paper,  the  “Pre¬ 
view”  TV  guide,  and  the 
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'HEN  IT  COMES  TO  POLI- 

tics  and  government, 

Iowa  suffers  from  no  lack 
of  self-esteem.  Every  four 
years,  lowans  insist  they  couldn’t  possibly 
decide  whom  to  support  in  their  twee 
party  caucuses  until  every  last  presiden¬ 
tial  candidate  has  shambled  into  the 
living  room  and  set  a  spell  to  discuss  the 
issues.  The  rest  of  the  time,  lowans  con¬ 
gratulate  themselves  in  a  modest.  Heart¬ 
land  way  on  the  integrity  and  openness  of 
their  local  governmental  institutions. 

But  it  turns  out  that  even 
in  a  state  full  of  NPR  listen¬ 
ers,  some  public  officials 
keep  their  records  locked  up 
as  tightly  as  any  ward  boss 
in  the  old  Chicago  political 
machine.  A  public  records 
audit  last  month  of  the 
Hawkeye  State’s  99  counties 
—  organized  by  editors  of 
T/ie  Gazette  in  Cedar 
Rapids,  The  Des  Moines  Register,  and  the 
Iowa  City  Press-Citizen,  and  conducted  by 
14  papers  —  found  that  in  real  life,  citizens 
do  not  have  the  public  records  access  their 
state’s  Freedom  of  Information  (FOI)  laws 
are  supposed  to  guarantee. 

When  the  newspapers  wrote  to  each  of 
the  state’s  375  school  districts  to  obtain  a 
copy  of  its  superintendent’s  contract,  plus 
school  test  results,  an  astonishing  80%  of 
districts  simply  ignored  the  request.  More 
than  40%  of  all  sheriffs’  departments  re¬ 
fused  to  provide  arrest  records,  and  58% 
would  not  hand  over  the  county  list  of  per¬ 
mits  to  carry  concealed  handguns.  Decatur 
County  Sheriff  Hubert  Muir  was  so  exer¬ 
cised  about  the  permit  request  from  Des 
Moines  Register  reporter  Thomas  O’Don- 


The  Iowa  project 
demonstrated 
dramatically  the 
effect  audits  can 
have  on  official 
behaxior. 


nell,  he  threatened  to  arrest  him  and  later 
issued  an  “advisory”  to  other  sheriffs  that 
O’Donnell  was  at  large  —  requesting  public 
records.  That  would  be,  of  course,  a  10-29. 

Iowa  is  the  17th  state  where  newspapers 
or  state  officials  have  tested  for  themselves 
what  happens  when  an  average  citizen  asks 
for  public  information.  And  while  its  dole¬ 
ful  results  were  in  line  with  other  states,  the 
Iowa  project  demonstrated  dramatically 
the  effect  these  audits  can  have  on  official 
behavior.  Before  the  dailies  published  a 
word  about  tbe  project,  Iowa  Attorney  Gen¬ 
eral  Tom  Miller  got  wind 
of  it  and  convened  a  pub¬ 
lic-records  training  session 
for  prosecutors  and  police. 

Miller  —  who  admits 
that  in  his  long  tenure  he’s 
never  prosecuted  anyone 
for  a  public-records  viola¬ 
tion  —  is  also  talking 
about  adding  enforcement 
teeth  to  the  laws. 

It’s  been  the  same  story  in  audits  from 
Arkansas  to  Rhode  Island  as  elected  offi¬ 
cials  scrambled  to  demonstrate  their  open¬ 
ness.  The  strategy  has  worked  from  the 
start:  Indiana  Gov.  Frank  O’Bannon  react¬ 
ed  to  the  first-ever  newspaper  FOI  audit  by 
appointing  a  full-time  “public-access  coun¬ 
selor.”  In  the  year  ended  June  30,  that  office 
handled  1,473  FOI  inquiries  or  complaints. 
Just  188  came  from  the  press,  while  596 
were  from  average  citizens  —  the  real  bene¬ 
ficiaries  of  these  audits. 

Newspapers  in  the  33  remaining  states 
—  especially  the  West,  where  no  audits 
have  been  conducted  yet  —  should  under¬ 
take  the  public  service  of  embarrassing 
elected  officials  into  ensuring  that  public 
information  stays  open  and  accessible. 
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The  editors  of  E&P  have  created  a  special  Photos  of  the  Year  issue. 


Newspapers  may  nominate  up  to  ten  photographs  that  have  been  published  in 
your  paper  since  December  1, 1999.  Submissions  should  be  digital,  at  300dpi  or 
higher  resolution,  preferably  in  JPEG  format,  with  date  published  and  caption 
information.  E-mail  submissions  to: 


itOCi 


tisher.cQm 


We  will  print  a  gallery ^f  the  best  photos  and  select  one  winner  to  receive  a 
$500  prize.  Deadline  is  November  1. 


The  winning  shots  can  be  dramatic,  humorous,  touching  or  startling  ... 
or  all  of  those  things.  Anything  goes. 


Editorc^ 

ALISHER 


A  Partnership  for  the 
third  Millennium 


We  have  come  a  long  \A^ay  from  the  first  cylinder 
printing  press  built  by  Friedrich  Koenig  in  1811  to 
the  74  Karat  digital  offset  press,  or  the  KBA  Cortina  for 
waterless  newspaper  printing.  Yet  all  three  presses 
have  one  thing  in  common:  they  represent  the  state 
of  the  art  in  the  printing  technology  of  their  time. 
This  has  been  our  core  philosophy  for  more  than 


180  years:  supplying  cutting-edge  technology  and 
cost-efficient  solutions  above  and  beyond  pure  print 
applications,  tailored  to  your  individual  requirements. 
We  look  forward  to  continuing  our  successful 
partnership  with  you  and  other  print  partners 
worldwide,  to  make  you  second  to  none  in  the 
third  millennium. 


For  further  details  please  contact; 

KBA  North  America  Inc.,  Web  Press  Division,  RO.  Box  1562,  York,  PA  17405 

Tel:  (717)  755-1071,  Fax:  (717)  755-2327,  E-mail:  sales@kbapa.eom 
www.kba-print.de 


KBM 


Innovation  is  timeless 


SPECIAL  ADVERTISING  SECTION 


MEET  THE  NEWSPAPER 
PRESS  OF  THE  FUTURE 

THE  KBA  CORTINA:  LEAN,  GREEN,  WATERLESS,  AND  COMPACT 


Newspapers  face  more  competition  than  ever 

before,  while  demands  on  newspaper  production 
are  increasing.  Advertisers  require  a  high  level  of 
flexibility  in  full-color  impositioning.  Readers  and 
advertisers  expect  high  -quality  color  production.  The 
reduction  in  news  coverage  lag  time  has  led  to  shorter 
lead  times.  Distribute-then-print  scenarios  are  increasing. 
The  marketplace  expects  increased  individualized 
targeting  coupled  with  rapid  edition  changes. 

Despite  these  demands,  newspapers  must  be  more 
cost  efficient  and  environment  friendly.  Printers  are 
trying  to  reduce  capital  investment  costs,  digitalize  the 
computer-to-plate  workflow,  increase  automation, 
reduce  waste  and  energy  consumption,  and  increase 
press  utilization. 

How  can  newspaper  printers  compete?  KBA  has  the 
answer  -  a  press  that  does  it  all  -  the  Cortina.  The 
future  of  newspaper  production,  the  Cortina  is  lean, 
green,  waterless,  and  compact. 

A  NEW,  COMPACT  APPROACH 

"Automating  the  press  and  peripherals  is  not  the 
answer  -  the  resulting  savings  are  technologically  and 
economically  limited  "  says  Gary  Owen,  Director, 
Marketing/Newspaper  Sales.  "The  Cortina  waterless 
mini-tower  press  uses  a  totally  new  approach  to  enhance 
newspaper  production,  resulting  in  cost-efficiency,  quality, 
ecology,  capacity,  and  standardization. 

Unlike  bigger,  conventional  towers,  which  can  run  26 
or  33  feet  high,  the  Cortina  uses  a  uniquely  compact 
design  -  one  main  operating  level  per  four-high  tower 
with  a  total  clearance  of  11  feet.  This  single  level  helps 
printers  to: 

•  reduce  or  eliminate  investment  in  new  buildings 
•  lower  press  and  infrastructure  costs 
•  take  advantage  of  easier  edition  splitting  and  press 
handling 

ANOTHER  FIRST:  WATERLESS  OFFSET 

Another  Cortina  first  is  transfer  of  waterless  offset 
printing  to  newspaper  production.  "Prior  to  development 
of  the  pilot  machine,  we  ran  exhaustive  tests,"  explains 
Owen.  "The  results  show  that  elimination  of  dampeners 
combined  with  our  Newsflow™  keyless  inking  system 
enhances  efficiency,  handling,  process  standardization 
and  environmental-friendly  operations  for  our  customers." 

Ink  is  fed  to  the  plates  continuously  via  a  doctor  blade, 
anilox  roller  and  two  ink-form  rollers,  regardless  of  ink 
coverage.  Two  oscillating  distributor  rollers  and  two 
additional  inking  rollers  ensure  perfectly  smooth  ink  film. 
The  press  also  has  easy-change  ink  troughs  that  promote 
flexibility  and  fast  ink  changes  when  using  spot  colors. 


The  anilox  rollers  are  temperature  controlled  with  an 
extra-fine  cell  geometry  allowing  halftone  screens  of 
150  lines  per  inch.  Emulsification  is  eliminated  by  lack 
of  dampeners.  Scumming  is  counteracted  by  the  simul¬ 
taneous  cooling  of  the  plate  cylinder. 

The  NewsflowT'^  unit  minimizes  press  makeready  and 
waste  between  split  editions,  reducing  the  number  of 
variables  and  enhancing  high-volume  production.  It 
runs  color  in  just  a  few  revolutions,  requires  only  register 
control,  eliminates  human  error  in  ink  application,  and 
guarantees  exact  reproduction  of  the  quality  parameters 
set  in  prepress. 

The  Cortina  also  delivers  an  exceptionally  low  level 
of  waste  -  20  copies  or  less  -  even  during  frequent  job 
changes.  It  eliminates  problems  with  ink/water  balance, 
web  tension,  fan-out,  and  font  solutions,  and  reduces 
paper  waste. 

Other  new  features  include  a  unique  plate  lock-up 
with  pneumatic  plate,  individual  cylinder  drivers,  semi¬ 
automatic  plate  changing,  an  automatically  adjustable 
roller-lock,  an  original  blanket  lock  with  self-adjusting 
clamp,  and  built-in  blanket  washing  unit  with  saturated 
cleaning  cloth. 

FLYING  PLATE  CHANGES  ARE  A  CINCH 

The  Cortina  can  be  configured  as  two  stacked 
four-high  towers  to  form  an  eight-high  tower  for  flying 
edition  changes  in  four-over-four  production  with  a 
single  vertical  web  lead. 

"Up  to  now,  flying  plates  changes  to  zone  newspaper 
production  have  been  hampered  by  the  capital  investment 
cost  demands  of  full  color  printing,"  says  Owen.  "Our 
calculations  show  that  an  eight-high  KBA  Cortina 
tower  can  substantially  improve  the  cost-efficiency  of 
flying  imprint  changes  in  4  to  4  production." 

The  Cortina’s  innovative  STEPIN™  system  simplifies 
blanket  changes,  splitting  the  mini-tower  in  half  at  the 
touch  of  a  button.  Once  the  change  is  complete,  the 
units  are  closed,  re-locked  and  aligned  by  special  guides. 
In  addition,  the  keyless  inking  unit  can  be  swung  forward 
for  maintenance  on  the  plate  cylinder  and  inking  rollers. 

"The  Cortina  is  scheduled  for  launch  in  2002,"  says 
Owen.  "In  the  meantime,  KBA  continues  to  perfect 
other  press  elements,  including  improving  the  service 
life  of  its  waterless  offset  plates  to  around  120,000 
cylinders,  and  reducing  sensitivity  of  waterless  inks  to 
high  temperatures. " 

For  more  information  on  KBA’s  new  compact  technology, 
please  call  (800)  394-1071,  (717)  755-1071  or  visit 
www.kba-print.de/en. 
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HEIDELBERG  INTRODUCES 
NEW  TRIPLE-WIDTH  PRESS 

2X6  TRISTREAM  JOINS  MAINSTREAM  IN  GAPLESS  PRESS  FAMILY 


For  years,  newspaper  press  productivity  and  quality 
have  been  hampered  by  the  "gap  event"  -  vibration 
from  the  mechanical  disturbance  caused  when 
blanket  cylinder  gaps  meet  in  an  offset  press.  Speed, 
web  width  and  print  quality  were  limited  as  a  result  of 
bump  streaking,  doubling  and  web  flutter. 

Not  any  more.  Heidelberg’s  Sunday  Technology  has 
revolutionized  commercial  web  printing  with  its  gapless 
blanket  productivity  and  print  quality.  Now  this  innovative 
technology  can  do  the  same  for  newspaper  printing,  while 
also  opening  the  door  for  new  and  more  efficient  formats. 

Heidelberg  successfully  demonstrated  the  world's 
first  gapless  newspaper  press,  the  Mainstream,  at  Drupa 
last  May.  Now  that  double-width  model  with  a  1x4 
configuration  will  be  joined  by  the  Tristream.  The  new 
triple-width  press  features  a  2x6  cylinder  configuration 
and  is  designed  to  print  in  straight  or  collect  mode. 

"Sunday  Technology  has  been  proven  in  commercial 
printing  for  nearly  a  decade,  and  our  gapless  newspaper 
presses  will  have  the  same  dramatic  impact  on  the 
newspaper  industry",  explains  Bob  Brown,  president  of 
Heidelberg  Web  Systems.  "The  gapless  blankets  provide 
the  dynamic  stability  that  allows  us  to  operate  1x4  and 
2x6  plate  cylinder  configurations  at  very  high  speeds 
and  with  one-to-one  plate-to-blanket  cylinder  ratios, 
resulting  in  superior  print  quality". 

HIGHER  QUALITY,  INCREASED  PRODUCTIVITY 

Heidelberg's  Mainstream  and  Tristream  presses  give 
today's  newspaper  publishers  the  key  advantages  they 
need  to  compete  with  the  Internet  and  other  electronic 
media.  The  gapless  presses  offer  a  host  of  benefits, 
including: 

•  higher  press  speed  for  faster  productivity 
•  improved  print  quality  and  color 
•  increased  layout  versatility 
•  expanded  product  personalization  capabilities 
•  cost-effective  production 


The  Mainstream,  which  prints  at  up  to  80,000  copies 
per  hour,  makes  straight  printing  with  a  one-around 
double-width  press  a  practical  option  for  many  papers. 

It  can  match  the  output  of  a  two-around  16-page  press  - 
with  two  big  advantages.  The  1x4  configuration  cuts 
plate  consumption  in  half,  making  computer-to-plate 
economically  attractive  by  cutting  the  time  and  cost  of 
making  and  mounting  additional  plates.  The  one- 
around  format  also  increases  layout  versatility  by  allowing 
two-page  jumps  and  sections  with  unequal  page  counts. 

TRIPLE-WIDTH  PRODUCTIVITY 

The  new  Tristream  -  a  triple-width  newspaper  press 
with  a  two-pages-around-by-six-pages-across  plate 
cylinder  configuration  also  prints  up  to  SO.OfX)  high-quality 
copies  an  hour  in  straight  production  and  40,000  an 
hour  in  collect  mode. 

The  Tristream  runs  at  conventional  double-width 
speeds,  but  its  2x6  plate  cylinder  produces  50  percent 
more  pages  per  revolution  than  conventional  2x4 
double-width  presses.  As  a  result,  newspapers  can 
match  double-width  productivity  while  cutting  the 
required  number  of  towers  and  pasters  by  one-third. 
This  triple-width  configuration  also  provides  shorter  web 
leads,  one-third  fewer  edges  to  cause  web  breaks,  and  50 
percent  more  paper  strength  to  carry  a  web  defect 
through  the  press  without  breaking. 

In  the  past,  print  quality  on  triple-width  webs  has 
been  limited  by  fan-out.  The  Tristream  compensates 
with  a  unique,  closed-loop  register  control  system.  With 
this  innovative  approach,  fan-out  in  a  four-high 
Tristream  tower  is  50  percent  less  than  it  is  in  a  conven¬ 
tional  four-high-double-width  tower  and  the  same  as  in 
a  four-high-single-width  tower. 

The  Tristream  can  be  configured  with  up  to  three 
formers  across  each  level  and  up  to  three  former  levels. 
The  triple-width  format  provides  straight  web  leads  for 
up  to  three  sections  per  former  level,  for  a  total  of  nine 
sections,  in  straight  production.  Up  to  six  sections  per 
former  level  can  be  produced  without  angle  bars  in 
collect  mode. 

INNOVATION  IN  A  COMPETITIVE  MARKET 

"Tristream  has  already  piqued  a  lot  of  interest",  says 
Brown.  "The  acknowledged  advantages  of  triple-width 
production  combined  with  the  successful  demonstration 
of  the  Mainstream  at  Drupa  and  the  Telegraph  Group’s 
subsequent  seven-press  order  have  spread  the  word 
about  Sunday  Technology  for  newspapers.  Tristream  is 
just  another  example  of  Heidelberg’s  commitment  to 
the  innovative  technology  and  systems  integration  that 
can  make  newspapers  more  competitive." 
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PREPRESS  postpress 


The  next  revolution  in  newspaper 

With  Heidelberg’s  exclusive  tubular  blankets  eliminating  gap-related  vibration,  the  Mainstream  80  shatters 

production  revolves  around  this 

traditional  production  barriers.  Now  it’s  possible  to  print  80,000  newspapers  per  hour  with  the  plate-saving  economy 

proven  technology. 

and  versatility  of  a  1x4  plate  cylinder  and  the  print  quality  only  gapless  blankets  and  a  1;1  plate-to-blanket  cylinder 


ratio  can  deliver.  The  Sunday  Press  revolution  began  in  1992.  Now  the  world’s  leading  high-volume  printers  use  1.600 


gapless  printing  couples  to  print  better  products  faster  and  less  expensively.  Newspapers  are  next. 


Heidelberg  Web  Systems  •  603-749-6600 

121  Broadway  •  Dover.  Nh  03820-3290  •  www.heidelberg.com 
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DGM  PRESS  LINES; 
TOP-OF-THE-LINE  COLOR 
ANO  CLEANER  HALFTONES 

DAUPHIN  GRAPHICS'  ADAPTABLE  PRESSES 
PROVIDE  LATEST  IN  TECHNOLOGY 


For  years,  printers  have  chosen 
Dauphin  over  competitors 
because  of  its  reputation  for 
quality.  Now  Dauphin  has  outdone 
itself  with  the  introduction  of  the 
DGM  series. 

"We  develop  technology  that 
makes  sense  -  like  innovative 
machines  that  give  single-width 
printers  the  high-speed  production 
and  high-quality  four  color  needed  in 
the  competitive  marketplace,"  states 
Chris  Lunt,  Dauphin  Graphic 
Machines  president. 


THIRD  INK  ROLLER  CREATES  COLOR 
QUALITY  AND  INCREASED  PRODUCTION 

The  DGM  440  delivers  high- 
quality  back-to-back  four-color.  It 
has  three  ink  form  rollers  and 
oscillators  per  couple,  providing 
dense  solid  colors  and  holding  clean¬ 
er,  clearer  halftones. 

The  line  runs  40,000  impressions 
an  hour,  yet  takes  up  only  16  feet  for 
a  four-high  tower.  Printers  get  color 
quality  without  having  to  redesign 
their  pressroom. 


MORE  FEATURES;  SINGLE  MOTOR 
AND  SHAFTLESS  DRIVE 

The  DGM  440S  is  shaftless.  Fewer 
parts  driving  the  press  means  less 
power  consumption,  quieter  operation, 
fewer  breakdowns,  and  more  flexibility 
in  plating.  The  DGM  440H  is  heatset. 

"We  chose  the  DGM  440  because 
Dauphin  was  the  only  manufacturer 
that  could  accommodate  our  changes," 
explains  Dick  Larson,  chief  executive 
officer  of  Swift  Newspapers.  "Their 
commitment  to  develop  future  tech¬ 
nology  made  them  the  clear  leader. " 

The  DGM  860  is  the  440  and  more, 
printing  60,000  impressions  an  hour. 

"We  bought  our  press  from  DGM 
because  we  believed  that  Dauphin 
Graphics  could  provide  us  with  a 
technologically  advanced  press  line 
with  the  options  needed  to  solve  both 
our  quality  and  color  problems  now 
and  well  into  the  future,"  says  David 
Lord,  president  of  Pioneer  Newspapers. 

Dauphin  Graphics  maintains  a 
24-7  emergency  service  hot  line  -  open 
all  day,  every  day. 

To  learn  more  about  the  DGM  440 
and  DGM  860  presses,  call 
(717)  362-3243  or  visit  Dauphin’s  Web 

site  at  www.dauphingraphic.com. 


''Advertisers  Demand  Eye-Popping  Color. 
The  DGM  440-3  Delivers  Every 


“For  high  quality  back-to-back  four 
color  printing,  the  DGM  440-3  gives  me 
the  speed  and  ease  of  throughput  I 
need  to  remain  competitive,  plus  the  3 
ink  form,  three  oscillator  ink  train 
delivers  the  sharpness  and  densities 
our  advertisers  demand.” 

Dauphin  (jraphic  Machines  — 

Technoloqy  That  Makes  Sense. 

www.diuiphinijrapliic.coiii 


Dauphin  Graphic  Machines,  inc. 

Elizabethville,  pa 

800-346-6119  •  717-362-3243 

A  PaMARCO  TECHN'OLtX'.IES  COMPANY 


Available: 
21.5”,  22”. 
,22.75” 
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MID-AMERICA  GRAPHICS 
RETOOLS  FOR  THE  FUTURE 

FILLING  THE  VOID;  QUALITY,  EFFICIENT 
DISTRIBUTION 


For  19  years,  Mid-America 
Graphics  has  paid  attention  to 
newspaper  -industry  packaging 
and  distribution  needs,  providing  a 
large  volume  of  post-press  equipment 
to  the  industry. 

So  much  has  changed  since  1981. 
The  mailroom  used  to  be  a  "necessary 
evil,"  but  now  it’s  a  profit  center. 
Inserts  have  grown  tremendously, 
labor  and  material  costs  are  up, 
production  timeframes  are  shorter 
and  competition  is  stronger,  says 
David  George,  vice  president  of 
Mid-America. 

Too  often,  printers  are  caught 
between  wanting  to  capture  additional 
revenue  and  maintaining  the  staffing. 


equipment  and  timeframes  they  use 
when  there  were  fewer  demands.  To 
try  and  produce  more  in  less  time, 
newspapers  have  looked  to  part-time 
help.  At  $6/hour  for  a  1-4  a.m.  shift, 
the  only  result  has  been  high  employee 
turnover  and  a  lot  of  headaches. 

"These  challenges  are  good  for 
everyone,"  says  George.  "But, 
newspapers  are  answering  the  call 
slowly.  The  slower  they  are,  the  more 
business  they  are  going  to  lose. 
Mid-America  Graphics  wants  to 
prevent  this  from  happening."  "Look 
for  us  to  be  a  force  in  the  develop¬ 
ment  of  individually  packaged 
newspapers  and  custom-designed 
distribution  systems,  specializing  in 


From  14:  Don  Gaorgo  (  FioM  Tachnician):  David  Gaorga  (Vica 
Prasidami;  Chaiiia  Gaorga  (Protidaiitl;  Cbria  Gaorgo  (Gatwral 
Managar):  Dan  Gaorga  (Costomar  Sarvicol 

single-copy  distribution." 

Production  lines  must  be  designed 
that  accurately  count,  collate  or 
insert,  inkjet,  wrap,  and  furnish 
complete  bundles  to  carriers  or  in 
bulk  for  mail.  Zoned  editions  or 
those  that  are  address-specific  are 
going  to  become  more  common. 

"Future  success  for  newspaper 
distribution  points  to  multiple 
machines,  additional  quality  and 
permanent  personnel,"  George 
explains.  "Mid- America  Graphics  is 
going  to  be  working  with  present  and 
future  customers  to  develop  systems 
that  put  them  ahead  of  the  curve." 


MID-AMERICA  GRAPHICS,  INC.  800-356-4886' 

NEWSPAPER  PACKAGING  &  DISTRIBUTION  EQUIPMENT 

■ 

CURRENT  LISTINGS- 

OCTOBER  2000 

INSERTERS 

FLOOR  CONVEYOR  (all  likt-new) 

•New  Designs 

1  Kansa;  4S0 .5:1 

Ouipp  bell  diK'k  conveyor 

•  Retrofits 

^  Muller  227  (many  to  ch(K)se  from) 

Machine  Design  mat-lop  conveyor 

•  Rebuilds 

Muller  BiLiner8:l  with  310 stacker 

Ouipp  truck  loaders 

•  Consulting 

Kirk  Rudy  ,5:1  with  labeler 

Machine  Design  D- 10  truck  loaders 

•  Technical  Service 

Sheridan  48P,  24P.  1 .372.  &  1472 

* 

•  Installations  ' 

MISC.  EQUIPMENT 

•  Appraisals 

THREE  KNIFE  TRIMIVIERS 

Stepper  bagger/sealer  (new) 

•  Liquidations  ’ 

Challenge  off-line 

Stepper  collate/fold/tie  (new) 

•  Plant  Start-Ups 

Custom-Bilt  on-line  &  off-line 

Stepper  0,50  4-p<Kket  fold/fie  (4) 

•  Training 

Rock-Built  '  - 

/  - 

New  belt  stream  conveyor  systems 

— 

New  MagTurn  bundle  turners 

STITCHER  TRIMIVIERS 

Kirk  Rudy  feeder/quarter  folder  (2) 

Muller  235  3-pcK-ket 

Kirk  Rudy  211/215  labeler 

1501  VINE  ST  REET,  PO  BOX  466 

Muller  221  6-pt)ckel 

Harris  2 1 2  hopper  loaders 

HARRISONVILLE,  MO  64701 

Muller  Minutenian 

816-887-2414 

FAX  (816)  887-2762 

STACKERS 

Ouipp  .5(K)  iV;  350 

Hall  HT,HTTI.&  Dual-C  arrier 

1  leidelberg  Olympian 

Rimq  RSJ2.  RS2.5,  &  RS.30  - 

Stacker  Machine  6.50 

Muller  310  '  ' 

Specializing  In: 

. 

MULLER-MARTINI®  BALDWIN” 

RIM  A*  QUIPP-  HALL*  SIGNODE®  KANSA*  KIRK  RUDY*  CHESHIRE” 

PRODUCTION&EQUIPMENT  INNOVATION 
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P.RS.I.  INKER;  BETTER 
COLOR  QUALITY, 
INCREASEO  PAGING 

UPGRADE  OFFSET  PLANTS  WITHOUT  SPENDING  MILLIONS 


Since  1968,  Printing  Press  Services,  Inc.  has  been 
designing  and  manufacturing  products  to  enhance 
existing  presses,  serving  customers  in  the  UK  and 
throughout  the  world. 

Founded  to  provide  higher  quality  service,  the  com¬ 
pany  has  expanded  and  grown  into  a  major  manufactur¬ 
er  and  re-manufacturer  of  presses  and  press  additions. 
The  largest  privately-owned  engineering  company  in 
northwest  England,  the  company  is  looking  to  expand 
its  re-manufacturing  operations  to  North  America  in 
Montreal. 

"We  manufacture  high-quality  custom,  manufactured 
print  machinery,"  says  PPSI  managing  director,  Stephen 
McManamon,  son  of  PPSI’s  founder.  "The  United 
States  is  always  at  the  forefront  of  technology,  which  is 
why,  in  the  past  seven  years.  North  American  printers 
have  purchased  $40million  worth  of  our  equipment." 

PPSI  INKER;  QUICK  COLOR  CHANGES, 

PERFECT  PRESEHING 

The  PPSI  Inker,  with  five  worldwide  patents,  has  the 
unique  ability  to  change  color  inks  in  minutes  with  its 
automated  bullet  clean  up  system.  It  has  simple  design, 
electronic  key  control  settings,  and  easy  automation 
with  fast  accurate  presetting.  It  can  be  used  on  any 
proprietary  control  system. 

Over  1,700  couples  of  PSI  inkers  are  running  in 
major  newspapers  from  western  Australia  to  Northern 
Canada  on  over  60  presses.  The  compactly-designed 
inker  is  in  wide  use  throughout  North  America  at  the 
New  York  Daily  News,  Chicago  Sun-Times,  St. 
Petersburg  Times,  Calgary  Herald,  Edmonton  Journal, 
and  Ottawa  Citizen. 


PPSI  TOWER;  SIMPLE,  COMPACT  DESIGN 

The  PPSI  Tower  makes  shaftless  press  additions  to 
existing  line  shafts  simple  and  compact.  Using  the  latest 
technology,  PPSI  has  developed  per  couple  shaftless 
towers,  which  use  innovative  design  to  cost  effectively 
solve  offset  printing  problems. 

Thanks  to  the  PPSI  Tower,  publishers  can  upgrade 
their  plants  without  having  to  invest  millions  to  replace 
already  existing  plants.  The  response  has  been  tremendous 
with  25  towers  sold. 

"The  PPSI  towers  have  all  the  functionality  of  other 
manufacturers,"  says  Mike  Aiello,  vice  president.  New 
York  Daily  News.  "The  difference  is  that  they  are  simpler 
in  design  and  compact  enough  to  fit  in  existing  footprints. " 
The  fourth  largest  newspaper  in  the  United  States  has 
presently  ordered  9  PPSI  towers. 

Quality  build  with  longevity  in  mind,  the  towers  have 
been  ordered  by  newspapers  in  Australia,  Canada,  and 
England,  as  well  as  New  York. 

The  latest  model  PPSI  tower,  the  model  80,  is 
designed  to  be  second  to  none.  Standard  features 
include  shaftless  infeed  and  outfeeds  with  closed  loop 
control,  and  shaftless  ink  train  drives  with  automatic 
couple  silencing  when  printing  4/1  lateral  compensation. 
Individual  cylinder  plating  and  auto-retime  complete 
the  PPSI  tower  package. 

COMING  SOON;  FOLDERS 

This  year,  PPSI  looks  forward  to  introduction  of  its 
2;5;5  jaw  and  3:3  combination  folders. 

To  upgrade  your  operations  with  PPSI,  contact  Stephen 

McManamon  at  steve@printing-press-services.co.uk  or 
visit  PPSI’s  Web  site  at  www.printing-press-services.co.uk. 
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PRINTING  PRESS  SERVICES  INTERNATIONAL 

Sellers  Street  Works  Preston  Lancashire  PR1  5EU  United  Kingdom 
Telephone:  +44  (0)  1772  797050  Facsimile:  +44  (0)  1772  652300 
email:  pps@printing-press-services.co.uk  www.printing-press-services.co.uk 


INTRODUCING  THE  NEW 

P.P.S.I.  MODEL  80  SHAFTLESS  CUSTOM  BUILT  HEAVY  DUTY  TOWERS 

AVAILABLE  AS  PRESS  EXTENSIONS  /  FULL  PRESSES  ANY  CONFIGURATION 
can  be  added  to  any  double  width  press. 


NEW  YORK  DAILY  NEWS  STANDARD  FEATURES: 

NEWSLINER™  EXTENSION  STAINLESS  STEEL  CYLINDERS 

1  (OPTIONAL  TOOLLESS  LOCKUPS) 

I  ^L— J  DIN  6  PRECISION  GEARING 

^  i  ■  PL.C.  CONTROL  WITH  REMOTE  I/O 

’o  "  «  SHAFTLESS  DRIVES  PER  COUPLE 

A. _  J  =  (INDRAMAT  OR  SIEMENS) 

g- _ triple  ring  s.k.f.  eccentric  bearings 

tear  WARRANTY) 

AUTOMATIC  WASH  UP  CYCLES 

^(\)  OPTIONAL  SHAFTLESS  INK  TRAIN  DRIVES 

j  p  t._^J  \  &  BLANKET  WASHING 

„  ’  “  "  ff  J  PRS.I.  INKERS  WITH  COLOUR  CHANGE 

CYCLES  &  DESK  PRESEHING  FACILITY 

AUTOMATIC  LATERAL  COMPENSATION 
(FAN  OUT  ROLLER) 

- ^  SHAFTLESS  INFEED  &  OUTFEED 

RRS.I.  MODEL  80  TOWER  ENGINEERED  TO 
EXTEND  GOSS  NEWSLINER/COLORLINER'"  PRESSES 

1  X  9  UNIT  METROLINER"  23  ^/16  lx  DOUBLE  3:2  FOLDER  NEW  1988,  UNUSED  IN  PACKING  CASES 
also  available  with  GOSS  CT  50  REEL  STANDS  &  GOSS  J  2:3:3  JAW  FOLDER 
9  X  22"  GOSS  METROLINER"  PRESSES  1977-1988  -  Excellent  condition 

UPDATED  TO  MODEL  80  TOWERS 

AVAILABLE  22  3/4  FOLDERS  &  ADD-ON  UNITS 

NEWLY  MANUFACTURED  COMBINATION  2:5:5  JAW  AND  3:2  FOLDERS  WITH  STEPPER  WHEEL  DELIVERIES 

ADD-ON  UNITS,  TOWERS,  FOLDERS,  REEL  STANDS  ALL  AVAILABLE  RECONDITIONED 
AS  NEW  WITH  FULL  NEW  MANUFACTURERS  WARRANTY 

GOSS"  DOUBLE  WIDTH  USERS 

P.RS.f.  HAS  THE  WORLD'S  LARGEST  INVENTORY  OF  GOSS"  EQUIPMENT 
PLEASE  CALL  US  FOR  ALL  YOUR  PRESS  REQUIREMENTS 
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DRIVE  TECHNOLOGY  WITH 
SATELLITE  PRINCIPLE 

WIFAG  OF  470  GTD  BUILDS  ON  INNOVATIONS  OF  THE  370  GTD 


Wifag  is  tlie  company  tLiat  introduced  the  totally 
shaftless  newspaper  press  to  the  world.  Today, 
the  Swiss  machine  engineering  company  has 
added  its  latest  innovation:  the  470.  The  OF  470  GTD  is 
the  first  in  its  class,  combining  special  advantages  of 
shaftless  drives  with  those  of  the  lO-cylinder  satellite. 


QUALITY  LEVEL  OF  SATELLITE  CONSTRUCTION;  REGISTER 
AND  DOT  DEFINITION  OF  FOUR-HIGH  TOWER 

Based  on  proven  lO-cylinder  design,  the  470  combines 
individual  drive  technology  with  the  cost  effectiveness 
and  printing  quality  of  satellite  construction.  The  press 
provides  unprecedented  flexibility  of  webbing  options 
for  color  imposition  on  one  or  both  sides,  providing  the 
quality  of  blanket/steel  printing.  Each  machine 
element-printing  couples,  drive  rollers  and  folding 
cylinders  -  is  individually  driven  by  its  own  motor  and 
synchronized  with  an  electronic  shaft. 

Features  include: 

•  exact,  zero-play  positioning  of  angular  position 
of  blanket  cylinders 

•  automatic  circumference  register  correction 

•  fast  web-tension-regulated  infeed  units 

•  drive  rollers  with  individually  adjustable  gain  after 
printing  couples 

The  470  eliminates  fan-out  and  provides  exceptional 
registration  and  dot  definition.  Models  with  flying  page 
change  (PCU)  and  simultaneous  flying  page  count 
change  (PCU-i-)  improve  productivity  and  efficiency  in 
edition  print  and  fast  product  change  over  even  for  low 
circulation  counts. 

Each  tower  printing  unit  is  autonomous.  An  electronic 
shaft  replaces  the  mechanical  one,  greatly  reducing  the 
machine’s  overall  height.  Flexible  design  allows  expan¬ 
sion  to  five  or  six  high  towers. 


Printers  no  longer  have  to  shift  blanket  cylinders 
when  changing  from  4/0  to  2/2  printing.  With  the  470, 
all  that  is  required  is  a  single  change  in  rotation 
direction. 

Circumferential  register  problems  can  be  automatically 
corrected  by  speed-dependent  correction  ramps. 
Optional  color-register  control  systems  further  eliminate 
register  deviations  caused  by  different  paper  grades  or 
dampening  solution. 

Wifag  has  innovated  a  wave  roller,  installed  between 
the  lower  and  upper  H-printing  unit,  to  help  correct 
fan-out.  It  can  be  replaced  by  a  fan-out  compensation 
roller,  adjustable  from  the  control  console,  to  counteract 
the  effect  of  different  grades  of  paper. 

EUROPEAN  PRINTING  CONSORTIUM  TO  PRINT  ON  OF  470 
GTD  IN  SPRING  2003 

A  consortium  of  six  European  publishing  houses  has 
chosen  the  470  to  print  its  newspapers  beginning  in 
spring  2003. 

The  installation  consists  of  six  twin  10-cylinder  satellite 
units  divided  into  two  sections  of  three  printing  towers, 
along  with  three  FA  90  KZA  2:5:5  jaw  folders  and  six 
autopasters.  The  plant  will  later  be  expanded  to  include 
three  more  twin  satellites,  further  turner  bar  towers  and 
balloon  formers,  and  an  appropriate  enlargement  of  the 
roll  basement.  The  center  is  an  expansion  of  the  current 
Reutlinger-Genera-Anzeiger  production  facility  in 
Baden-Wufttemberg,  Germany. 

"We  choose  the  Wifag  470  because  it  will  allow  us  to 
achieve  our  business  objectives,  while  at  the  same  time 
providing  optimum  printing  quality  and  cost  effectiveness," 
says  Valdo  Lehari  Jr.,  managing  director. 

For  more  information  about  the  470,  contact 
Maschinenfabrik  Wifag  at  +41-31-339-3333  or  via  e-mail 
at  info@wifag.ch.  Or  visit  www.wifag.ch. 
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any  page  or  in  any  section  by  adding 
angle  bars  behind  the  folders. 

MULTIPLE  COLOR  UNITS:  MAXIMUM 
COLOR  PLACEMENT 

Our  new  Quad-Stack  4-f-4  Color 
Unit  and  Quadra-Color  four-color 
common  impression  cylinder  add  four- 
color  capability  to  almost  any  brand  of 
single-width,  one-around  press. 

Quad-Stack  is  a  compact,  low-pro¬ 
file,  single-width,  single-circumference 
modular,  web-offset  unit.  It  can  be 
installed  drive  shaft-to-drive  shaft  or 
shaftless. 

Each  Quad-Stack  consists  of  a  highly 
modified  4-high  tower  four  with 
dedicated  universal  printing  modules 
(UPMs).  Some  of  its  benefits  include 
higher-quality  printing,  superior  reg¬ 
istration  and  elimination  of  fan-out. 

The  Quadra-Color  CIC  printing 
unit  provides  four-colors  in  5  feet  of 
web  travel.  It  simplifies  make-ready, 
producing  quality,  tight-register 
products-all  in  about  7feet  of  space. 

Let  Web  Press  configure  a  product  to 

your  specifications.  Call  Charles 
Gath  at  (253)  395-3343  or  visit 
www.webpressl.coni. 


WEB  PRESS:  THE  SOURCE  FOR 
MORE  COLOR 


For  30  years,  Web  Press  has  been 
building  and  selling  printing 
presses  in  the  U.S.  and  35  coun¬ 
tries  abroad,  continually  developing 
flexible,  innovative  solutions  to  com¬ 
plex  production  problems. 

Printers  need  equipment  that  suits 
their  particular  demands.  Consistently, 
they  demand  more  color.  We  provide 
them  with  full-color  capabilities  at  an 
affordable  price,  using  flexible  modular 
configurations. 


maximum  flexibility  in  color  place¬ 
ment,  pagination  and  production. 
Two  parallel  lines  configure  any 
number  of  units  to  customer  specifi¬ 
cations.  They  can  be  run  individually, 
producing  different  jobs,  or  double 
output  for  one  job. 

"It  just  takes  a  flip  of  a  switch,"  says 
Charles  Gath,  vice  president  of  sales 
for  Web  Press.  "Twinned  lines  produce 
up  to  four  sections,  standard  broad¬ 
sheets  up  to  40  pages,  tabloids  up  to  80 
pages,  and  magazines  limited  only  by 
paper-fold  characteristics. " 

Printers  can  put  color  on  virtually 


ONLY  WEB  PRESS  DOES  "TWINNING" 

Qur  "Twinning"  press  lines  offer 


Press  Corporation  Introduces 


THE  QUAD-STACK  4+4  COLOR  PRINTING  UNIT 


GENERAL  DESCRIPTION 


The  QUAD-STACK  is  a  low  profile,  single  width,  single 
circumference  modular  constructed.  wel>offset  printing  unit  with 
o  vertical  web  lead.  It  is  designed  typically  For  newspopers, 
magazines,  brochures,  books  and  other  commercial  printing  on 
uncooted  stock.  The  QUAD-STACK  is  very  compoct  and  versatile. 
It  produces  quality  printing,  very  low  waste  and  is  simple  to  operate 
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SPEED  UP  DELIVERIES 
WITH  QUIPP  APS 

AUTOMATIC  NEWSPAPER  PALLETIZING  SYSTEM 
SAVES  MONEY,  KEEPS  UP  WITH  THE  PRESS 


Quipp  Systems,  Inc.,  known  for  its  inventive  post- 
press  products  and  systems  for  the  newspaper 
industry,  has  done  it  again.  The  company  has 
advanced  the  efficiency  of  newspaper  packaging  and 
distribution  with  its  Automatic  Palletizer  System  (APS). 

Quipp,  recognized  as  one  of  Forbes  magazine’s  "Best 
200  Small  Business  Companies"  two  years  in  a  row,  has 
combined  proven  technology  and  quality  components 
to  create  a  machine  that  meets  unit  loading  demands 
and  saves  money. 

"It  takes  an  hour  and  15  minutes  to  load  a  truck 
using  the  bundle  method,"  says  Angel  Arribel,  vice 
president  of  sales  for  Miami-based  Quipp.  "With  unit 
load,  it  takes  only  20  minutes.  Thanks  to  the  APS.  printers 
can  now  keep  up  with  the  demands  of  the  loading 
dock." 

MULTIPLE  INFEED  POSITIONS 

Building  constraints  and/or  system  configuration  are 
not  a  problem  with  the  APS.  This  fully  automatic 
machine  can  accept  bundled  newspapers  delivered  from 
packaging  lines  at  any  of  four  receiving  positions. 

As  the  bundles  arrive,  the  APS  positions  them  onto  a 
pallet,  forming  a  12-or-16-bundle/layer  pattern  until  it 
satisfies  the  load  requirement.  The  bundle  rate  is  45 
per  minute.  While  bundles  are  being  layered,  APS 
begins  its  shrink-wrapping  cycle,  using  stretch  film  to 
compress  and  wrap  the  pallet  and  each  of  its  layers, 
ensuring  a  compact,  stable  pallet  load. 

APS  features  include: 

•  multiple  infeed  positions 
•  bundle  rate  of  45  bundles/minute 
•  12  or  16  bundles/tier 

•  compression  and  wrapping  of  load  and  pallet  during 
layering  process 

•  maximum  stability  and  security  of  the  bundled 
newspapers 

•  advanced  electronic  control. 

"We  had  the  prototype,"  says  Terry  Hamilton,  mail- 
room  manager,  Denver  Rocky  Mountain  News.  "It  had 
some  bugs,  which  Quipp  has  resolved.  We’ve  been  running 
very  well  for  60  days  and  are  very  happy  with  the  machine." 


The  Washington  Post  has  just  completed  installation 
of  the  first  production  APS. 

FLEXIBILITY  AND  MAXIMUM  STABILIZATION 

APS’  automatic  pallet  dispenser  is  capable  of  storing 
15  pallets  either  42"  x48''  or  40"  x  48".  The  machine 
can  accommodate  other  sizes  as  well.  Pallets  are 
conveyed  from  the  dispenser  to  a  pre-lift  staging  position 
using  triple  matte-top  belt  conveyer  segments. 

The  APS  takes  in  pallets  at  the  bottom  and  newspaper 
bundles  at  the  top,  stacking  the  bundles  neatly  in  the 
middle. 

When  a  completed  load  is  ready  for  discharge,  the 
empty  pallets  are  simultaneously  transported  to  the  pallet 
lift,  which  moves  them  to  the  appropriate  tier  or  load 
position.  Strapped  bundles  are  delivered  to  one  of  the 
machine’s  four  loading  positions.  They  are  held  on  one 
of  two  conveyors  prior  to  reaching  the  layer-accumulation 
area,  where  they  are  transferred  into  a  pre-determined 
layer  formation.  The  machine  can  layer  bundles  in 
configurations  of  either  12  or  16. 

As  each  layer  is  positioned  and  compacted,  the  pallet 
is  lowered  to  prevent  load  instability.  The  shrink-wrapping 
process  starts  with  the  pallet  and  continues  with  each 
new  layer,  compacting  the  load  to  ensure  maximum 
stability  and  security.  When  completed,  pallets  can 
stack  up  to  60"  high.  Firmly  wrapped  and  compressed, 
they  wait  to  be  conveyed  from  the  pallet  lift  position  by 
forklifts  to  the  loading  dock  or  storage. 

FULLY  AUTOMATIC  AND  INTERACTIVE 

From  pallet  supply  to  finished  pallet  loads,  the  entire 
process  is  automated. 

APS’  control  system  is  user-friendly,  configured  to 
each  customer’s  needs  and  requirements.  Its  touch¬ 
screen  control  provides  interactive  prompts  and 
responses  that  simplify  make-ready,  as  well  as  access  to 
diagnostic  and  maintenance  specifications.  Work-order 
data  entry  can  be  retrieved  via  Ethernet  from  a  remote 
location  or  directly  from  the  machine. 

To  find  out  how  the  APS  can  help  your  packaging 
operation  keep  up  with  your  presses,  call  (^5)  623-8700 
or  visit  Quipp’s  Web  site  at  www.quipp.com. 
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When  Quality  Precision  and 
Reiiabiiity  Count,  Seiect  Quipp 


Cart  Loading 


Stacking 


Palletizing/Wrapping 


Bundle  Distribution 


4800  N.W.  157th  Street, 
Miami,  Florida  U.S.A.  33014 
Telephone:  (305)  623-8700 
Fax:  (305)  623-0980 


www.quipp.com  /  info@quipp.com 
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INSIDE:  Taking  the  ‘con’  out  of  convergence  from  California  to  New  York 


A  SUPPLEMENT  TO  EDITORa’PUBUSHER 


NEWSPAPERS  ON  THE  INTERNET 


Hacker  alert:  New 
attack  raises  threat 


Online  fact-checking 
wins  converts 
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A  Slam  Dunk? 


The  Net,  not  the  networks,  will  be  the  place  to  go 
for  hot  tallies  when  polls  close  on  Election  Night 
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News  sites  ready 
to  get  out  the  vote 


If  you’re  looking  for  a  high 
rate  of  returns  on  Election 
Night,  watch  the  Web 

The  last  time  America 
elected  a  president,  the 
Internet  was  still  something 
of  a  novelty  and  newspaper 
Web  sites  were  in  their  infancy.  When 
readers  went  online  in  November  1996 
for  election  results,  chaos  ensued,  with 
Web  sites  grinding  to  a  halt  under  an 
onslaught  of  millions  of  hits,  or  requests 
for  information.  The  meltdown  left 
many  frustrated  readers  no  choice  but 
the  traditional  TV  broadcast  for  same- 
night  election  results. 

What  a  difference  four  years  make. 

Since  the  1996  debacle,  Web  editors 
and  architects  have  weathered  midterm 
elections,  presidential  pri¬ 
maries,  and  this  summer’s 
national  political  conven¬ 
tions.  Now  practice  time  is 
nearly  over.  Editorial  teams 
have  advanced  far  toward 
figuring  out  just  how  to 
meld  journalism  and  the 
Web,  and  computer  net¬ 
works  are  more  robust  than 
four  years  ago.  When  elec¬ 
tion  returns  come  in  after 
dark  Nov.  7,  those  running 
newspaper  Web  sites  expect 
to  smoothly  welcome  millions 
of  visitors  to  a  rich  mix  of 
video,  graphics,  news,  and 
analysis. 

Newspaper  sites  will  confi¬ 
dently  offer  up  results  from 
congressional  and  gubernatori¬ 
al  races  across  the  nation,  run¬ 
ning  vote  totals  in  the  presidential  race, 
and  in-depth  results  from  local  elections  — 
whether  for  school-board  seats,  bond 
referenda,  or  statehouse  posts.  Returns 
will  be  updated  continually  and  across 
hundreds  of  contests.  With  such  an 
abundance  of  information  available, 
computer  mice  will  replace  TV  remotes 


in  millions  of  h^mds,  at  least  for  part  of  the 
evening. 

Which  is  not  to  say  that  newspaper  Web 
sites  can  transmit  the  electric  sense  of  dra- 


the  suburbanite  tracking  a  bond  referen¬ 
dum  that  might  produce  a  new  high  school. 
At  the  same  time,  the  experience  needs  to 
be  painless  for  computer  users  at  home 
with  plodding  modems,  slow  phone  lines, 
bustling  families,  and  limited  patience. 

“I  don’t  think  the  Web  is  going  to  com¬ 
pete  with  television  for  that  top-of-the-hour 
election  call,”  said  Mark  Stencel,  managing 
editor  for  politics  at  washingtonpost.com. 
“But  where  we  are  going  to  compete  is 
availability  of  detailed  information.” 

Managers,  editors,  and  reporters  at  Web 
sites  run  by  the  Post,  The  New  York  Times, 
the  Los  Angeles  Times,  USA  Today,  and  the 
Chicago  Tribune 
laid  out  for  ££5?/*  a 
common  set  of  fea¬ 
tures  that  will  greet 
readers  clicking 
away  on  election 
night.  The  sites  all 
promise  easily 
viewed  summaries 
of  presidential  vote 
totals,  both  popular 
and  electoral.  Some 
will  offer  50-state 
clickable  maps  that 
take  viewers  to 


www.wasfiingtofipost.cofn 


Choowqty: 


CM(*go 


RirfuRNS 


SBT  " 


TW  Cowl  iit»t<lT«Kiqrtodicidli  vittOvtopellxd 

Mi^miQripad*ill  vskM  «  tlM  o( 

ndiai  Inn  m  niiiihf  cootthnivd  vibut  whnduBlpoltaaJ 


Ci*** 


Campaign  sites  for  The  Washington  Post,  USA 
Today,  and  The  New  York  Times  will  expand. 

ma  that  a  close  race  can  bring  to  live  TV. 
And  there’s  no  Dan  Rather  to  declare  a 
cliffhanging  contest  “tight  as  a  tick.”  For 
newspaper  Web  sites,  the  game  lies  in 
quickly  serving  up  a  wealth  of  information 
tailored  equally  to  the  political  junkie  curi¬ 
ous  about  a  faraway  governorship  and  to 


details  about  the  presiden¬ 
tial  vote  in  each  state. 

At  the  same  time,  all  major  newspaper 
Web  sites  will  post  results  from  all  435 
House  seats  and  the  nearly  two  dozen 
contested  Senate  seats.  They  will  also  cover 
major  gubernatorial  races  and  referenda. 

Vote  totals  will  be  updated  fiequently,  as 
often  as  every  five  to  10  minutes.  So  anyone 
finstrated  with  the  scattershot  (at  best)  TV 
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updates  can  follow  their  favorite  race 
almost  continually  on  the  Web.  If  you  are, 
for  example,  turned  on  by  the  Clinton- 
Lazio  Senate  race,  even  from  afar,  you  can 
get  fresh  results  in  a  New  York  minute. 

Into  that  maelstrom  of  statistics,  Web  ed¬ 
itors  will  drop  commentary  from  in-house 
pundits,  exit  poll  results,  live  and  recorded 
concession  and  victory  speeches,  text  files 
from  their  newspapers’  reporters,  back¬ 
ground  stories  on  winning  and  losing  can¬ 
didates,  running  summary  stories  as  the 
U.S.  House  and  Senate  change  hands  (or 
don’t),  and  charts  and  maps  that  evolve 
through  the  night. 

USAToday.com,  the  heaviest-trafficked 
newspaper  Web  site  with  226  million  page 
views  in  September,  will  put  up  a  special 
election  home  page  early  on  the  evening  of 
Nov.  7  and  keep  the  page  in  place  for  about 
18  hours.  Its  plans  call  for  unusual  breadth, 
extending  coverage  to  ballot  initiatives 
throughout  the  country  as  well  as  every 
statewide  race  for  a  major  office,  including 
the  likes  of  comptroller  and  insurance 
commissioner. 

“We’re  going  to  attempt  to  do  just  about 
everything,”  said  Kirk  Spitzer,  the  site’s 
politics  editor.  “We  won’t  go  down  to  the 
county  level  —  yet.  But  that’s  the  level 
we’re  headed  toward  in  2004.” 

Spitzer  said  goals  include  eas>'  navigation 
and  quick  downloads,  to  avoid  finstrated 
users.  Right  behind  the  special  election 
main  page  will  be  a  campaign  front. 
Embedded  in  it  will  be  one-click  access  to 
information  fixjm  throughout  the  country. 

At  The  New  York  Times  and  The  Wash¬ 
ington  Post,  Web  editors  will  lean  on  their 
papers’  reputation  for  authoritative  political 
reporting  and  commentary.  The  Post  will 
offer  online  conversations  with  former 
Managing  Editor  Robert  Kaiser  and  back¬ 
ground  stories  from  Congressional  Quarter¬ 
ly.  The  New  York  Times  on  the  Web  will 
reach  into  its  deep  ranks  to  offer  stories  up¬ 
dated  through  the  evening  on  each  of  the 
50  states.  Out  in  Los  Angeles,  latimes.com 
\vill  seamlessly  link  viewers  to  the  Califor¬ 
nia  secretary  of  state’s  comprehensive  list¬ 
ing  of  results  from  throughout  California. 

At  the  Chicago  Tribune,  reporters  and 
editors  will  cover  races  large  and  small. 
Chicagotribune.com  will  offer  coverage  of 
more  than  400  state  and  local  races,  said 
Jill  Blackburn,  a  reporter  for  the  site.  “You 
can  come  to  us  for  all  your  local  races  and 
referenda,”  Blackburn  said.  The  site  even 
promises  to  tell  us  whether  the  village  of 
Wilmette,  Ill.,  will  vote  to  renovate  its 
municipal  pool.  Don’t  look  for  that  result 
on  CBS.  —TODD  SHIELDS 


ministration  and  several  large  universities. 

The  invaders  fiddled  with  a  story  about 
Diekman,  mocking  neighbors  who  were  in¬ 
terviewed  while  adding  insults  and  sexual 
remarks,  and  inserting  a  fake  photo  of  the 
suspect.  One  revised  article  identified  Mi¬ 
crosoft  Corp.’s  Bill  Gates  as  admitting  in 
court  papers  that  he  had  hacked  into  “hun¬ 
dreds,  maybe  thousands”  of  computers,  and 
falsely  claimed  he  had  been  sentenced  to 
jail  for  grand  larceny  in  an  “unrelated”  case. 


Web  space  invaders  alter 
and  replace  content,  but 
California  paper  fights  back 


IN  THE  AFTERMATH  OF  THE  MOST 
ominous  “hacking”  incident  yet  in¬ 
volving  a  newspaper  Web  site.  The 
Orange  County  (Calif)  Register  has 
“moved  the  whole  server  behind  a  firewall, 
spokeswoman  Nancy  Souza  said.  “It’s 
not  going  to  happen  again.”  ’fhe 
Register’s  parent  company.  Freedom 
Communications  Inc.,  has  information- 
systems  personnel  monitoring  com¬ 
pany  sites  on  a  24-hour  basis,  both 
through  electronic  alarms  and  staff 
vigilance,  she  added. 

Whether  other  newspaper  sites  are 
adequately  on  guard 
is  another  question. 

Cyber  vandals 
registered  a  direct 
hit  Sept.  29  on  the 
Register’s  Web  site 
in  what  is  believed 
to  be  the  first  true 
alteration  of  content 
at  a  U.S.  media  Web 
site.  “It’s  supposedly 
the  first  time  hack¬ 
ers  edited  copy  as 
opposed  to  replac¬ 
ing  a  whole  home 
page  with  their 
own  gobbledygook,” 
said  Souza. 

The  Santa  Ana- 
based  daily’s  Web 
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Hackers  got  photo  of  suspect,  gave  him  an  FBI  cap  and  a  Hooters  gal 

site,  ocregister.com, 

was  altered  for  about  45  minutes  on  a  Friday 
night.  As  many  as  10  Freedom  Communica¬ 
tions  sister  papers  were  targeted  in  separate 
invasions  Sept.  25. 

While  the  motive  behind  the  attacks 
isn’t  known  for  certain,  speculation  at  the 
Register  is  that  they  somehow  are  linked  to 
anger  at  stories  about  the  arrest  of  Jason 
Diekman,  20,  of  Mission  Viejo,  who 
allegedly  hacked  into  computers  operated 
by  the  National  Aeronautics  and  Space  Ad- 


“We  don’t  know  why  the  hacker  did  it, 
but  this  was  a  local  story  for  us,  as  opposed 
to  most  media  that  covered  it,”  Souza  noted. 

The  invaders  broke  through  via  a  Free¬ 
dom  file  transfer  protocol  (FTP)  port  made 
by  SGI.  “They  hacked  into  the  system 
through  an  open  port,  so  to  speak,”  Souza 
explained,  adding  that  this  particular  server 
is  seldom  attacked  because  it  is  too  expen¬ 
sive  for  most  hackers  to  acquire  and  decon¬ 
struct.  While  editorial  content  was 
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manipulated,  there  were  no  reader  com¬ 
plaints  or  financial  damage,  Souza  said. 

Other  Freedom  papers  hit  hy  hackers 
included  the  MdiryswWXe  Appeal-Democrat, 
a  small  Northern  California  daily.  Pub¬ 
lisher  Olaf  Frandsen  said  the  site’s  regular 
content  was  dumped  in  favor  of  lyrics  of 
heavy-metal  music  and  “teen-speak.” 

“Somebody  in  the  newsroom  saw  it  and 
went  and  told  an  editor,”  Frandsen  said, 
adding  that  the  problem  took  about  two 
to  three  hours  to  fix.  “The  only  thing  that 
came  out  of  it  all  was  a  note  of  caution. 

We  were  lucky.  Next  time,  it  could  be 
more  dramatic  or  costly.” 

While  the  intruders’  work  in  these 
instances  was  fairly  blatant,  the  fact  that 
they  were  able  to  manipulate  editorial 
content  on  the  Register  site  is  worrisome. 
“With  The  Orange  County  Register  attack, 
the  idea  that  you  can  never  trust  what  you 
read  in  the  paper  takes  on  an  entirely  new 
meaning,”  B.K.  DeLong  of  Attrition.org, 
which  monitors  computer  crime,  told 
Inside.com.  Statistics,  quotes,  or  other 
facts  could  easily  be  altered. 

“This  hacker  didn’t  do  a  very  good  job 
of  editing  —  it’s  very  juvenile,”  Souza  said. 
“The  ethical  issue  is:  what  if  someone 
more  subtle  gets  in  and  changes  the 
perception  of  the  public?”  —  JOEL  DAVIS 


A  KOZMO  TOPPER: 

‘USA  TODAY’ ON  TOAST 

Kozmo.com,  the  online  shopping  site 
that  promises  immediate  delivery, 
has  added  “USA  Today”  to  its  list  of  prod¬ 
ucts  that  arrive  in  less  than  an  hour  after 
ordering  them  online.  Customers  in  II 
cities  can  order  the  Gannett  Co.  Inc.  paper 
through  its  new  “Newsstand”  category. 
“USA  Today”  is  the  only  newspaper  cur¬ 
rently  featured  on  the  newsstand,  but 
numerous  magazines  are  readily  available. 

Kozmo  is  promoting  its  delivery  of  “USA 
Today”  in  connection  with  the  site’s  break¬ 
fast  offerings,  it  charges  50  cents  for  the 
newspaper  —  but  the  site  requires  a  mini¬ 
mum  purchase  of  $5  for  the  free  delivery 
to  be  made.  “It’s  a  synergistic  item  that 
can  be  offered  with  breakfast,”  said  Matt 
Higgins,  spokesman  at  Kozmo.com.  “And 
breakfast  offerings  are  very  popular.” 

Since  the  launch  two  weeks  ago,  other 
newspapers  have  called  to  inquire  about 
the  service,  Higgins  said.  “We’re  looking 


for  papers  that  are  strong  in  the  local  mar¬ 
kets  we  serve,”  he  said. 

Terms  of  the  deal  between  Kozmo  and 
“USA  Today”  were  not  disclosed,  but  Hig¬ 
gins  said  the  dot-com  is  obtaining  the  pa¬ 
per  directly  from  “USA  Today,”  not 
distributors.  New  York-based  Kozmo.com 
says  it  has  300,000  members  in  the  II 
cities  it  serves,  which  are  Atlanta,  Boston, 
Chicago,  Houston,  Los  Angeles,  Portland, 
San  Diego,  San  Francisco,  Seattle,  Wash¬ 
ington,  and  New  York.  The  company  does 
not  have  plans  to  expand  to  other  cities  in 
the  immediate  future.  —  KARIM  MOSTAFA 

MAYREYOUCANRUY 
MY  CAR.  DEALERS  SAY 

Several  newspapers  have  joined  in  a 
collaborative  Web  site  offering  a  vari¬ 
ety  of  search  tools  to  find  a  new  or  used 
car  at  more  than  250  dealers  in  Illinois  and 
Indiana.  DriveChicago.com  features  car 
reviews,  comparison  shopping,  and  online 
classifieds  from  the  partnering  newspa¬ 
pers,  include  the  “Chicago  Sun-Times,” 
“Daily  Herald”  in  Arlington  Heights,  and 
“Daily  Southtown”  in  Tinley  Park. 


NOBODY  HAS  THE 
WORLDWIDE  REACH 
OF  BUSINESS  WIRE 


When  your  news  positively  has  to  get  there, 
you  don't  take  chances.  . 


Business  Wire's  multi-channel  distribution  gets  your  message 
out  worldwide  by  satellite,  Internet,  email  and  fax.. .simultaneously 
and  immediately.  ^ 

We  utilize  state-of-the-art  technology  to  guarantee  the  broadest 
distribution  to  newsrooms,  targeted  journalists,  corporate  desktops, 
the  home  or  the  emerging  generation  of  wireless  applications. 

And  we  reach  the  audiences  most  important  to  you  -  journalists, 
the  financial  community,  individual  investors  and  consumers. 

Add  to  that  the  instant  credibility  that  comes  with  40  years  of 
experience,  technological  innovation  and  24/7  service,  and  it’s  no 
wonder  that  most  leading  edge  online  services  and  publishers  use 
Business  Wire  for  their  own  news  distribution. 

Your  news  must  get  out.  Get  it 
out  right.  With  Business  Wire. 

For  more  information,  contact 

us  at  888-381-WIRE, 
or  visit  us  at  Business Wire.com 
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More  revenue 
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AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technolog)'  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  homes  and  more. 


TECHNOLOGY.  EXPERIENCE.  FORESIGHT. 


the  media  will  for  the 
first  time  be  able  to 
tune  in  on  the  Web. 

TheNo.2U.S. 
newspaper  chain  is 
among  a  growing 
number  of  public 
companies  using  the 
Web  not  only  to  grow 
their  businesses  but 
to  explain  them  to  investors.  An  August  poll 
by  the  National  Investor  Relations  Institute 
(NIRI)  of  its  more  than  4,500  members 
showed  that  61%  already  Webcast  confer¬ 
ence  calls  and  another  23%  plan  to  do  so  by 
year’s  end,  said  Louis  M.  Thompson  Jr., 
NIRI  president  and  CEO.  Three  years  ago, 
he  said,  only  14%  of  members  opened  their 
conference  calls  to  the  media. 

NIRI  tells  its  members  that  Webcasts  are 
the  best  way  to  assure  compliance  with  the 
new  U.S.  Securities  and  Exchange  Commis¬ 
sion  rule  that  is  aimed  at  preventing  selec¬ 
tive  disclosure  and  takes  effect  Oct.  23. 

Knight  Ridder  said  the  SEC’s  Regulation 
FD  (Fair  Disclosure)  requiring  companies 
to  disseminate  information  simultaneously 
to  the  press,  analysts,  and  investors  — 
along  wdth  increasing  media  and  investor 
nudging  —  led  to  the  decision  to  conduct  a 
Web  broadcast.  “It  just  is  the  wave  of  the  fu¬ 
ture,”  company  spokesman  Polk  Laffoon  IV 
said. 

Publisher  and  broadcaster  Belo  began 
Webcasting  its  conference  calls  last  year  as 
a  way  to  tell  its  story  to  a  wider  audience 
while  showing  its  commitment  to  new  me¬ 
dia.  “If  you’re  going  to  hold  yourself  out  as 
being  on  the  Internet,  you  need  to  take  ad¬ 
vantage  of  all  of  those  ways  to  talk  about  the 
company,”  Vice  President  Donald  F.  “Skip” 
Cass  Jr.  said. 

Other  public  newspaper  companies  using 
Webcasting  are  Dow  Jones  &  Co.  Inc.,  the 
Tribune  Co.,  the  E.W.  Scripps  Co.,  and  Me¬ 
dia  General  Inc.  Gannett  Co.  Inc.  and  the 
New  York  Times  Co.  don’t,  but  are  looking 
in  that  direction.  “It’s  a  more  expensive 
proposition,  and,  in  the  past,  it’s  not  been  so 
dependable,”  Times  Co.  spokeswoman 
Catherine  Mathis  said. 

Some  companies  —  media  companies  in¬ 
cluded  —  remain  reluctant  to  widen  access 
to  conference  calls  because  they  don’t  trust 
the  press  to  report  them  fairly,  Thompson 
said.  But  that  argument  is  losing  strength 
as  the  media  becomes  increasingly  busi- 
ness-sawy,  he  said.  And  with  frustration 
over  lagging  share  prices  running  high, 
some  newspaper  companies  may  come  to 
realize  that  they  have  more  to  gain  than  to 
lose  from  public  exposure.  —  LUCU  MOSES 


Louis  Thompson  Jr. 


WHEN  Knight  Ridder 

CEO  Tony  Ridder  hosts  a 
conference  call  tomorrow 
to  announce  the  compa¬ 
ny’s  third-quarter  earnings,  investors  and 


Newspaper  companies 
really  go  public,  disclosing 
earnings  reports  via  the  Web 


Your  newspaper’s  online  stats  &  expanded  sports  package 


HEART 

At  the  heart  of 
SportsHuddle’s  service 
is  our  proprietary 
software.  It  collects, 
maintains  and 
publishes  all  of  your 
local  high  school  stats 
for  all  sports. 


MIND  FOR  THE  GAME 

Every  sport,  every 
game.  Scores,  stats 
and  summaries. 

It’s  all  here  at 
SportsHuddle.com, 
the  new  expanded 
online  service 
just  for  newspapers. 


GREAT  HANDS 

SportsHuddle.com’s 
web  interface 
allows  greater 
versatility  to 
automatically 
publish  to  both 
print  and  online. 


LEAN  AND  MEAN 

Eliminates  multiple 
entry  of  rosters, 
schedules  and 
stats,  allowing  you 
to  use  your  team 
more  efficiently. 


EXPLOSIVE 

It's  local,  targeted 
and  personalized.  It’s 
comprehensive  and 
in-depth. 

SportsHuddle  has 
everything  you  need 
to  keep  your  readers 
coming  back  again 
and  again. 


QUICK  FEET  .. 

Easy-to-leam, 
customized 
templates  let  you 
build  box 
scores  and 
summaries  fast. 


SportsHuddle.com  << 


where  high  school  sports  come  together.  ~ 

To  give  SportsHuddle. com  a  tryout,  contact: 
Tracy  Kellaher  or  Laurie  Gatch  at  314-290-5200 
player@sportshuddle.com 
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COMTEX  DELIVERS  YOUR  CONTENT  TO  A  GLOBAL  NETWORK  OF  OVER  750  PARTNERS  REACHING  MILLIONS  DAILY. 
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Related  articles: 
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Dave  Underhill  is  the  Tribune  Co.’s  mixing  media  man  in  Chicago  - 
and  Los  Angeles,  Baltimore,  Orlando,  Hartford,  Long  Island  ... 
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BY  WAYNE  ROBINS 


Los  Angeles  Times 
reporter  Edwin 
Chen  doesn’t 
mind  video  —  the 
streaming  kind  — 
for  this  inside  report 
from  the  campaign 
trail  on  the  paper's 
own  Web  site. 
Getting  some 
serious-minded 
reporters  to  bond 
with  “clown 
college”  programs 
such  as  KTLA’s 
morning  news  could 
be  a  real  challenge 
to  the  Tribune  Co.'s 
convergence  plan. 


IT’S  TIME  TO  PLAY  “DEFINE  THAT  WORD  AND  THE  WORD  OF  THE 

day  is  “budget.” 

What  does  “budget”  mean  to  you,  Mr.  Newspaper  Editor?  “It’s 
the  meeting  at  which  we  discuss  the  stories  we’re  working  on 
for  tomorrow’s  newspaper.”  And  what  does  “budget”  mean  to  you, 
Ms.  TV  News  Producer?  “It  means  the  suits  upstairs  want  to  know 
my  dollar  numbers  for  next  year  when  I’m  trying  to  negotiate  a  deal 
for  a  hotshot  anchor  from  Anchorage.” 

Dave  Underhill,  vice  president  of 
intergroup  development  of  the  Trib¬ 
une  Co.,  likes  to  use  the  different 
meanings  of  “budget”  to  Ulustrate 
one  of  the  many  hurdles  he  faces  as 
point  man  for  his  company’s  multi- 
media  vision. 

The  company  goal  is  to  integrate 
the  reporting  and  writing  talent  of  its 
print  journalists,  the  audio-visual 
storytelling  capability  of  its  TV  peo¬ 
ple,  and  the  speed  and  intimacy  of 
the  Internet  into  a  new  model  that 
requires  give-and-take  across  dis¬ 
tinctive  media  with  their  own  cul¬ 
tures,  work  habits,  and  even  simple 
vocabularies. 

It’s  not  rocket  science.  Achieving 
this  mixture,  often  referred  to  as 
“Media  Convergence,”  doesn’t  appear 
to  be  nearly  as  easy  as  rocket  science. 

“Change  is  a  challenge,”  Underhill 
said  recently  during  a  visit  to  New 
York,  where  he  addressed  the  Society 

Live!  And  Webcast  from  New  York! 

Dave  Underhill  welcomes  members 
of  the  Deadline  Club  to  deadlines 
around-the-clock. 
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“Print  to  interactive,  interactive  to  broadcast,  broadcast  to  print.  And  every  one  of  those  has  the 
communications  challenge  or  culture  conflict,”  Underhill  says.  The  audience  may  not  be  as  wary 
as  they  are  of  the  TV  monitors  they're  watching.  Or  vice  versa. 


of  Professional  Journalists’ local  Deadline 
Club  chapter  at  the  Newseum/NY  in  a  talk 
called  “The  Multimedia  Newsroom.” 

In  an  inteniew’  at  his  hotel  the  next 
morning,  Underhill  elaborated  on  the  basic 
premise.  “Our  company’s  vision  is  that  these 
multiple  media  in  a  local  marketplace  can 
create  new  value,”  he  said.  “New'  opportuni¬ 
ties  on  a  business  level  for  advertisers,  in 
marketing  and  promotion  to  strengthen 
brands,  and  new  opportunities  in  journal¬ 
ism.  So,  really,  it's  about  the  culture  change 
that  is  necessary-  to  execute  that  plan:  from 
print  to  interactive,  interactive  to  broadcast, 
broadcast  to  print.  And  every  one  of  those 


has  the  potential  for  a  communications 
challenge  or  cultural  conflict.” 

ink-stained  mugs  on  camera 

The  Tribune  Co.  has  long  been  a  propo¬ 
nent  of  cooperation  between  its  T\^  stations 
and  newspapers.  “It  actually  goes  back  to 
the  idea  that  a  new  spaper  company  w  ould 
start  a  radio  station  in  the  1920s  or  a  TV 
station  in  the  1940s,”  Underhill  said,  refer¬ 
ring  to  the  broadcasting  flagship  WGN, 
started  those  many  years  ago  by  the  owners 
of  the  Chicago  Tribune.  (WGN,  in  fact, 
stands  for  World’s  Greatest  Newspaper.) 

Tribune’s  local  cable  outlet,  CLTV  in 
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Rapid  ad 
scheduling  and 
data  management 


affordable  systems 


Stauffer  Media  Systems 


Contact  our  curators  at 
stauffergold.com  or  417-782-0280. 


Chicago,  was  launched  in  the 
early  1990s.  The  company  was 
an  early  investor  in  America 
Online.  Years  before  newspaper 
Web  sites  were  common.  Tri¬ 
bune’s  Chicago  Online  and  Or¬ 
lando  Sentinel  Online  were 
available  on  the  AOL  platform. 
And  it  is  a  partner  in  the  WB 
network  (it  ow-ns  25%)  and  the 
TV  Food  Network  (29%). 

CLTV  is  a  tjpical  Tribune 
convergence  project.  A  24-hour 
local  news  and  information 
channel,  it  features  news,  traf¬ 
fic,  weather,  sports,  and  base¬ 
ball  games  of  the  Chicago  Cubs 
(a  team  ow'ned  by  Tribune). 

of  his  wolds^  Among  the  regular  programs 

on  CLTV  is  “Good  Eating,” 
which  is  described  by  the  com¬ 
pany  as  “the  TV  show-  companion  to  the 
Chicago  Tribunes  food  section.”  In  addition 
to  presentations  on  the  cable  channel, 
“Good  Eating”  text  can  be  seen  online  at 
Metromix  (http://www’  .metromLx.com), 
Tribune’s  Chicago  nightlife  site.  A  recent 
pizza  tasting  by  Tribune  “experts”  show¬ 
cased  a  who’s  w  ho  of  Windy  City  media 
convergence,  vtyth  judges  from  MetromLx, 
CLTV,  and  WGN,  aided  and  abetted  by  a 
Chicago  Tribune  staff  writer  and  the  Trib¬ 
une’s  restaurant  critic. 

That’s  not  to  say  that  CLTV  is  either  the 
toast  or  beast  of  the  Tribune  newsroom. 
“Nobody’s  really  talking  about  it,”  said 
Michael  Miner,  media  columnist  for  the 
Chieago  Reader,  the  city’s  alternative  week¬ 
ly.  The  Chicago  newspaper  people  he’s 
heard  from  have  mixed  feelings  about  put¬ 
ting  their  ink-stained  mugs  on  camera.  “I 
hear  from  some  journalists  who  think  it’s 
silly,  some  who  think  it’s  wonderful  because 
it’s  great  to  be  on  TV,  and  others  w'ho  feel 
that  some  of  their  careers  are  in  jeopardy 
because  they  feel  old-fashioned,”  he  said. 

Even  w-ith  ratings  that  might  be  consid¬ 
ered  inconspicuous,  CLTV  is  a  cornerstone 
of  Tribune’s  belief  that  the  more  outlets,  the 
better  for  the  modern  media  company. 

Tribune’s  Florida  papers,  the  Sun- 
Sentinel  in  Fort  Lauderdale  and  the 
Orlando  Sentinel,  also  have  close  working 
relationships  w-ith  local  cable  and  broad¬ 
cast  channels.  Tribune,  in  fact,  built 
the  studios  for  its  Orlando  cable  channel 
CFN13  on  the  same  site  as  the  Orlando 
Sentinel  building. 

There  have  been  some  ambitious  Tribune 
failures,  as  well,  such  as  the  Full  Service 
Netw'ork,  an  interactive  TV  experiment  in 
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CPubExpo 

Where 


Publishing  &  Technology 


The  producers  of  BookExpo  America,  North  America's  leading  publishing 
industry  event,  are  proud  to  announce  the  debut  of  ePubExpo,  the 
first  and  only  event  focusing  exclusively  on  the  management,  distribution, 
sales  and  protection  of  digital  content.  Debuting  this  fall  in  New  York  City, 
ePubExpo  will  bring  together  publishing  industry  professionals  with  the  technology 
providers  who  are  shaping  the  epublishing  industry. 

This  new  two-day  summit  for  publishing  industry  executives  will  consist  of: 


4  A  powerful  conference  focusing  on 
the  themes  of  Toward  a  Consumer  Driven 
ePublishing  Model  (Day  1 )  and 
ePublishing's  New  Emphasis;  The  Value 
Added  Equation  (Day  2). 

♦  Demonstration  rooms  where  you  can  see 

the  latest  technology  first-hand. 


C-PubExpo 

October  31  &  November  1,  2000 
AAillennium  Broadway  Hotel 
New  York  City 


^  Table  top  exhibits  showcasing  the  leading 
technology  companies  whose  new  products, 
services  and/or  software  positively  impact  the 
ePublishing  channels. 
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meet,  exchange  ideas,  and  debate  the  future 
of  the  industry  with  speakers,  exhibitors  and 
other  industry  executives. 
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Orlando  from  1994  to  1996,  done  in  part¬ 
nership  with  Time  Warner,  but  hampered 
by  technical  and  distribution  problems. 

Send  in  the  clowns? 

While  each  of  the  four  TVibune  “legacy” 
newspapers  have  TV  affiliates  in  their 
newsrooms  —  the  Chicago  Tribune,  the 
Orlando  Sentinel,  the  Sun-Sentinel,  and  the 
Daily  Press  in  Newport  News,  Va.  —  it 
wasn’t  until  the  “merger”  with  the  Times 
Mirror  Co.  last  spring  that  TVibune  had  the 
media  outlets  on  the  coasts  to  complete  its 
major  market  trifecta. 

And,  boy,  that  could  be  a  problem. 

In  a  column  shortly  after  the  purchase  of 
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Times  Mirror,  Los  Angeles  Times  TV  critic 
Howard  Rosenberg  mockingly  “withdrew” 
some  caustic  comments  about  their  unex¬ 
pected  and  unwanted  corporate  sibling, 
KTLA-TV.  “Remem¬ 
ber  when  I  called  “iviaybe  graphs 
KTLAs  10  p.m.  an-  .  . 

chorman  Hal  Fish-  niOtjon"6f 


“TVibune  has  sought  to  benefit  from  owning 
television  stations  along  with  newspapers 
in  other  cities,”  Lowry  wrote.  “Sounds  great, 
except  for  one  little  problem:  Very  few 


“Maybe  graphs  and  charts  and  illustrations  have 
to  be  motion-enabled  and  interactive ...  in  ways 
that  neither  television  nor  print  media  are  today.’ 


egomaniacal  wind¬ 
bag?”  Rosenberg  asked.  “Get  outta  here.  I 
w'as  just  kidding.  A  humble  bag  of  warmth 
is  what  the  Fishster  is.” 

Then,  in  August,  Times  TV  writer  Brian 
Lowry  vented  some  skepticism  about 
synergy  with  the  TVibune-owned  KTLA. 
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Call  Celebro.com  today  at  1-800-801-3771 
and  turn  the  pressure  off. 


people  in  the  immediate  vicinity  can  stand 
KTLAs  primary  entertainment  personality, 
Sam  Rubin ...  and  the  feeling  is  clearly 
mutual.  Rubin,  of  course,  is  a  regular  on 
‘The  KTLA  Morning  News,’  Los  Angeles’ 
foremost  clown  college.” 

One  Times  veteran  who  sees  the  situation 
as  difficult,  though  not  hopeless,  is  Patt 
Morrison,  a  longtime  news  columnist.  She 
has  more  than  20  years  at  the  paper  —  as 
well  as  eight  years  as  the  host  of  her  own 
Emmy  winning  TV  show  “Life  &  Times”  on 
LA.’s  PBS  outlet. 

“The  quality  of  TV  news  out  here  is  really 
poor,  very  Hollywood-centric  and  crime¬ 
centric,”  Morrison  said  in  a  phone  inter¬ 
view.  “I  think  there  is  some  reluctance  on 
the  part  of  much  of  the  staff,  in  part  be¬ 
cause  this  is  very  new  and  in  part  because  a 
lot  of  the  local  news  in  LA.  has  not  reflect¬ 
ed  some  of  the  seriousness  of  the  stories  the 
Times  has  covered  so  well.” 

Footprints  on  East  Coast 

Back  East,  Newsday,  newly  acquired 
from  Times  Mirror,  dominates  Long 
Island,  N.Y.  But  its  sole  urban  base  is  in 
the  leafy  borough  of  Queens.  Whether  this 
technically  gives  Tribune  major  newspapers 
in  the  three  major  TV  markets  is  open  to 
discussion. 

Will  the  TVibune  try  to  establish  News- 
day  as  a  city  paper  again,  as  Times  Mirror 
had  done  (in  a  failing  venture)  from  1985 
to  1995?  “To  restate  the  question  in  multi- 
media  terms:  is  there  a  way  that  Newsday, 
with  its  footprint  [including  Newsday 
.com],  can  work  in  a  complementary 
manner  with  WPIX/  Channel  11  and  its 
footprint?”  Underhill  asked.  “The  answer 
is:  absolutely.” 

How  such  a  “footprint”  might  look  is 
visible  at  the  TVibune’s  new  Connecticut 
acquisitions,  former  Times  Mirror  papers  of 
which  the  largest  is  the  statewide  Hartford 
Courant.  The  Web  site,  ctnow.com,  is  pro¬ 
duced  by  the  Courant.  Web  site  “affiliates” 
include  WTIC/Fox  61,  owned  by  TVibune, 
and  a  dozen  smaller  Connecticut  dailies 
and  weeklies  —  some  owned  by  Tribune, 
others  not. 

During  the  summer.  Fox  6l’s  “News  At 
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That's  right,  ONE  fully-integrated  solution.  Instead  of  several  systems,  different  interfaces  and  no  real- 
time  data,  there  is  mySAP  Media.  With  SAP's  customizable  solution,  you'll  be  able  to  greatly  streamline  the 
efficiency  of  your  business  processes.  To  highlight  one  feature,  mySAP  Media  expertly  manages  advertising 
sales  and  subscriptions  online  with  automated  billing  -  no  more  data  reconciliation!  So  join  the  over  400 
media  companies  that  have  implemented  mySAP  Media,  and  find  out  how  this  adaptable  solution  can  grow 
your  company  as  it  faces  future  challenges. 

Call  1-800-762-1727  (media  extension)  or  visit  vwvw.sap.com/usa/dm/media  to  receive  your  FREE  Media 
Solution  Kit,  which  includes:  a  demo  CD,  executive  summary,  success  story  and  the  signature  hat  worn  by  SAP's 
famous  golf  pro,  Jesper  Parnevik. 


THE  BEST  RUN  E-BUSINESSES  RUN  mySAP.  com 


Did  you  know? 

•AdSEND  now  serves  more  than 
800  of  your  newspaper’s  national 
and  regional  advertisers 

•AdSEND  delivers  ads  to  more 
than  2,000  newspapers  in  the 
Americas  and  Europe 

•AdSEND  gives  you  around 
the  clock  support 

•AdSEND  gives  you  a  Web-based 
archive  of  all  your  ads  from  the  last 
30  days 

And  in  addition  to  the  solid  depend¬ 
ability  of  AdSEND  deliveries,  AP 
now  offer  AdRES,  a  powerful  ad-space 
reservations  system  that  keeps  you 
in  touch  with  your  advertisers  for 
real-time  updates,  24  hours  a  day, 
seven  days  a  week. 

AdRES  simplifies  reservations  by 
automatically  organizing  your  insertion 
orders  into  a  searchable  system  that 
integrates  with  AdSEND. 

For  more  information,  visit 
www.adsend.com. 

More  content.  More  value. 

This  is  AP  2000 


At  New  York's  Newseum,  the  Chicago  Tribune  finds  itself  on  a  Wall  of  Fame  next  to  its  new 
sibling  Los  Angeles  Times.  Even  so,  few  know  that  the  call  letters  for  its  broadcasting  empire, 
WGN,  come  from  the  Trib’s  legendary  self-description  as  the  “World’s  Greatest  Newspaper.” 
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Ten”  ran  a  popular  series  called  “Day 
TVippers,”  a  travel  feature  with  recom¬ 
mendations  on  mini-vacations  through¬ 
out  the  state. 

“What  is  the  shelf  life  of  these  items?” 
Underhill  asked  rhetorically.  He  answered 
his  own  question:  “None.”  But  as  the 
Fox6l.com  Web  site  will  tell  you,  you  can 
watch  a  rebroadcast  of  “Day  TVipper” 
features  any  time  you  want  —  archived 
on  ctnow.com. 

Dave  Underhill,  media  gypsy 

It  is  safe  to  say  that  the  48-year-old 
Underhill  was  a  multimedia  guy  even 
when  multimedia  meant  running  the 
two  sides  of  WKVT,  the  AM  news-talk 
and  FM  classic-rock  outlet  he  owned,  in 
Brattleboro,  Vt.,  from  1983  to  1994. 

A  media  gypsy,  he  did  about  every 
broadcasting  job  out  there,  on  stations 
from  Salt  Lake  City  to  Boston  to  Wash¬ 
ington.  The  only  things  he  didn’t  do, 
apparently,  was  fly  his  own  traffic 
helicopter  or  don  sunglasses,  a  white 
suit,  and  do  a  DJ  shift  as  “Dancin’  Dave 
Dynamite”  during  the  disco  era. 

“He  really  is  a  newsman,”  said  Ginny 
Yager,  now  an  office  manager  for  the 
Brattleboro  police  department,  who 
worked  for  13  years  with  Underhill  at 
WKVT.  “He  did  the  morning  news  for  a 
long  time,  and  if  he  heard  something  on 
the  police  scanner,  he  made  sure  we  got 
out  and  covered  it.  He  always  carried  a 
tape  recorder  wherever  he  went.  He 
didn’t  like  to  be  scooped.” 

When  Underhill  bought  WKVT,  he 


“pulled  together  the  perfect  group  of 
people  for  running  a  small  market  station 
,  on  a  shoestring,”  Yager  said.  “He  was  a 
first-rate  engineer  and  newsperson;  he 
i  married  the  best  [advertising]  traffic 
person  he  knew.  Another  partner  was  a 
CPA;  another  had  been  an  FCC  lawyer. 

He  had  his  own  technical  expertise,  so  he 
didn’t  have  to  hire  out  for  an  engineer  if 
something  broke.  We  didn’t  suffer  with 
technical  malfunctions  for  very  long.” 

By  the  early  1990s,  though,  Underhill 
appeared  to  be  restless.  “Dave  did  a  good 
job  with  a  local  radio  station,  but  he  was 
definitely  hiding  his  light  under  a  bushel,” 
Yager  said.  She  believes  that  Dave  and 
Linda  Underhill,  having  accomplished  a 
personal  goal  in  raising  their  son, 
Grahame,  now  in  his  early  20s,  in  “a  nice, 
quiet,  safe  community,”  were  ready  to 
ramble.  Underhill  sold  the  station,  and 
became  a  consultant. 

!  It  was  a  consulting  job  in  1994  that 
got  Underhill’s  foot  in  the  door  at  the 
Tribune  Co.  His  first  contact  was  with 
Bob  Gremillion,  the  “guiding  force” 
behind  the  1993  launch  of  CLTV  News, 
according  to  a  company  bio.  Gremillion 
is  now  president  and  publisher  of 
Tribune’s  Sun-Sentinel  Co. 

“I  was  helping  our  papers  at  the  begin- 
'  ning  of  convergence,  working  on  the  cable 
news  project  in  Orlando,”  Gremillion 
recalled  in  a  phone  interview.  “And  I 
'  was  doing  a  little  consulting  on  the  side.” 

Gremillion  got  a  call  from  an  associate 
:  who  was  an  executive  at  Knight  Bidder. 
“He  asked  me  to  help  him  with  a  newscast 
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Hot  Content 
Fresh  Daily! 

Take  a  rich  end-user  media  experience,  blend  it 
with  a  powerful  dough  builder  and  watch  your 
impressions  rise.  Videoaxs  adds  calories  to 
your  web  site  in  a  steady  stream  with  news 
'^  '^1  and  feature  content  in  ail  your  favorite  flavors. 

Chocolate,  glazed,  sprinkles.. .we  have  it  all. 

Take  advantage  of  our  Baker’s  Dozen  Special  ... 
for  the  price  of  1 2,  you  get  1 3  months  of  news 
and  feature  videos  streaming  hot  and  fresh  from 
our  site  to  yours.  Choose  the  variety  that  suits 
your  taste;  individual  clips,  news  frames,  or  the 
gallery  with  1 5  new  feature  clips  every  day. 

Contact  us  for  more  information  on  this  tasty 
little  offer  before  the  hole  thing’s  gone. 

video  3  .com 

Voice  847.44 1 .2696  Email  ddt@videoaxs.com 


in  Philadelphia  using  [K-R’s] 

Inquirer  newspaper  staff  and 
putting  it  on  a  Tribune  TV 
station.  He  needed  it  off  the 
ground  in  a  week. 

“Someone  recommended  Dave, 
who  had  sold  his  radio  station.  He 
had  the  engineering  and  broad¬ 
casting  background  we  needed  to 
get  this  newscast  off  the  ground. 

Dave  did  such  a  good  job  that  I 
used  him  more  and  more  —  and 
finally  hired  him.” 

Underhill  has  climbed  quickly 
since  his  arrival  in  1996  as  direc¬ 
tor  of  newspaper/broadcast  proj¬ 
ects  for  the  Tribune  Publishing 
Co.  He  became  vice  president/ 
video  and  audio  of  Tribune  Pub¬ 
lishing,  and  general  manager  of 
Tribune  Regional  Programming 
in  May  1997.  He  was  appointed  to 
his  present  title  of  vice  president,  inter¬ 
group  development,  in  October  1999. 

His  technical  leanings  don’t  make  him 
one  of  those  who  believe  that  the  near-term 
destiny  of  newspapers  is  to  be  embedded  on 
computer  chips  or  wireless  satellite  relays. 

“I  believe  we’ll  be  printing  on  newsprint  for 
the  foreseeable  future,”  he  said. 


Spreading  the  message  of  convergence,  Underhill  is  the  Tribune  Co.’s  man  in  L.A.  —  and  Baltimore,  Hartford, 
Conn.,  and  Long  Island,  N.Y.,  wherever  the  Chicago-based  media  giant  swallowed  Times  Mirror  Co.  properties. 


He  feels  that  newspaper  writing  will 
evolve,  as  will  TV  news  and  the  way  media 
Web  sites  are  operated.  “Do  you  write  dif¬ 
ferently  for  the  Web?  I  think  you  will,”  he 
said.  “You  may  not  yet.  But  as  we  add  more 
rich  media  to  the  Web,  we’re  going  to  have 
more  storytelling  done  with  pictures,  with 
graphics,  video,  other  things.  Maybe  the 


Improve  cash  flow, 


reduce  risk, 
increase  collections, 


find  inner  peace. 


Direct  Payment  does  it  all. 

(just  about) 


01  Direct  Deposit 
!  Direct  Payment 


1.888.737.9444 

WWW.  directpaymen  t.  org 


graphics  will  have  to  be  different.  Maybe 
graphs  and  charts  and  illustrations  have  to 
be  motion-enabled  and  interactive  to  the 
user  in  ways  that  neither  television  nor 
print  media  are  today.” 

One  promising  current  example  is  the 
use  of  streaming-video  segments  on  the 
latimes.com  Web  site  that  illuminates  how 
one  of  its  reporters  does  his  work.  The  in¬ 
teractive  special,  “A  Day  in  the  Life  of  A 
Campaign  Reporter,”  is  a  TV  magazine- 
.style  look  at  the  work  of  Edwin  Chen,  who 
covers  the  Gore  campaign  for  the  newspa¬ 
per  (http://www.latimes.com/nevv's/ 
politics/elect2000/pres/trail). 

Once  home  computers  get  the  speed  and 
bandwidth  to  make  video  a  tool  rather  than 
just  a  toy,  convergence  between  video  and 
print  news  gathering  might  be  something 
all  sides  can  live  with. 

“The  definition  of  content  is  changing,” 
Underhill  said.  “Content  is  what  people 
want  to  use  on  the  Web.  What  are  some  of 
the  hottest  sites  on  the  Web?  Search 
engines.  It’s  a  function,  a  utility,  and  helps 
me  sort  out  and  find  the  things  I  want. 

“Journalists  have  been  helping 
people  sort  out  confusing  situations 
and  stories  and  facts  and  helping  lead 
them  to  what  they  want  and  w'hat  they 
need  to  know  for  generations.  We’re 
simply  changing  from  the  one-to-all 
model  that  is  the  newspaper  or  TV  or 
radio  broadcast,  to  the  one-to-you  model, 
sorting  things  out  and  figuring  out  what 
matters,  and  delivering  it  to  you. 

“The  idea,”  he  added,  “is  to  find  the  places 
where  there  are  intersections  that  are  bene¬ 
ficial.  ...  It’s  not  to  make  a 
newspaper  into  something  it  is  not.”  11 


120  E»  INTERACTIVE  OCTOBER  16,  2000 


www.editorandpublisher.com 


The  Secret  Of  Catching  What  You  Cant  See. 


Web~based  RFPs  for  Print,  and  a  whole  new  universe  of  qualified  buyers.  The  trick  is  to  get  them  to  come  to  you.  With 
OneMediaRace,  you  now  have  a  direct  pipeline  connecting  you  and  an  uniDrecedented  number  of  qualified  buyers,  even  leads  you’ve 
never  solicited.  Our  web-based  Request  For  Proposal  is  a  successful  translation  of  the  complex  proc^ses  of  buying  and  selling  media 
into  an  efficient,  effective  web  environment.  Our  Media  Stores  allow  you  to  post  unique  avails,  special  inventory  and  cross-media  pack¬ 
ages,  erasing  geographical  limits  and  extending  your  sales  efforts.  It  is  the  first  fully  functional  media  e-marKetplace,  and  it  is  at  your 
fingertips.  Along  with  all  those  once-elusive  leads.  1  877  4  AD  BUYS 


The  media  e- marketplace  that  works  today. 

www.onemediaplace.coin 
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Wild  about  pitches? 
Hurl  them  in  e-mail! 


Online  publishers  are  exploring  the  advertising  potential 
of  e-mailed  newsletters  -  and  finding  that  glitzy  graphics 
pale  In  comparison  to  text  in  getting  the  client’s  word  out 


KEY  COMPONENT  OF  ANY  NEWS 

company’s  Internet  strategy 
shouldhe  e-mail  publishing  — 
1  in  the  forms  of  e-mail  news¬ 
letters  and/or  e-mailed  filtered  content 
delivered  to  opt-in  subscribers. 

How  do  you  pay  for  such  a  program? 
Since  only^  small  minority  of  news  sites 
can  successfully  charge  for  their  e-mail 
newsletters,  adver¬ 


tising  is  the  obvious 
answer.  But  advertis¬ 
ing  in  e-mail  publi¬ 
cations  is  a  different 
animal  from  Web 
ads. 

Actually,  I  would 
argue  that  e-mail 
advertising  is  under¬ 
valued  as  a  revenue 
source  by  most  on¬ 
line  news  publishers. 

Consistently,  suc¬ 
cessful  e-mail  pub¬ 
lishers  will  tell  you 
that  the  ads  they  run 
get  better  results 
than  banner  ads  run  on  Web  sites.  Online 
publishers  need  to  take  their  gaze  off  the 
Web  (and  wireless  devices,  and  other 
trendy  content-delivery’  methods)  long 
enough  to  focus  on  monetizing  e-mail. 

In  the  beginning  was  the  Word 

What  should  advertising  look  like  in  an  e- 
mail  publication?  Text,  te.xt,  and  te.xt. 

E-mail  publications  come  in  two  primary 
flavurs:  plain  text  and  hypertext  markup  lan¬ 
guage/multimedia.  Ideally,  you'll  want  to  of¬ 
fer  y  our  e-mail  newsletters  in  both  forms,  so 
the  reader  decides  what  form  works  best. 
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(Many  Internet  users  hold  the  notion  that 
e-mail  should  be  words  only,  bristling  at 
being  forced  to  read  e-mail  that’s  fiill  of 
graphics  and  banner  ads.) 

But  in  either  te.xl  or  HTML  e-mail,  the 
best  advertising  is  still  just  w  ords,  says 
Christopher  Knight,  president  of  Sparklist 
(http  ://wvvw’.sparklist. com),  a  Wisconsin- 
based  e-mail  publishing  service  bureau  and 
e-nevvslctter  publisher.  In  e-nevvsletters  his 
firm  publishes,  ads  are  always  in  text,  even  in 
HTML  versions.  The  difference  is  that  the 
HTML-version  ads  have  yellow  highlighting 
on  the  words,  to  help  bring  them  attention. 


The  reason  that  the  ads  are  text  —  even 
when  graphics  are  available  in  HTML 
e-mail  newsletters  —  is  simply  that  text 
performs  better.  Knight  says  that  when 

Sparklist  used  to 
run  banners  in 
HTML  newsletters 
as  an  option  for  ad¬ 
vertisers,  tracking 
showed  a  25% 
higher  click¬ 
through  rate  on 
the  text  ads  —  so, 
more  than  a  year 
ago,  Sparklist 
switched  to  all  text 
ads  on  HTML 
newsletters. 

Many  e-mail 
publishers  offer 
both  text  and 
banners,  at  the 
advertiser’s  option.  Geoffrey  Kleinman,  who 
publishes  an  e-mail  newsletter  for  his  DVD 
Talk  Web  site  (http://wvwv.dvdtalk.com/ 
subscribe.html),  offers  both  to  his  advertis¬ 
ers,  but  “typically  the  text  ads  have  per¬ 
formed  higher  than  the  banner  ads.” 

E-mail  mode 

One  possible  explanation  for  better  per¬ 
formance  of  text  ads  involves  the  resistance 
that  occurs  when  a  publisher  asks  an  on¬ 
line  user  to  change  “modes.”  As  Knight  ex¬ 
plains,  if  a  consumer  is  looking  at  a  Web 
site  and  an  advertiser  asks  that  he  or  she 
make  a  phone  call  to  get  more  information, 
there’s  likely  to  be  resistance.  The  same 
thing  goes  for  someone  who  is  reading 
e-mail  (a  newsletter)  and  encounters  a 
banner  ad  taking  him  or  her  to  the  Web. 

Far  better,  the  argument  goes,  is  to  keep 
the  e-mail  user  in  e-mail  mode.  So  the 
best-performing  e-newsletter  ads  are  those 
that  are  presented  in  te.xt,  and  the  call  to 
action  is  for  the  reader  to  stav  in  e-mail 
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mode.  Clicking  a  graphical  banner  to 
launch  a  Web  browser  changes  modes 
and  results  in  resistance  by  the  consumer 
to  clicking  on  the  ad. 

By  far  the  best  results  come  with  text 
e-mail  ads  that  tell  the  reader  to  send  an 
e-mail  message  to  get  more  information. 
(Then  the  advertiser  captures  the  user’s 
e-mail  address  into  a  database  for 
future  use,  and  sends  p- - - - 

e-mail  message.)  Using 
this  logic,  ads  on  Web 
sites  are  best  when  they 
get  online  users  to  go  to 

pick  up  the  phone  or  | 

send  an  e-mail  message).  ' 

Filter-free  I  “ 

There  are  other  advan¬ 
tages  to  text  ads  over  i  .  ’ 

graphical  banners.  Chris  ' 

Pirillo,  publisher  of  a  pop-  ^  i— . ' . . 

ular  e-newsletter  called  |  'r; , .  ^ 

Lockergnome  (http://  1 

www.lockergnome.com),  j  | 

points  out  that  there  is  |jl 

software  available  to  let  online  g 

users  filter  out  banner  ads,  “but  || 

you  can’t  turn  off  sentences.”  i 

More  important,  recent  i 

research  seems  to  suggest  that  P 

online  users  pay  most  of  their  H 

attention  to  text,  and  tend  to  ■ 

gloss  over  banner  ads  and  I 

images.  This  was  pointed  out  1 

clearly  in  the  results  of  the 
Poynter-Stanford  Online  News 
Eyetrack  study,  which  tracked 
and  analyzed  users’  eye  movements  while 
reading  online  newspaper  sites.  Advertisers 
should  take  note  of  the  finding  that  images 
are  barely  glanced  at  by  online  users,  who 
focus  most  of  their  attention  on  text. 

Among  points  made  by  e-newsletter  pub¬ 
lishers  interviewed  for  this  column,  a  com¬ 
mon  one  was  the  idea  that  “people  are  now 
trained  to  ignore  Web  banner  ads.”  Just  as 
they  don’t  work  well  on  the  Web,  neither 
will  they  in  e-mail  publications.  As  Pirillo 
says,  “People  look  at  graphics;  people  read 
words.”  Keep  that  in  mind  as  you  mull  ad 
strategies  for  your  e-mail  publications. 


On  some  of  Knight’s  e-newsletters  which 
include  a  single  advertiser,  they  will  get  a 
two-line  text  blurb  at  the  top  of  the 
newsletter,  and  seven  lines  of  text  in  the 
middle.  The  results  have  been  improved 
performance  over  simply  running  a  text 
ad  in  the  middle  of  the  page. 

In  terms  of  length,  most  e-mail  publish 


ical.  The  headline  of  the  ad  must  be  com¬ 
pelling  enough  to  get  the  reader  to  focus  on 
the  ad  and  not  just  skip  on  by.  Knight  esti¬ 
mates  that  a  typical  e-mail  text  ad  gets  one- 
quarter  of  a  second  of  a  reader’s  attention 
before  his  or  her  eyes  move  on. 

Ray  Owens,  who  publishes  the  daily  e- 
newsletter  Joke  A  Day  (http://www'  .jokea- 
day.com),  limits  his  advertisers  to  50 
words.  “I  tell  my  sponsors  not  to  ‘sell’ 
their  product  in  the  ad,”  he  says.  “Give  the 
reader  the  ‘sizzle.’  Invite  —  hell,  tell  — 
them  to  take  an  action.  Visit  a  site.  Send 
an  e-mail.  Fill  out  a  form.  Do  the 
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actual  selling  of  whatever  it  is 
you’re  trying  to  sell  on  their  Web 
site.” 

That’s  an  important  point 
about  e-mail  publication  ads. 
What  they’re  really  about  is  get- 
ting  people  to  visit  a  sponsor’s 
Web  site  —  which  is  where  the 
real  selling  takes  place.  Says  Owens:  “I 
view  my  job  [as  a  publisher]  as  getting  the 
reader  to  take  that  action  [of  going  to  the 
advertiser’s  site].  I  view  the  sponsor’s  job  as 
selling  their  own  product  or  service.” 

Publishers  should  help  advertisers  craft 
ads  that  will  work  to  serve  this  purpose. 
According  to  a  Jupiter  Media  Metrix  sur¬ 
vey  done  this  year,  certain  types  of  ads  per¬ 
form  better  in  terms  of  clickthroughs.  The 
top  performers  are: 

•  Ads  that  are  informative. 

•  Ads  that  feature  discounts  or  coupons. 

•  Ads  that  feature  sweepstakes/contests. 

Although  those  are  results  for  Web  ban¬ 
ners,  the  same  should  apply  to  e-mail  ads. 

News  companies  should  be  thinking 
about  how  to  enhance  their  e-mail  publish¬ 
ing  programs.  Advertising  in  e-newsletters 
can  be  a  lucrative  endeavor,  and  the  results 
typically  exceed  what  Web  advertisers  can 
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ers  like  ads  that  run  from  five  to  seven  lines 
—  long  enough  to  let  the  advertiser  get  its 
message  across,  but  short  enough  that 
users  won’t  get  annoyed  at  having 
editorial  content  broken  up  by  an  ad. 

Ads  should  include  either  an  e-mail  ad¬ 
dress  to  respond  to  for  more  information  or 
a  uniform  resource  locator  to  click  on  to  get 
to  more  information  on  the  Web.  Randy 
Cassingham,  publisher  of  a  weekly  humor 
e-newsletter  called  This  Is  True  (http: / / 
www.thisistrue.com),  says  a  mistake  many  of 
his  advertisers  make  is  to  include  a  long  and 
complicated  URL.  Make  it  short  and  easy  to 
remember  (http://www.company.com/true, 
for  example)  so  that  an  e-mail  reader  will  be 
able  to  remember  it  to  seek  out  on  the  Web 
later.  E-newsletter  readers  often  won’t  click 
on  a  text  ad  while  reading,  but  visit  the  ad¬ 
vertiser’s  site  later  (if  the  ad  was  compelling 
enough  to  attract  their  attention). 

Obviously,  the  wording  of  text  ads  is  crit¬ 


Location,  location,  location 

There’s  not  a  consensus  on  where  ads 
should  be  placed  in  e-publications,  but  it’s 
common  to  find  them  inset  within  —  or  in¬ 
terrupting  —  article  text.  As  with  Web  ban¬ 
ners,  text  ads  at  the  top  of  a  page  tend  to 
perform  less  well  than  those  lower  down. 
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BY  CHARLES  BOWEN 


God  and  the  devil 
are  in  the  details 

The  OnlineConversion.com  experience  blessedly  takes 
the  curse  off  changing  those  details  Into  useful  forms 

WHY  DO  THESE  QUESTIONS  j  This  handy,  easy-to-use  site  belongs  in 
always  arise  on  your  ]  your  online  toolkit, 

watch?  On  deadline,  j  To  check  it  out,  visit  the  site  at 
your  news  editor  I  http://www.onlineconversion.coni  where 


WHY  DO  THESE  QUESTIONS 
always  arise  on  your 
watch?  On  deadline, 
your  news  editor 

bounces  back  your  city  council  story  with 
a  question  about  that  contract  for  4,000 
square  yards  of  new  carpeting.  He  wants 
to  know  how  much  that  is  per  square  foot. 

Or  the  foreign  publication  you’re  con¬ 
sulting  for  a  story  refers  to  a  new  product 
weighing  in  at  “160  kilo- 
grams.”  So,  uh,  what’s  that  in 
good  old-fashioned  pounds? 

Or  you’ve  been  hanging  out  . 

with  sailors  again  and  they  s> 

keep  referring  to  a  craft  that  “ 

travels  “20  knots.”  Can  you  ^ 

convert  that  to  something  your 
landlubber  readers  will  under- 
stand,  like  “miles-per-hour”?  " 

Or  the  historical  material  ^ 

you’ve  found  speaks  of  num-  ^ 

bers  of  “hogsheads”  of 
whiskey  that  used  to  come  ^ 

downriver  past  your  city  in  «<«. 

the  old  steamboatin’  days.  oi 

How  many  gallons  are  in  a  “ 

hogshead,  anyway?  *** 

Or  the  wires  report  that 
forest  fires  have  destroyed  so  many  “board 
feet”  of  timber  in  your  state.  Can  you  con¬ 
vert  that  into,  say,  cubic  feet?  Why  didn’t 
your  journalism  teachers  warn  you  the  job 
would  require  math  skills? 

Well,  maybe  they  anticipated  the 
arrival  of  the  Internet  and  its  ability  to 
sweat  the  details.  A  site  called  Online- 
Conversion.com  can  do  all  of  these  —  and 
more  than  8,000  other  calculations  —  in 
seconds.  Its  conversion  calculators  are 
organized  by  type  (time,  temperature, 
length,  financial,  cooking,  etc.),  and  each 
conversion  page  includes  numerous  op¬ 
tions.  Quick  links  to  other  conversions 
also  are  provided  on  each  page  so  you 
don’t  have  to  return  to  the  main  screen. 


This  handy,  easy-to-use  site  belongs  in 
your  online  toolkit. 

To  check  it  out,  visit  the  site  at 
http://www.onlineconversion.com  where 
a  no-nonsense  introductory  page  gets 
right  down  to  business,  providing  links  to 
more  than  a  dozen  categories,  including: 

•  Angles.  Gradients,  radians, 
degrees,  minutes,  seconds,  points  — 
all  that  stuff  you  have  so  successfully 


www.onHMConvertiofi.CQai 


forgotten  from  geometry  class. 

•  Area.  For  your  carpeting  questions, 
this  covers  square  feet  and  square  yards, 
but  also  miles,  acres,  circles,  and  so  on. 

•  Astronomical.  Covering  light-years, 
parsecs,  and  more. 

•  Cooking.  Need  to  know  how  many 
tablespoons  are  in  a  cup?  Here’s  where  to 
find  out  that  and  more. 

•  Density.  Covering  cubic  feet  and  cu¬ 
bic  meters  to  specifics  on  aluminum,  cop¬ 
per,  gold,  and  water. 

•  Energy.  Everything  from  foot¬ 
pounds  and  kilowatt-hours  to  joules  and 
kilocalories. 

•  Force.  With  conversions  relating  to 
newtons,  pounds,  gram-force,  etc. 
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•  Length.  Click  here  for  conversions 
from  and  to  millimeters,  centimeters, 
inches,  feet,  yards,  meters,  kilometers, 
miles,  rods,  fathoms,  nautical  miles, 
and  so  on. 

•  Numbers/Bases.  For  all  your  bina- 
,  ry  needs,  as  with  as  octals,  decimals,  and 

hexadecimals. 

•  Power.  Come  here  for  conversions  ! 

;  of  watts,  BTUs,  horsepower,  kilowatts  and  | 

!  the  like. 

•  Pressure.  Atmosphere,  Pascal, 
poundal/square  foot. 

•  Temperature.  Conversions  here  are  j 
I  among  Celsius,  Fahrenheit,  and  Kelvin. 

•  Time,  for  conversions  between  min- 

j  utes,  hours,  days,  weeks,  months  —  all  the 
I  way  up  to  millennia. 

(  •  Velocity/Speed.  This  will  convert 

among  miles  per  hour,  knots,  meters  per 
second,  feet  per  minute  ...  well,  you  get 
the  idea. 

•  Volume.  This  is  all  about  liters, 

I  ounces,  pints,  quarts,  gallons,  milliliters, 

=  barrels,  gills  (and  hogsheads!) 

. vr~|  —  and  it  makes  provisions  for 

both  diy  and  liquid  measures. 

•  Weight,  covering  kilo- 
grams,  pounds,  stones,  tons, 

'-wwiSr  and  more. 

.  Other  uses  for  Online  Con- 

version  in  your  writing  and 
editing: 

IThe  “Finance”  link  on  the 
main  screen  provides  some 
project-specific  calculators 
that  you  can  use  in  assorted 
business  and  consumer  stories. 
Need  to  estimate  a  weekly 
paycheck?  Figure  sales  tax?  j 

Calculate  a  monthly  payment? 

I  Figure  a  phone  bill?  Here’s 
the  place.  And  you  might  want 
to  share  the  calculators  with  readers  in 
your  Internet  column. 

2  The  “Miscellaneous”  link  has  addi¬ 
tional  calculators  that  don’t  fit  any  of 
i  the  other  categories,  including  features  j 
that  add  and  subtract  minutes  and  hours 
to  a  set  time,  that  figure  the  distance  be- 
I  tween  airports,  that  calculate  the  average 
lap  time  required  to  finish  a  race  in  a 
specified  time,  and  that  convert  Roman 
into  Arabic  numerals. 

3  The  “Fun  Stuff”  link  has  additional 
oddities  in  the  conversion  world, 
such  as  calculators  to  determine  how  old 
you  are  in  minutes  and  seconds,  to  figure  i 
what  day  of  the  week  you  were  born  and  i 

learn  how  old  you  are  in  “dog  years.”  11  [ 

I 

_ I 
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OPEN  ADSTREAM  SCALES  TO  NEW 
HEIGHTS  FOR  CHICAGO  SUN-TIMES 


‘‘Open  AdStream  is  the  perfect  tool.  It  is  scalable  enough  to  handle  spikes  in  traffic  . . . 
Open  AdStream  allows  us  to  maximize  the  revenue  from  the  ad  space  on  every  page  of  our  sites. 
—  Wayne  Lown  of  The  Chicago  Sun-Times 


The  Chicago  Sun-Times  chose  Open  AdStream  because  it  is  the  most  reliable  and  scalable  ad  serving 
solution  available.  Find  out  how  Open  AdStream  can  help  your  site  deliver  more  smoothly,  reliably  and 
efficiently.  Visit  our  Web  site  at  www.realmedia.com/OAS  or  call  (215)  793-4900  (ext.  573),  and  request 
a  FREE  demonstration  and/or  a  copy  of  The  Chicago  Sun -Times  case  study.  See  for  yourself  why 
Open  AdStream  truly  is  The  Smart  Ad  Management  Solution. 


£^2^dStream  ■ 

www.realmedia.com 


Fort  Washington  •  New  York  •  San  Francisco  •  Chicago  •  Dallas  •  Miami 


ing  retail  performance  this  year,  plans  to 
add  100  salespeople  —  an  increase  of 
12.5%  —  over  the  next  few  months.  Lee, 
with  23  small  dailies  concentrated  in  the 
Midwest,  also  is  increasing  selling  incen¬ 
tives  and  staff  training.  And  No.  2  newspa¬ 
per  publisher  Knight  Ridder,  which 
had  flat  retail  ad  growth  this  summer,  is 
adding  50  to  100  people  to  its  sales  force 
of  about  2,200,  with  the  new  staff  coming 
primarily  to  its  major-market  papers. 

“It’s  a  recognition  that  we  think  we  can 
further  develop  retail  dollars  in  some  of 
these  markets  by  having  more  feet  on  the 
street,”  spokesman  Polk  Laffoon  IV  said. 

Several  of  those  hires  are  going  to  The 
Charlotte  (N.C.)  Observer,  which  is  de¬ 
ploying  them  to  go  after  local  retail  ad 
dollars,  said  Maggie  Krost, 
the  paper’s  vice  president 
of  advertising.  “I  think 
there’s  that  realization 

w  ^ 

maybe  we’ve  been  too 

ers  in  the  past,”  she  said, 
speaking  generally  of  the 
industry.  S 

^  ,  Group  ad  manager  _ 

'  H  V  Bowles;  Small  is  beautiful  M 


Prevailing  prescription:  Put  more  salespeople’s  feet  on  the  street 


BY  LUCIA  MOSES 

CALLING  ALL  AD  REPS.  SOME  BIG-NAME  NEWSPAPER 

groups  are  looking  for  salespeople  to  help  pump  up 
slumping  ad  revenues. 

The  continued  slowdown  of  retail  ad  growth  is  a  ma¬ 
jor  headache  for  the  industry.  Deutsche  Bank  Alex. 
Brown  media  analyst  Peter  Appert  predicts  third-quarter  ad  revenue 
will  increase  5%,  down  from  a  7-3%  rise  in  the  first  half,  be¬ 
cause  of  a  slowdown  in  retail  and  a  falloff  in  national. 

Stung  by  ongoing  consolidation  and  !  es  will  make  up  for  the  ^ 
cutbacks  in  ad  spending  among  retail  I  loss  of  big  retail  dol-  ^  -  M 

giants,  many  newspapers  are  turning  to  I  lars.  On  the  upside,  ,  S 

smaller  and  nontraditional  advertisers.  To  i  he  said,  “The  high-  r  \  B 

that  end,  the  Richmond  (Va.)  Times-Dis-  \  er  our  ad  count  /  .  \  H 

patch  will  relaunch  its  community  news  ,  is,  the  less  one  j  p  Vi  IB 

sections  in  January  with  an  eye  toward  at-  [  specific  retailer  ^ 
tracting  smaller  retailers.  The  paper  plans  :  can  hurt  us...  i  . 

to  contract  with  independent  salespeople  ]  so  one  loss  i  j 

to  call  on  businesses  that  haven’t  adver-  is  not  as  dev- 

Charles  Bowles,  a  group  advertising  Lee  En- 

manager  at  the  Media  General  Inc.  flag-  j  terprises  Inc., 
ship,  has  no  illusions  that  small  business-  after  a  disappoint- 


A  Texas  two-step:  Vote  now,  read  often 

BY  ELLEN  LIBURT 


ucts  for  the  553,462-circulation  Hearst 
Corp.  daily.  “Therefore,  we  feel  this  is  a 
major  community  issue  to  address.” 

The  Chronicle  tackles  it  with  a  three-part 
campaign  using  billboards  and  in-paper 


ads  that  encourage  people  to  form  opinions 
on  issues  and  become  better  citizens  by  par¬ 
ticipating  more  in  their  communities.  The 
Chronicle  isn’t  telling  readers  what  to  think, 
Marek  said,  only  asking  them  to  think. 

Phase  I  began  Sept.  11  and 
urged  people  to  register  to  vote  by 
rj  the  state’s  deadline.  It  included 

£  I  postage-paid  registration  forms 

2  llll  inserted  for  a  month  in  every 
?  Sunday  paper.  Phase  II  runs  Oct. 

10-27  and  features  ads  reading, 
lllll  “Don’t  Vote  (Blindly).  Read  Today’s 
Chronicle!’  Phase  III  encourages 


IN  AN  EFFORT  TO  DRIVE  MORE  VOTERS 

to  the  booths  this  Election  Day  — 
and,  some  cynics  might  add,  to 
its  pages  —  the  Houston  Chronicle 
has  launched  an  unusual  ad  cam- 
paign  called  VOTE  2000,  which  Rfl 
asks  readers  to  consider  how  ' 

they  would  feel  if  they  lost  the  ! 

right  to  vote.  ^k| 

“Voter  turnout  in  this  country  is  I 
the  lowest  it  has  been  in  decades,” 
said  Joycelyn  Marek,  vice  president 

of  marketing  and  electronic  prod-  Roadside  alert:  Motorists  are  targeted  in  Chronicle  appeal. 


THE  RIGHT  TO  VOTE 

I  UHltSS  YOU  BE  RtSISTERED 
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TOP:  DARL  BICKEL/RICHMOND  TIMES-DISPATCH 


ART  ILLMAN/COMMUNITY  NEWSPAPER  CO. 


MARKETING 


SALES 


voter  turnout  and  will  conclude  Nov.  7 
with  placards  at  the  polls  telling  voters 
they  made  the  right  decision  and  signed 
“The  Chronicled 

Acknowledging  in  a  Sept.  17  editorial 
that  “many  will  see  this  campaign  as  one 


of  self-promotion,”  Chronich  Editorial 
Columnist  Jane  Ely  contended  that  the 
campaign’s  creators  had  a  loftier  goal  in 
mind:  “They  think  this  effort  is  helping 
democracy  by  empowering  as  many  in¬ 
formed  people  as  it  can. ...  [W]hile  many 


...  will  see  this  as  specifically  aimed  at 
the  presidential  election,  the  campaign 
designers  consider  it  a  way  to  use  the 
paper  as  a  vehicle  to  make  people  think 
about  issues  and  work  toward  becoming 
a  better  community.”  [ 


In  Boston,  CNC  targets  suburban  sprawl 

Shop  till  you  drop,  then  scan  the  headlines 


Mali’s  oases  deliver  comfort 
-  and  a  complimentary  paper 


BY  STEVE  YAHN 
AND  DREW  HOLLAND 

Kirk  and  Jim.  Certainly  not 
your  typical  couch  potatoes.  But 
together  Community  Newspaper 
Co.  (CNC)  President  and  Chief  Operating 
Officer  Kirk  Davis  Geft)  and  Natick  Mall 
General  Manager  James  E.  Elliman  Jr.  have 
created  three  comfy  lounge  areas  at  the 
mall.  These  “sponsored  soft-seating  ameni¬ 
ty”  areas  are  the  first  of  their  kind  in 
Boston’s  western  suburbs,  an  area  of 
increasing  newspaper  competitiveness. 

The  idea,  of  course,  is  that  weary  shop¬ 
pers  will  plop  down,  cross  their  legs,  and 
relax  —  with  complimentary  copies  of 
CNC’s  MetroWest  Daily  News  within  easy 
reach,  as  luck  would  have  it. 

The  New  York  Times  Co.-owned  Boston 
Globe  has  pushed  to  expand  its  share  of  this 
affluent  market,  but  the  MetroWest  Daily 
News,  CNC’s  largest  daily,  still  dominates. 

The  Ghbe  has  stepped  up  its  presence  by 
launching  a  semiweekly  news  section, 
“Globe  West”  (E&P,  Oct.  2,  p.  8). 

The  battle  for  the  western  suburbs  was 
heightened  late  last  month  when  the 
Boston  Heralds  parent  company  an¬ 
nounced  it  would  buy  Fidelity  Investments- 
owned  CNC,  a  chain  of  four  dailies,  88 
weeklies,  and  shopper  and  specialty 
publications,  which  have  a  combined 
distribution  of 900,000. 

Out  of  the  clash  comes  comfort. 

The  reading  lounges  —  which  are 
placed  next  to  anchor  stores  in  the  mas¬ 
sive  Natick  Mall,  which  has  170  retail 
stores  and  draws  16  million  visitors  a  year 
—  “feature  couches  and  chairs,  a  carpet  to 
rest  shopping  bags,  a  coffee  table  to  set  a 
beverage,  attractive  plants,  and  compli¬ 
mentary  copies  of  the  MetroWest  Daily 
News”  said  CNC  Vice  President  of  Mar¬ 
keting  Communications  Robin  Lorenzen. 
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In  addition, 
she  said,  the 
MetroWest 
Daily  News  will 
open  a  retail 
I  cart  between 
the  Macy’s  and 
Filene’s  courts; 
featured  will  be 
I  the  sale  of  the 
I  Daily  News' 

\  Sunday  paper. 

!  Lorenzen  said 

!  CNC  also  will 
!  partner  with  the 
i  mall  on  “Merry 
I  Mimchkins 
I  Shopping 
I  Night,  Santa’s 


Kirk  Davis  and  James  E.  Eiliman  Jr.  give  new  meaning  to  mall  “circulation.” 


arrival,  and  more.” 

Say  “holiday  shopping  season?” 

Kathy  Sarette,  marketing  manager  at  the 
mall,  did  not  couch  her  enthusiasm.  “These 


new  seating  areas  are  sure  to  be  popular 
places  for  our  customers  to  take  a  break 
from  shopping,”  she  said.  And  get  a  second 
wind  to  shop  some  more.  11 


This  90-year-old  news  story 
is  just  developing. 

inland  celelirates  nine  decades  by  expanding  services  j 

1  Company  sells,  rebuilds,  castomizes  i 

\  and  installs  web  presses 

\ 

j.  KANSAS  CITY  -  For  the  past  90  years,  and  selling  preowned  web  offset  presses.  ^ 
Inland  Newspaper  Machinery  Coiporatkat  Some  in  the  itehistry  consider  Inland  to  be 

.  has  built  quite  a  reputation  ler-rihiiilding  ^  the_y^  besa  at  whafr‘*^db-  ._  ^ 


Since  1910  we’ve  quietly  gone  about  being  one  of  the  best  at  selling,  rebuilding,  customizing 
and  installing  pre-owned  web  presses.  Interesting,  but  not  something  that’ll  ever  really  land 
us  in  the  news. 

But  now  we’re  doing  something  that’ll  keep  making  headlines.  Or  at  least  printing  them. 
In  addition  to  our  other  services,  we  now  offer  consulting  on  pressroom  layout,  press 
upgrades,  press  removal  and  transportation,  reconfiguration  and  recondition^  as  well  as 
complete  training.  Sure,  most  news  stories  come  and  go.  This  one,  however,  is  just  _  _ 
coming  of  age.  For  the  most  experienced  in  the  business,  give  Inland  a  call  today. 

Inland  Newspaper  Machinery  Corporation  J 

www.inlandnews.com  Toll  free  1*800-255-6746  Fax:913-492-6217  Lenexa.  Kansas  USA  ' 
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‘Times’  for  profiision  of  sales  promotions 


Widens  ‘Expect  the  World'  push 


BY  KEN  LIEBESKIND 

All  the  news  that’s  fit  to  print 
—  and  all  the  promotion  that’s 
needed  to  support  it. 

That’s  not  the  New  - 

York  Times  Co.’s  slogan, 
but  it  could  be  with  all 
the  new  marketing  and 
promotion  activity  going 
on  at  its  flagship  New 
York  Times. 

“Expect  the  World,”  the 
Times’  overall  branding 
campaign,  has  been  ex¬ 
panded  this  year  with  a 
$20-million  effort  that  in¬ 
cludes  TV  and  radio  spots 
as  well  as  ads  on  the  fronts 
of  city  buses.  The  latest  ad¬ 
dition  to  the  campaign  w'as 
an  eight-page  insert  that  Magazine” 

ran  in  the  Sunday  paper  Oct.  1.  The  piece  — 
headlined,  “When  was  the  last  time?”  — 
promoted  the  Times'  coverage  of  everything 
from  sports  to  China  in  an  effort  to  promote 
subscriptions  among  single-copy  buyers. 

“The  hope  is  that  they’ll  look  and  consid¬ 
er  home  delivery,”  said  Patty  Chang  Anker,  a 
Times  spokeswoman.  A  toll-free  number  to 
order  subscriptions  ran  on  the  back  page. 


In-paper  promotions  w'ork  well  for  the 
Times  “because  we  target  a  terrific  audi¬ 
ence,”  Anker  said.  “Reaching  out  through 
our  owTi  newspaper  to  increase  consump¬ 
tion  is  effective.” 

Another  new'  element  of  the  “Expect  the 
World”  effort  is  a  trade- 
■  !  magazine  campaign  to 
sell  more  advertising  in 
J  The  New  York  Times 
Magazine.  In  early 
October,  the  Times 
sent  an  eight-page  color 
brochure  promoting  the 
magazine  to  subscribers 
o^Adweek  andAdvertis- 
j  ingAge  magazines.  The 
I  brochure  will  be  follow  ed 
j  by  I'/’s-page  ads  in  the 
;  same  publications. 

In  the  campaign,  the 
w'ords  “The  Magazine” 
emerge  from  The  New 
A  household  name  York  Times  Magazine 
logo  to  create  a  new  identity  for  the  publica¬ 
tion.  “The  campaign  was  inspired  by  read¬ 
ers,  who  refer  to  our  magazine  as  simply, 
“The  Magazine,”  said  Alyse  Myers,  Times 
\ice  president  of  marketing  services.  The 
campaign  broke  mAdweek  and  Ad  Age  be¬ 
cause  “our  target  is  media  planners  and  ad¬ 
vertisers,”  said  Justin  Harrington,  gToup 
management  director  at  Bozell  New' York. 


Ihinking 

of  changing 


suppliers? 


Media  General  Syndication 
Services  has  been  supplying 
newspapers  with  colorful 
and  exciting  TMCs  —  Star 
Watch  and  SpotLight  — 
siijce  1992.  Our  products 
are  available  by  FTP  server 
and  overnight  delivery  on 
Zip  disk,  and  in  eight  years 
we  have  never  had  a  price 
increase.  Prices  start  at  -  - 
$99  a  week. 

For  more  information, 
call  Jim  Hollis  today 
at  1-800-457-1156 


SuDli  StKMi :ts  www.starwatch.com 


Still  another  new  promotional  campaign 
comes  from  New'  York  Times  Digital 
(NYTD),  the  division  of  the  Times  Co.  that 
runs  the  paper’s  Internet  operations,  in¬ 
cluding  The  New  York  Times  on  the  Web 
site  (http://vvw'W'.nv'times.com).  NYTD 
launched  its  first  branding  campaign  Oct. 

2  with  newspaper  ads  in  the  Times  and 
The  Wall  Street  Journal  and  magazine 
ads  in  New  York,  Time,  and  Newsweek. 
Outdoor  advertising  will  appear  on  bill¬ 
boards  and  bus  shelters.  Online  ads  will 
run  on  large  network  sites  such  as  GoTo 
(http://w'vvw'.goto.com)  and  Juno  (http:// 
vv'W'vv.juno.com). 

The  campaign  uses  the  theme  “Mind 
over  chatter”  in  an  effort  to  make  The  New 
York  Times  on  the  Web’s  content  stand  out, 
said  Craig  Calder,  vice  president  of  market¬ 
ing  for  NYTD.  “The  Times  is  a  trusted 
source  of  information,”  he  said. 

On  another  important  advertising 
and  marketing  front,  the  Times  added  a 
second  business  section  to  the  paper  from 
Tuesdays  to  Fridays  called  “World  Busi¬ 
ness,”  which  covers  international  business 
and  includes  stock  tables.  The  new'  section 
which  joined  “Business  Day”  on  Oct.  3, 
will  run  through  Dec.  29. 

Spokeswoman  Kathy  Park  said  the  main 
reason  for  the  extra  section  is  to 
create  more  space  in  the  paper  “to 
accommodate  holiday  advertising.”  il 

Kids  stuff 
at  ‘Denver  Post’ 

j  ____  b - 

^rwsniincplliiv  •!£ 


The  Children’s  Hospital  is  No.  4 


Children’s  Newspaper  Day  was  Sunday  at 
The  Denver  Post.  The  paper  published  an 
extra  20-page  insert  devoted  completely  to 
the  local  Children’s  Hospital.  The  insert 
raised  about  $150,000  from  ads  for  the 
92-year-oid  institution.  —  Joe  Strupp 
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We  couldn’t  have  said  it 
better  ourselves. 


.  NATIONAL  ASSOCIATION 
OF  REALTORS® 


f 
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SYNDICATES 


Summit  speakers  say  Web  syndication  is  a  good  business  model 
during  a  time  of  financial  downturn  in  the  dot-com  world 

BY  DAVE  ASTOR 

WITH  A  NUMBER  OF  DOT-COMS  BECALMED  AND 

many  advertisers  uninterested  in  the  Internet, 
what  business  model  might  best  help  compa¬ 
nies  make  money  on  the  Web?  Syndication. 
That  was  the  word  from  several  speakers  at 
the  annual  “Syndication  Summit”  in  New  York  Oct.  10-11. 

“No  business  can  survive  on  an  island.  The  Internet  is  not  an  is¬ 
land  —  it’s  a  network  where  we  should  share  our  assets,”  said  iSyn- 
dicate  founder  Joel  Maske,  whose  Web  syndication 

company  hosted  the  summit. 


said.  “I  thought  it  was  a  period  of  insemity.” 

To  which  Maske  quipped,  “We  pre¬ 
ferred  the  insanity.” 

Nisenholtz  said,  “Online  advertising 
[revenue]  is  not  going  to  be  the  nirvana 
a  lot  of  people  felt  it  would  be”  and  “it’s 
very  expensive  to  create  and  distribute 
quality  content”  for  the  Web.  Meaning, 
of  course,  that  not  every  company  is 
going  to  survive. 

But  he  emphasized  that  syndicated  Web 
content  is  important,  and  that  The  New 
York  Times  on  the  Web  syndicates  its  con¬ 
tent  and  uses  syndicated  material. 

'‘The New  York  Times  newsroom  can’t 
aggregate  all  the  content  that  users  want 
to  see  on  our  Web  site,”  said  Nisenholtz. 

Summit  host  iSyndicate  (http://www 
.isyndicate.com)  now  distributes  content 
from  1,175  providers  to  more  than 
285,000  sites.  Providers  include 
AccuWeather,  The  Associated  Press, 

BPI  Entertainment  News  Wire,  Copley 
News  Service,  Creators  Syndicate, 

Reuters,  Scripps  Howard  News  Service, 
TVData,  United  Media,  Universal  Press 
Syndicate,  and  various  information 
sources  that  are  totally  Web-based.  11 


“Syndication  will  help  companies  get 
out  of  this  current  malaise,”  stated  Kevin 
Werbach,  editor  of  the  influential  “Re¬ 
lease  1.0”  newsletter.  He  said  if  companies 
don’t  syndicate  their  content  on  the  Web, 
other  providers  will  fill  the  void  with  con¬ 
tent  that  may  not  be  as  good  —but  they’ll 
still  “get  your  customers.” 

Werbach  added,  “Core  competencies 
remain  important,  but  they  are  no  longer 
secrets  you  should  hold  to  the  vest.  They 
should  be  syndicated  out  to  the  rest  of 
the  world.” 

He  noted  that  Web  syndication  not 
only  includes  things  such  as  stories, 
columns,  cartoons,  photos,  and  streaming 


video  but  also  e-commerce- 
related  content,  applications 
such  as  the  Federal  Express 
package  tracking  system, 
and  more. 

“Everything  in  digital 
form  can  be  syndicated,” 
said  Werbach. 

Another  speaker.  New 
York  Times  Digital  CEO 
Martin  Nisenholtz,  said  the 
recent  financial  shakeout  in 
the  Internet  world  has  its 
positive  aspects. 

“Last  year,  almost  any 
company  with  a  business 
plan  could  go  public,”  he 


www.itynclicatt.com 


Hosting  the  “Syndication  Summit”  in  New  York  was  iSyndicate. 


In  brief 

‘Dilbert’  signs 
its  2,000th 
newspaper 


D 


ILBERT”  HAS  SIGNED  ITS 

2,000th  newspaper  client, 
making  it  the  fifth  currently  syn¬ 


dicated  comic  to  reach  that  rarified  level. 

“Our  goal  was  ‘2,000  newspapers  by 
2000.’  Our  new  goal  is  ‘3,000  newspapers 
by  3000,’”  quipped  “Dilbert”  creator  Scott 
Adams  of  United  Media. 

Putting  Adams’  11-year-old  feature  over 
the  top  was  the  Ketchikan  (Alaska)  Daily 
News. 

The  other  four  strips  in  the  2,000  club 
are  “Garfield,”  “Peanuts”  reruns,  “For  Bet¬ 
ter  or  For  Worse,”  and  “Blondie.” 


New  editorial  director  at 

NEW  TMS  MULTIMEDIA  UNIT 

Tribune  Media  Services  (TMS)  has 
named  an  editorial  director  for  its  recent¬ 
ly  formed  Multimedia  Products  and  Ser¬ 
vices  Division. 

Mark  Miller  comes  to  TMS  from 
Arthur  Andersen,  where  he  was  director 
of  Internet  marketing  and  communica¬ 
tions.  Before  that,  he  was  Sunday  editor 
and  deputy  managing  editor  of  the 
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Chicago  Sun-Times,  editor  and  manag¬ 
ing  editor  of  Crain’s  Chicago  Business, 
and  in  the  TV  and  radio  fields. 

Division  Vice  President  John 
Twohey  said  of  Miller’s  background: 

“It’s  a  great 
combination 
of  skills,  one 
that  will 
strengthen 
TMS  as  it 
seeks  to 
create  new 
electronic 
offerings 
for  the  syn¬ 
dication 
market.” 

The  new  multimedia  unit  was  formed 
this  summer  when  TMS  announced  it  was 
absorbing  most  of  the  Los  Angeles  Times 
Syndicate  (LATS)  into  its  Chicago-based 
operations  (E&P,  Aug.  14,  p.  5).  Its  offer¬ 
ings  include  TMS’  WebPoint  Interactive 
Content  modules,  the  interactive  features 
of  LATS,  and  the  content  distribution 
services  of  NewsCom. 

‘Courant’  event:  Gore  gets 

GORED  IN  ALTERED  CARTOON 

Have  a  problem  with  an  editorial  car¬ 
toon?  Change  it! 

That’s  what  the  Burlington  (Vt.) 
Republican  Town  Committee  did  on  its 
Web  site.  The  BRTC  took  a  Hartford 


et  cetera . . . 

Foreign-affairs  columnist 

Georgie  Anne  Geyer  of  Universal 
Press  Syndicate  has  received  the  Stewart 
Alsop  Media  Award  from  the  Association  of 
Former  Intelligence  Officers.  Alsop  was  a 
prominent  syndicated  Washington  colum¬ 
nist  who  died  in  1974. ...  After  reader 
complaints  convinced  the  Fort  Worth 
(Texas)  Star-Telegram  to  reinstate  “Mallard 
Fillmore,”  the  paper  ran  two  weeks  of  the 
comic  that  were  missed  during  the  cancel¬ 
lation.  The  conservative  strip  is  by  Bruce 
Tinsley  of  King  Features  Syndicate.  ...  A 
“Peanuts”  exhibit  will  be  featured  through 
next  October  at  the  Children’s  Museum  of 
Manhattan.  United  Media  is  still  distribut¬ 
ing  reruns  of  Charles  Schulz’s  comic. ... 
The  self-syndicated  “Night  Lights  &  Pillow 
Fights”  comic  by  Guy  Gilchrist  is  now 
running  in  100  newspapers. 


Bob  Englehart  didn’t  consider  it  a  red- 
day  when  his  cartoon  was  changed. 

(Conn.)  Courant  cartoon  that  lampooned 
George  W.  Bush,  and  turned  it  into  a 
screed  against  Al  Gore. 

In  the  original  cartoon,  the  two  candi¬ 
dates  were  pictured  in  four  different  pan¬ 
els.  The  first  panel  was  labeled  “Al  (Jore” 
and  “George  Bush,”  the  second  “Democ¬ 
rat”  and  “Republican,”  the  third  “Liberal” 
and  “Conservative,”  and  the  fourth  “Intel¬ 
ligent”  and ...  “George  Bush.” 

The  BRTC  inked  in  a  question  mark 
after  “Intelligent,”  and  wrote  “Flunked 
Divinity  &  Law  School”  over  Gore  in  red 
letters.  Underneath,  it  added  that  the  car¬ 
toon  —  by  the  Courant’s  Bob  Englehart  — 
was  “edited  for  the  truth  by  the  BRTC.” 

The  altered  cartoon,  along  with  three 
unchanged  Englehart  cartoons  critical  of 
(jore  and  Joe  Lieberman,  were  used  on 


the  site  without  permission. 

“They  just  pirated  them,” 
said  Englehart.  “I’m  especially 
outraged  that  they  altered  my 
cartoon  to  fit  their  philosophy. 
Get  a  pen  and  pencil,  and  draw 
your  own  damn  cartoon  —  or 
hire  someone  to  do  it.  It’s  uneth¬ 
ical,  and  it’s  illegal.” 

Courant  Deputy  Managing 
Editor  Claude  Albert  talked  to 
the  BRTC  Oct.  9,  and  the  car¬ 
toons  were  removed  from  the 
site  by  the  next  day.  “They  apolo¬ 
gized  for  unknowingly  violating 
the  copyright,”  said  Albert. 

BRTC  Chairman  Michael 
Chowaniec  did  not  return  an  E^P 
telephone  call.  —  Dave  Astor 

Show  highijghts  71  years 
OF  Herblock’s  cartoons 

The  Library  of  Congress  is  holding  an 
Oct.  17-Feb.  17  exhibition  of  political  car¬ 
toons  by  Herbert  Block  of  The  Washing¬ 
ton  Post  and  Creators  Syndicate. 

The  show  spans  Herblock’s  spectacu¬ 
larly  long  career,  which  began  in  1929 
and  continues  today. 

Correction 

The  brief  about  Richard  Pretorius’ 
cross-country  train  trip  (E^P,  Oct.  2,  p. 
43)  incorrectly  stated  that  he  is  a  Scripps 
Howard  New's  Service  editor  and  colum¬ 
nist.  Pretorius  left  SHNS  last  year. 


Knight  International  Press  Fellowships 

Live  abroad  for  up  to  nine  months  and  share  your  skills  with 
colleagues  in  emerging  democracies. 


Deadlines  for  applications:  January  1 5  &  July  1 5 

U.S.  Newspaper,  Radio  and  TV  Professionals  needed  with  experience  in: 


♦  Advertising 

♦  Broadcast  Production 

♦  Business  Management 


♦  Circulation 

♦  Curriculum  Development 

♦  Design  and  Layout 


♦  Pre-press  Production 

♦  Reporting  and  Editing 


For  more  information  or  an  application,  contact: 
International  Center  for  Journalists  •  1616  H  Street,  NW  •  Third  Floor 
Washington,  DC  20006  •  Tel:  202-737-3700  •  Fax:  202-737-0530 
Web;  www.icfj.org  •  E-mail;  knight@icf|.org 
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HONORING  THE  BEST  ONLINE/INTERNET  WORK 
FROxM  THE  NEWSPAPER  INDUSTRY. 

Just  a  reminder... this  is  your  last  chance  to  enter  Editor  &  Publisher’s  EPpy^"^  Awards 
for  2001.  The  deadline  for  entries  is  midnight  on  October  20,  2000. 

Awards  for  the  sixth  annual  EPpys’  will  be  presented  at  the  2001  INTERACTIVE 
NEWSPAPER  CONFERENCE  being  held  in  Dallas,  TX  from  February  21-24,  2001. 


Best  Overall  U.S.  Newspaper  Online  Service:  circulation  under  50,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  50,000-99,999 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  100,000-250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  circulation  over  250,000 
Best  Overall  U.S.  Newspaper  Online  Service:  Weekly,  Community,  Free  and  Alternative 
Best  Overall  Non-U.S.  Newspaper  Online  Service 
Best  non-Newspaper  Online  News  Service 
Best  College  Newspaper  Online  Service 
Best  Promotion  of  a  Newspaper  Online  Service 
Best  News  Section  in  a  Newspaper  Online  Service 
Best  Sports  Section  in  a  Newspaper  Online  Service 
Best  Business  Section  in  a  Newspaper  Online  Service 
Best  Entertainment  Section  in  a  Newspaper  Online  Service 
Best  Special  Section  in  a  Newspaper  Online  Service 
Best  Classified  Section  in  a  Newspaper  Online  Service 
Best  Community  Publishing  Effort  in  a  Newspaper  Online  Service 
Best  Directory  Application  in  a  Newspaper  Online  Service 
Best  Design  of  a  Newspaper  Online  Service 
Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 
Best  Shopping  Application  in  a  Newspaper  Online  Service 
Best  Use  of  Rich  Media  in  a  Newspaper  Online  Service 
Outstanding  Achievement  by  an  Individual  in  Online  Newspapering 

International  entries  are  welcome  in  all  categories  except  for  the  Best  Overall  U.S.  Newspaper  Online  Service. 
The  Best  Overall  non-U. S.  Newspaper  Online  Service 
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NEWSPAPER  BROKERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS  NEWSPAPERS  FOR  SALE 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

_ ELECTION  2000 _ 

DO  YOU  KNOW  HOW 
YOUR  CONGRESSMAN  VOTED? 

www.rollcallvotes.com 

ENTERTAINMENT 

HOLLYWOOD  BEHIND-THE-SCENES 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


-ANNOUNCEMENTS-' 


NEWSPAPER  APPRAISERS 

APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
NY  (516)  379-2797 
Fax  (516)379-3812 

Tampa,  FL  (727)  786-5930 
E-mail:  kamenandcotSaoi.com 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E,  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


EXECUTIVE  SEARCH 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale  ^ 
of  Community  1.  * 

Newspapers  X 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
(v31  Dc.sto  Dr..  Dalla.s.  TX  '3225 
wTvw.rickenbachernieciia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs. " 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaasc^rhaas.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Rhone  (850)  537-4040 
Fax  (850)  537-4050 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 

NEWSPAPERS  FOR  SALE 

FLORIDA  -  Opportunities  for  qualified 
entrepreneurs  -  Major  Atlantic  entertain¬ 
ment  guide,  very  profitable;  Attractive 
North  Gulf  shopper,  well  established. 

Mayo  Communications,  (813)  971-2061. 

FOR  A  LIST  OF 
Rublications  For  Sale  Go  To  ... 
www.mediamergers.com 

MUST  SELL  6  year  old  Children’s/Family 
newspaper.  Distributed  in  schools  and 
community.  Based  in  Eastern  Wake, 
Johnston  and  Wayne  Countries  in  NC. 
Call  (919)  365-5592  ask  for  Annette 

NEWSPAPERS  FOR  SALE 

Mid-New  England  weekly,  great  cash 
flow,  great  town.  Nice  for  couple,  or  will 
support  a  manager.  Affordable. 

Dan  Warner,  Broker,  (207)  778-5504 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 

NEWSPAPER  APPRAISERS 


LISTINGS  OF  THE  MONTH: 

BIG  Mid-South  Free  Weekly 
with  EBITDA  of  $435k. 

Nice  Florida  weekly,  2,000-1-  paid 
grossing  $175,000  and 
growing  quickly. 

Two  Missouri  weeklies  grossing  $330k. 

uncontested,  with  strong  assets. 
Small  daily  grossing  $500k.  Are  you  in 
middle  management  and  ready  to  own? 
Very  nice  property  in  upper  plains. 

We  have  many  other  weeklies 
and  bi-weeklies. 

Call  or  write  for  a  FREE 
listing  newsletter! 

NATIONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 

RO.  Box  2001,  BRANSON,  MO  65615 
(417)336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 

WEEKLY  NEWSPAPER  COMPANY, 

located  in  Chicago  suburbs  For  Sale. 
Sales  are  growing  rapidly.  Owner  to 
retire.  Will  take  contract  sale,  call  for 
more  information  (708)  647-1111  we 
own  12  weeklies,  buy  all  or  part.  Owner 
will  assist.  Upgraded  computers. 

NEWSPAPERS  WANTED 


NICHE  PUBLICATION,  preferably 
monthly,  which  is  or  can  be  published  in 
Florida.  Mayo  Communications,  (813) 
871-2061. 


PUBLICATIONS  FOR  SALE 


FREE  LISTING  in  nation’s  marketplace 
for  buying  and  selling  publications. 

WWW. publicationsforsale.com 

NEWSPAPER  APPRAISERS 


f  I  Confidential  Appraisal 
[  i  for  Estate,  ESOP, 

I  Partners,  Bank,  Tax, 

I  Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals  est1923 
Over  2000  papara  sold 


cribb.com 

Confidential  •  Convenient 
24  hours  8  dsy,  7  <tsys  a  week 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Crfbb 
406-586-6621 

104  E.  Main,  Suite  402,  336  US  16  East,  268  Edgemere  Way 

Bozeman,  MT  59715  Buffalo,  WY,  82834  Naples,  FL  341()S 
jeribbwimLnet  jfhicksetrib.com  tokisemlndspring.c 

For  a  listing  o1  publications  for  sale,  go  to  www.crlbb.com 


Jim  Hicks 
307-684-7431 


Tom  Karavakis 
941-403-4133 


www.editorandpublisher.com 


OCTOBER  16,  2000  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


Phone:1-888-825-9149  ~ 


CLASSIFIED  ADVERTISING  -fw,: (646) 654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS  (a  EDITORANDPUBLISHER.COM 


-ANNOUNCEMENTS-  ||  -EQUIPMENT  &  SUPPLIES- 


PUBLICATIONS  FOR  SALE 


PUBLICATION  BUSINESS  FOR  SALE 

Twin  cities  area,  Minnesota: 

1 . )  Internet  Guide/Directory,  estab¬ 
lished  3  1/2  years.  Call  Peggy 
Scheeler  at  (612)  331-8392 

2. )  Real  estate  magazine,  established 
20  years  $1 50k,  Call  Bob  Griesgraber 

at  (612)331-8392 

Publications  For  Sale 
Upstate  New  York  weekly  with  four 
supplemental  monthly  for  sale,  $300k 
yearly  income.  Owner  leaving. 

Call  (518)  747-9056,  ask  for  Jerry. 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 

_ MAILROOM _ 

BIG  STUFF  SOLUTIONS 
Need  to  feed  big  stuff? 

See  our  feeders,  hoppers  and  more  at: 
WWW. bigstuft-stepper.com 
(913)782-2584 


BUY/SELLVALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelbe'g/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated, Tree  Distribution, 
;  Wire,  Plastic,  Wood,  Counter, 

’  Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  A/fWS»^£yVD 

7324  Greenbush  Ave.,  N.H,,  CA  91605 


FOUR  1969  Goss  oil  units,  new  cylin¬ 
ders,  Community  folder.  $70,000. 

Call  (207)  743-7011 
mainejameslO@hotmail.com 


METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)552-1528,  Fax  (770)  552-2669 
C2  EDITOR*  PUBLISHER  CLASSIF 


CONTINENTAL  PRINTING  MACHINERY 

11104  Walrond  Ave 
Kansas  City,  MO  64137 
Telephone:  (816)  761-4749 
Fax:  (816)765-0992 
or  E-mail:  kwlworld@msn.com 
We  move  and  Install  Newspaper  Printing 
Presses  all  makes  and  models,  single 
width.  Will  repair  or  rebuild  on  site, 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


•  Goss  3:2  Folders  23  9/10",  22  3/4”, 
22",  21  1/2",  21“ 

»  New  or  Rebuild  Goss  R.T.P.  42"  + 
45" 

»  Goss  Y  columns  all  sizes 
»  Goss  Metro  Units 

•  Goss  Metro  Half  desks 
»  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 

WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES-  ll 


ADVERTISING  SERVICES 


PosT-ii'  fJote.  Advertising  by 

NoteAdSdCOm 

NoteAds.com,  Inc.  is  your  source  for  ttie 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  lo  enhance  readership  and  response 
of  your  pnni  merta  advertising 
•Authorised  distributor  of  3M. 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 

lEDS  OCTOBER  16.  2000 


CIRCULATION  SERVICES 


Metro  New.s  Service,  Ine. 
Nationwide  TEl.K.MARKHITING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 

HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
fora  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 

PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 110 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Bar  Has  Been  Raised  Again! 


30%  PAID  IN  ADVANCE  -  GUARANTEED! 

Now  all  sales  are  digitally  recorded,  reviewed  and  archived  to  CD  each 
week.  Imagine  the  benefits. 

Learn  more  at  www.circulationservices.com 
To  set  up  a  complementary  test  for  your  newspaper  call  Andy  Orr  at: 

(970)  493-0470  ext  109 

Inbound ♦  Outbound ♦  Data4  Software^  Sales^Surveys 
Verification  4  Retention  4  Qual  ity 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


More  than  1 00  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  Saver/Verification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


www.editorandpublisher.com 
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Phone:  1-888-825-9149  ~  CLASSIFIED  ADVERTISIN6  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


“HELP  WANTED- 


ACADEMIC 


ASSISTANT  DIRECTOR 
OF  PUBLIC  RELATIONS 
BUCKNELL  UNIVERSITY 
Bucknell  invites  applications  for  the  posi¬ 
tion  of  assistant  director  of  public  rela¬ 
tions.  The  assistant  director’s  major 
responsibility  is  to  coordinate  the  univer¬ 
sity’s  national  media  efforts  and  to  work 
with  the  president  and  director  of  public 
relations  to  implement  a  national  vis¬ 
ibility  plan.  Candidates  must  have  a 
bachelor’s  degree  and  possess  excellent 
writing  skills  as  well  as  the  ability  to 
work  with  media  representatives  and  the 
faculty  and  administration. 

Successful  candidates  will  demonstrate 
a  clear  understanding  of  the  media,  a 
willingness  to  vigorously  pursue  national 
media  stories,  and  the  ability  to  use  the 
university’s  website  to  promote 
Bucknell’s  media  program.  The  position 
entails  occasional  speech-writing  assign¬ 
ments.  A  minimum  of  two  to  three  years 
experience  is  desired;  candidates  with 
more  than  five  years’  experience  will  be 
considered  for  a  position  at  the  associate 
director’s  level. 

Review  of  applications,  which  must 
include  a  cover  letter,  resume,  and  writ¬ 
ing  samples,  will  begin  October  27. 
Applications  should  be  sent  to: 

Sharon  Poff 

Director  of  Public  Relations  and  Publications 
Bucknell  University 
Lewisburg,  PA  17837 
Bucknell  University  encourages  applica¬ 
tions  from  women  and  members  of 
minority  groups  (EEO/AA). 


GRADUATE  SCHOOL  OF  JOURNALISM 
UNIVERSITY  OF  CALIFORNIA, 
BERKELEY 

The  Graduate  School  of  Journalism  at 
the  University  of  California-Berkeley 
seeks  a  full-time  faculty  member  experi¬ 
enced  in  writing  and  producing  television 
news.  Teaching  is  at  the  graduate  level 
in  broadcast  reporting,  specialized 
seminars  and  occasional  undergraduate 
lecture  courses.  Previous  teaching  expe¬ 
rience  is  considered  an  asset.  Quality  of 
an  applicant’s  professional  work  is  given 
more  weight  than  advanced  degrees. 

The  School’s  facilities  include  a  new 
million  dollar  television  laboratory,  avid 
editing  suites  and  digital  cameras.  The 
appointee  is  expected  to  remain  active 
as  a  journalist,  documentary  maker  or 
scholarly  researcher. 

The  appointment  will  carry  tenure  or  the 
prospect  of  tenure  at  a  level  consistent 
with  the  qualifications  of  the  appointee. 

!  The  salary  will  be  $75,000  to  $90,000 
range  depending  on  the  appointee’s 
qualifications. 

Deadline  for  application  is  Feb.  1, 
2001.  Appointment  effective  July  1st. 
Apply  tO: 


ACADEMIC 


JAMES  M.  COX,  JR.  CHAIR 

IN  JOURNALISM,  EMORY  UNIVERSITY 
ATLANTA,  GEORGIA 

The  Journalism  Program  at  Emory  Uni¬ 
versity  invites  nominations  and  applica¬ 
tions  for  the  James  M.  Cox,  Jr.  Professor 
of  Journalism.  The  appointment  is  for  a 
two-year  or  three-year  term,  beginning  in 
the  Fall  2001  semester.  The  ideal  can¬ 
didate  will  be  a  prominent  print 
journalist  with  great  experience,  en¬ 
thusiasm  for  teaching  outstanding  under¬ 
graduate  students,  and  an  international 
perspective.  Preference  will  be  given  to 
candidates  with  business  and  economics 
reporting  backgrounds.  The  Cox  Pro¬ 
fessor  will  teach  two  courses  per 
semester.  Send  a  letter  of  interest  (no 
telephone  calls,  please),  a  resume  and 
the  names,  addresses  and  telephone 
numbers  of  three  references  to: 

Sheila  Tefft,  Director 
Journalism  Program 
Emory  University 

S414  Callaway  Center,  Atlanta,  GA  30322 
Review  of  applications  will  begin 
December  1 , 2000 

Emory  is  an  Equal  Opportunity/Affirmative 
Action  employer  encouraging  diversity 


PHOTOJOURNALISM  PROFESSOR 
The  Missouri  School  of  Journalism  seeks 
appiicants  for  a  faculty  member  in  the 
photojournalism  sequence.  The  person 
selected  will  join  a  faculty  that  has  the 
privilege  of  teaching  some  of  the  best 
young  minds  in  journalism. 

Members  of  our  photojournalism  faculty 
work  in  close  proximity  to  some  of  the 
world’s  best  professional  programs  - 
Pictures  of  the  year,  Missouri  Photo 
Workshop  and  College  Photographer  of 
the  Year. 

The  position  is  for  a  full-time  faculty 
member  on  nine-month  appointment 
beginning  August  2001.  Significant 
media  experience  and  superior  teaching 
skills  are  essential.  Advanced  degree 
preferred.  Ph.D.s  or  A.B.D.s  with  strong 
documentary  photography  and/or  editing 
skills  are  encouraged  to  apply.  Previous 
college  teaching  is  helpful.  The  suc¬ 
cessful  applicant  will  be  placed  either  on 
tenure  track  or  on  the  school’s  pro¬ 
fessional  practice  track,  depending  upon 
qualifications.  Rank  also  will  be  com¬ 
mensurate  with  qualifications. 

Screening  begins  November  15  and  con¬ 
tinues  until  the  position  is  filled.  Send  a 
letter  of  application  and  resume  to: 

Professor  David  Rees 
106  Lee  Hills  Hall,  School  of  Journalism 
University  of  Missouri  School  of  Journalism 
Columbia.  MO  6521 1-1370 
Women  and  minorities  are  encouraged  to 
apply.  The  University  of  Missouri  is  an 
Affirmative  Action/Equal  Opportunity 
Employer.  To  request  ADA  accommoda¬ 
tions,  please  contact  our  ADA  coordinator 
at  (573)  884-7278  or  E-mail: 

adawww@showme.missoun.edu 


ACADEMIC 


TENURE-TRACK  POSITION 
The  Department  of  Mass  Communica¬ 
tions  at  Southern  lilinois  University 
Edwardsville  seeks  candidates  for  tenure- 
track  position  beginning  August  1,  2001. 
Qualifications  include  an  earned  Ph.D.  in 
mass  communications,  journalism  or  a 
related  field  (ABD  may  be  considered), 
significant  professional  experience  in 
mass  communications  outside  the  acad¬ 
emy,  and  evidence  of  scholarly  activity. 

The  candidate  should  be  able  to  teach 
multimedia/web  design,  visual  media 
analysis  and  publication  layout  and 
design.  Ability  to  teach  photojournalism, 
writing  for  the  media  and  mass  media 
and  society  is  also  desirable.  Additional 
opportunities  exist  to  teach  under¬ 
graduate  and  graduate  courses  in  candi¬ 
date’s  areas  of  expertise. 

SlU  Edwardsville,  with  a  student  popula¬ 
tion  of  approximately  12,000,  is  situated 
on  2,600  beautiful  acres  just  20  minutes 
from  downtown  St.  Louis.  Faculty  can 
live  in  rural,  suburban  or  urban  settings 
and  still  have  a  short  commute  to  the 
university,  while  also  taking  advantage  of 
the  benefits  of  the  21st  largest  media 
market  in  the  United  States. 

The  Department  of  Mass  Communica¬ 
tions’  integrated  curriculum  provides  its 
students  with  a  comprehensive  back¬ 
ground  in  mass  communications  plus 
specific  professional  preparation  in  print 
and  electronic  journalism,  broadcasting, 
corporate  and  institutional  media,  and 
media  advertising.  Multimedia  studies 
are  integrated  into  all  professional 
options. 

Send  resume,  transcripts,  and  the 
names,  telephone  numbers,  addresses, 
and  E-mail  addresses  of  three  references 

tO: 

Ralph  Donald,  Chair 
Department  of  Mass  Communications 
Southern  Illinois  University  Edwardsville 
Box  1775E,  Edwardsville,  IL  62026-1775 

As  an  affirmative  action  employer,  SlUE 
offers  equal  employment  opportunity  without 
regard  to  race,  color,  or  creed,  age,  sex, 
national  origin,  or  disability.  Women  and 
minorities  are  encouraged  to  apply. 


ADMINISTRATIVE 


PUBLISHER 

Third  Sector  New  England  (TSNE)  is 
looking  for  an  experienced  professional 
in  the  magazine  business  to  assume 
overall  responsibility  for  the  business  of 
The  Nonprofit  Quarterly,  a  magazine  that 
features  innovative  thinking  in  the  non¬ 
profit  sector.  Responsibilities  inciude 
developing  annual  marketing  and  sales 
plan,  developing  subscription  fulfillment 
systems,  developing  direct  mail  cam¬ 
paigns  for  subscriptions  and  advertising, 
marketing  new  products.  Qualified  can¬ 
didates  will  have  3-5  years  working  in 
the  magazine  business  and  demonstrated 
expertise  in  marketing  and  sales.  Salary 
50-60K.  Send  resume  to: 

Human  Resources 
Third  Sector  New  England 
18  Tremont  Street,  Suite  700 
Boston,  MA  02108 
Or  Fax  (617)523-2070 
OCTOBER  16,  2000 


ADMINISTRATIVE 


PUBLISHER  WANTED 
Popular  Richmond.  VA  suburban  weekly 
newspaper  and  monthly  magazine  seek 
experienced,  energetic,  creative  pub¬ 
lisher  for  full  charge  position.  Must  be 
well  versed  in  all  aspects  of  newspaper 
production,  including  4-color  printing, 
Mac  QuarkXPress,  Quickbooks,  postal/ 
free  circulation  distribution,  news  gather¬ 
ing,  sales. 

Quality,  hardworking,  small  staff  per¬ 
forms  well  but  needs  hands  on  direction. 
Publisher/Owner  is  retiring  but  will  be 
available  for  training  and  consultation. 
Salary  40’s.  Good  benefits.  Some  reloca¬ 
tion  assistance  available.  Send  resume 
to  VPA,  Box  150,  11006  Lakeridge 
Parkway,  /Vshland,  VA  23005. 


PUBLISHER/GENERAL  MANAGER 
Yellowstone  Newspapers,  a  family-owned 
group  in  Montana,  seeks  candidates  for 
Publisher/GM  of  its  newest  addition.  The 
Lewistown  News-Argus,  4,600  cir¬ 
culation,  twice-weekly  in  a  scenic  com¬ 
munity  of  7,500  in  the  foothills  of  the 
Rockies  in  central  Montana,  with  an 
active  commercial  printing  department. 
Experienced  applicants  contact: 

John  Sullivan,  President 
Yellowstone  Newspapers 
RO.  Box  2000,  Livingston,  MT  59047 
Or  E-mail  to:  execotfice@livent.net 


BUSINESS  MANAGER 
Zone  5 

Two  privately  owned  daily  newspapers 
(total  circulation  20,000)  are  seeking  a 
Business  Manager  to  lead  their  com¬ 
bined  financial  operations.  This  position 
reports  directly  to  the  General  Manager 
and  is  responsible  for  overseeing  all 
accounting,  credit  and  billing  operations. 
Reply  to: 

Box  01373,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


AD  DIRECTOR/'SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  MANAGER 
Seeking  an  experienced,  aggressive  and 
high  energy  advertising  manager  to  lead 
our  sales  team  in  a  hotly  contested 
market.  We  are  part  of  the  Louisville 
metro  area  and  only  10  minutes  from 
downtown  Louisville.  You  must  be  a 
team  player  with  great  team  building 
skills,  because  we  work  in  tandem  with 
our  sister  newspaper  in  Jeffersonville, 
Indiana.  This  position  offers  a  great 
opportunity  for  a  creative,  well  organized 
and  goal  oriented  individual  with  a  his¬ 
tory  of  growing  revenue.  We  are  part  of 
the  CNHI  family  of  newspapers,  the 
fastest  growing  newspaper  company  in 
America.  Join  us  and  get  noticed!  Please 
submit  your  resume  with  salary  history 
tO: 


Search  Committee 
Graduate  School  of  Journalism 
121  North  Gate  Hall 
UCBerkeley 
Berkeley,  CA  94720 


The  invention  of  television  can  lx.*  compared  to  the  intriKluction  of  indinir  plumhin>». 
Fundamentally  it  brought  m>  change  in  the  public’s  habits.  It  simply  eliminateil  the  nec- 
cessity  of  leaving*  the  house.” 

www.editorandpublisher.com 


J.S.  Hollon,  Publisher 
The  Tribune 

I  RO.  Box  997,  New  Albany,  IN  47151 
EDITORS!  PUBLISHER  CLASSIFIEDS  C3 


-Alfred  HitchcxKk,  British  filmmaker.  19<>S 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  Qualified 
candidates  may  apply  online  with  source 
code  EP-ASM-CFH  tO: 

chaymes@orlandosentinel  .com 

Send  or  fax  resume  to: 

Connie  Haymes,  Employment  Center 
The  Orlando  Sentinel  Communication 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 


ADVERTISING 


ADVERTISING  DIRECTOR 
Join  The  Holland  Sentinel,  winner  of  six¬ 
teen  1999  MPA  awards,  as  Advertising 
Director.  High  energy  individual  will 
motivate  and  direct  a  functionally 
diverse  group  of  employees  including  out¬ 
side  and  inside  sales  people;  composing 
and  production  personnel.  Preparing 
budget,  setting  goals  and  developing  pro¬ 
motions  to  increase  advertising  lineage 
and  revenue  is  a  top  priority.  If  you  are  a 
professional  experienced  in  advertising 
sales  techniques  and  strategies,  send 
your  resume  in  confidence  to: 

Ron  Wallace,  Group  Publisher 
The  Holland  Sentinel 
54  West  Eighth  Street 
Holland,  Ml  49423 


ADVANCEMENT 

See  hew  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Concord  Monitor,  a  7-day,  22,000 
circulation  newspaper  located  in  NH’s 
capital  city  and  recently  named  by  the  Col¬ 
umbia  Journalism  Review  as  "one  of  the 
Top  25  Newspapers  in  America"  has  an 
exciting  opportunity  for  an  experienced 
Advertising  professional.  You  will  be 
responsible  for  a  staff  of  18  sales  pro¬ 
fessionals,  managers  and  administrative 
staff.  You  will  succeed  by  developing, 
training  and  motivating  your  staff  to  grow 
our  client  base  and  revenue  throughout 
Central  NH.  You  will  also  work  closely 
with  our  Online  Manager  and  other 
department  managers  to  help  fulfill  the 
Monitor's  mission  of  providing  a  conve¬ 
nient  and  affordable  means  of  bringing 
together  our  local  community  providers 
and  consumers  of  information  and 
merchandise.  Requirements  include  a 
Bachelor’s  degree  or  equivalent  of  experi¬ 
ence,  strong  sales  experience,  excep¬ 
tional  communication,  leadership 
abilities  and  interpersonal  skills.  Previous 
sales  management  experience  is  strongly 
preferred.  Please  E-mail  or  mail  your 
cover  letter,  resume  and  salary  history  to: 
twajer@cmonitor,com 
Concord  Monitor,  Attn:  Tracie  Wajer 
RO.  Box  1177,  Concord,  NH  03302 
EOE 


ADVERTISING  DIRECTOR 
Growing,  thriving  economy  needs  experi¬ 
enced  Advertising  Director  with  strong 
leadership  skills  for  a  Midwest  daily 
newspaper  with  a  daily  circulation  of 
18,000.  Experience  in  newspaper 
advertising  with  5  plus  years  outside 
sales,  3  plus  years  in  management  expe¬ 
rience,  needs  to  be  very  energetic  with 
the  ability  to  motivate.  Excellent  salary- 
$50,000  plus  bonus  and  excellent  bene¬ 
fits  (medical, dental, vision,  401(k). 

Oversee  newspaper  and  shopper  staff, 
graphic  artists  and  commercial  printing. 
Please  send  resume  and  salary  history  tO: 

Box01380,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SALES  MANAGER 

Century  old  business  and  legal  newspa¬ 
per  is  looking  for  a  true  sales  pro¬ 
fessional  to  lead,  train  and  motivate  our 
sales  staff.  VYe  are  seeking  an  energetic 
manager  who  will  also  help  develop, 
implement  and  manage  new  and  exist¬ 
ing  revenue  programs.  We  offer  a  com¬ 
petitive  compensation  program  including 
incentives,  401(k)  and  paid  medical/ 
dental  insurance.  Send  your  confidential 
resume  with  salary  history  tO: 

Dan  Shillingburg,  Publisher 
The  Daily  Reporter 
580  South  High  Street,  3rd  Floor 
Columbus,  OH  43215 
Email:  danshill@sourcenews.com 


CIRCULATION 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


CIRCULATION 


CIRCULATION  MANAGER 
The  Bucks  County  Courier  Times 
(70,000  AM)  Levittown,  PA,  is  seeking 
a  qualified  candidate  to  drive  home 
delivery  sales  and  continue  our  record  of 
excellent  service.  This  is  the  number  two 
position  in  the  department,  responsible 
for  5  supervisors,  30  district  managers, 
and  over  1,000  carriers. 

The  ideal  candidate  will  have  circulation 
management  experience,  preferably  with 
youth  carriers  at  a  morning  paper, 
excellent  people  skills,  and  a  successful 
record  as  a  motivator  and  creative 
thinker. 

Send  resume  and  cover  letter,  including 
salary  requirements.  Your  inquiry  will  be 
kept  confidential. 

George  W.  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  13,  Levittown,  PA  19057 
Fax:  (215)269-3305 


CIRCULATION  MANAGER 
Daily  newspaper  with  circulation  of 
9,000  in  Zone  8  seeks  an  individual 
with  successful  daily  newspaper  man¬ 
agement  experience.  The  successful 
candidate  will  be  organized  with  strong 
communication  and  people  skills  and 
good  references.  Excellent  career 
opportunity  for  the  right  person.  Fringe 
benefit  package  includes  medical  insur¬ 
ance,  401(k),  dental  and  life,  paid  holi¬ 
days,  vacation  and  many  others.  Provide 
resume  to: 

Box01379,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  MANAGER 
Don’t  shovel  snow  again  this  winter. 
Instead,  come  join  the  team  at  the  Sierra 
Vista  Herald  in  sunny  Arizona.  We’re  an 
award-winning  Sunday  AM,  daily  PM  in 
a  growing  market.  We  need  an 
energetic,  involved  professional  to  guide 
and  grow  all  facets  of  readership  from 
our  current  11,000  level.  Youth  and 
adult  carriers.  VAC  audited.  Apply  tO: 

Philip  Vega,  GM 
The  Herald 
102  Fab  Avenue 
Sierra  Vista,  AZ  85635 
Fax:(520)459-0120 
E-mail:  inkman@c2i2.com 


CIRCULATION/PROMOTIONS  MANAGER 
Circulation  Sales  &  Promotions  Manager 
for  independent  Midwest  Mon-Sat  in 
growing  Illinois  community.  You’ll 
primarily  be  responsible  for  circulation 
(single  copy  and  home-delivered)  sales 
but  will  also  help  us  focus  on  promoting 
ourselves  to  the  readers  and  communities 
we  serve.  Excellent  opportunity.  Great 
benefits  (401(k),  savings  plan,  plus 
pension  plan),  salary  and  bonus  plan. 
Send  resume  to: 

Joyce  Me  Cullough 
News  Tribune 
426  Second  Street 
La  Salle,  IL  61301 
Or  E-mail  to:  jtmcl010@aol.com 

www.editorandpublisher.com 


ACADEMIC 


ACADEMIC 


CHAIR 

DEPARTMENT  OF  JOURNALISM 
THE  UNIVERSITY  OFTEXAS  AT  AUSTIN 


The  Department  of  Journalism  at  the  University  of  Texas  at  Austin  is  looking  for  a 
new  chair.  The  selection  committee  seeks  candidates  with  outstanding  reputations 
in  both  the  professional  and  academic  areas  of  journalism.  Applicants  with  strong 
records  in  one  of  these  fields  also  will  receive  careful  consideration. 

Graduates  of  our  program  have  won  18  Pulitzer  Prizes  since  our  founding  in  1914. 
Housed  in  a  College  of  Communication,  the  department  has  800  undergraduates 
and  80  graduate  students  in  the  master’s  and  doctoral  programs.  The  department 
offers  a  comprehensive  range  of  journalism  skills  training,  including  programs  in 
print,  multimedia,  photo  and  broadcast  journalism. 

The  department’s  flexible  curriculum  allows  it  to  adjust  to  the  profession’s  needs, 
such  as  specialty  courses  in  online  publishing,  computer-assisted  reporting,  educa¬ 
tion  reporting,  sports  reporting,  documentary  photography,  journalism  ethics,  and 
business  journalism.  In  recent  years  it  also  has  focused  on  new  technology,  interna¬ 
tional  journalism  with  an  emphasis  on  Latin  America,  and  press  performance.  We 
stress  cross-training  among  journalism  disciplines  as  a  way  of  adding  value  to  our 
graduates. 

In  addition  to  the  Department  of  Journalism,  the  College  of  Communication  includes 
the  nationally  regarded  departments  of  Advertising,  Radio-Television-Film,  Commu¬ 
nication  Studies,  and  Communication  Science  and  Disorders.  One  recent  national  sur¬ 
vey  ranked  the  graduate  program  as  the  top  communication-research  producer. 

We  encourage  our  faculty  to  engage  in  research  that  is  relevant  to  the  profession  and 
to  maintain  their  own  professional  competencies.  The  department  has  a  strong  tradi¬ 
tion  of  close  relations  with  the  professional  community  and  seeks  a  chair  who  will 
maintain  and  expand  these  ties.  The  chair  works  closely  with  the  dean  of  the  college 
on  alumni  relations  and  fund-raising  for  the  department.  The  new  chair  will  provide 
emphatic  leadership  for  both  academic  and  professional  programs. 

We  are  committed  to  achieving  diversity  in  our  faculty,  students  and  curriculum,  and 
welcome  applicants  who  can  help  achieve  these  goals.  Our  new  chair  will  be 
appointed  as  a  full  professor  with  tenure  and  will  hold  the  G.B.  Dealey  Pro¬ 
fessorship.  Our  salaries  are  competitive. 

Screening  of  applicants  will  begin  January  15,  2001,  and  will  continue  until  the 
position  is  filled.  Applicants  should  provide  a  statement  of  interest  in  the  position,  a 
complete  vita  and  at  least  three  references  to  the  Search  Committee  Chair: 

Professor  Rosental  C.  Alves 
Knight  Chair  in  Journalism,  Department  of  Journalism 

University  of  Texas  at  Austin 
Austin,  Texas  78712 


Equal  Opportunity/Affirmative  Action  Employer.  Minorities  and  women  and 
encouraged  to  apply.  For  more  information  about  the  University,  visit  the  Univer¬ 
sity’s  home  page  at  www.utexas.edu  '' 
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CIRCULATION 


DISTRICT  CIRCULATION  MANAGERS 
Our  market  is  growing,  so  is  our  staff! 
The  Sarasota  Herald-Tribune,  a  New 
York  Times  Company,  is  currently  recruit¬ 
ing  for  three  individuals  for  district  circula¬ 
tion  manager.  Our  ideal  candidate 
possesses  a  passion  for  circulation 
growth,  a  strong  work  ethic,  the  ability  to 
work  independently,  provide  superior 
delivery  service,  and  a  strong  desire  to  be 
successful.  Previous  experience  in  news¬ 
paper  circulation  a  plus.  We  have  open¬ 
ings  in  home  delivery  and  single  copy.  Com¬ 
petitive  salary,  monthly  bonus,  excellent 
benefits,  and  small  relocation  package  is 
also  available. 

To  apply,  please  send  your  resume  and  a 
cover  letter  telling  us  about  yourself  to: 

Tom  Janning 

Circulation  Operations  Manager 
Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Or  E-mail  your  information  tO: 
tom.janning@herald-trib.com 
Application  deadline  is 
October  23rd,  2000 


HOME  DELIVERY  MANAGER 
The  Antelope  Valley  Press  is  looking  for 
a  high  energy  Home  Delivery  Manager  to 
supervise  a  staff  of  14  full  time  employ¬ 
ees.  The  successful  candidate  must  be 
skilled  in  the  areas  of  home  delivery  dis¬ 
tribution,  supervision  and  recruitment  of 
both  employees  and  of  independent  con¬ 
tractors.  The  ideal  candidate  must  have 
two  years  supervisory  experience  or  job 
related  experience,  good  communica¬ 
tions  skills,  thorough  understanding  of 
customer  service  issues  and  a  strong 
desire  to  succeed.  Acceptable  DMV, 
proof  of  auto  insurance  and  dependable 
transportation  required.  Send  resume, 
salary  requirements  and  references  to: 

The  Antelope  Valley  Press 
Attn:  Personnel  Department 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail:  hr@avpress.com 
Or  Fax:  (661)267-4284 


NIE  COORDINATOR 

Community  Newspaper  Company,  the 
fastest-growing  media  company  in  Mass¬ 
achusetts,  is  looking  for  an  energetic  self¬ 
starter  to  take  CNC’s  Newspapers  in 
Education  program  to  the  next  level.  With 
100  local  daily  and  weekly  newspapers 
serving  over  130  towns  in  Eastern  Mass¬ 
achusetts,  CNC  offers  tremendous 
opportunity  for  the  right  candidate  to  roll 
out  a  winning  NIE  program.  Qualified 
candidates  will  understand  the  valuable 
role  newspapers  can  play  as  a  teaching 
tool  in  the  classroom,  design  an  NIE  cur¬ 
riculum  which  is  relevant  to  MCAS  stan¬ 
dards,  enlist  and  work  with  teachers  in 
CNC's  communities  to  build  NIE  partici¬ 
pation  and  work  in  conjunction  with 
CNC's  sales  to  secure  sponsorships.  Prior 
experience  with  Newspaper  in  Education 
programs  required.  Qualified  candidates 
may  contact: 

Janet  Bryson 

Fax  resumes:  (781)  433-6740 
Email:  jbryson@cnc.com 


CIRCULATION 


NEWSPAPERS  IN  EDUCATION 
COORDINATOR 

If  you  can  traverse  both  the  business 
and  educational  worlds  with  ease.  The 
Princeton  Packet,  Inc.  would  like  to 
speak  with  you  regarding  a  prime 
opportunity  to  join  our  team  as  the 
Newspapers  in  Education  Coordinator. 
This  is  a  full-time,  benefit  eligible  posi¬ 
tion  where  your  work  will  have  an  impor¬ 
tant  impact  on  today’s  youth  and  our 
newspapers.  Qualified  candidates  must 
possess  superior  sales  (preferably  in 
newspapers),  communication  and  pres¬ 
entation  skills,  as  you  will  be  speaking 
with  corporate  decision-makers.  Teach¬ 
ing  or  education  background  is  strongly 
preferred,  as  the  necessity  to  work  with 
school  administrators  and  teachers  in 
the  development  of  newspaper  related 
curriculum  is  a  vital  aspect  of  this  posi¬ 
tion.  You  should  be  outgoing,  indepen¬ 
dent,  and  able  to  develop  ideas  and 
bring  them  to  fruition.  Car  and  valid 
driver’s  license  required.  If  you  like  peo¬ 
ple,  enjoy  sales,  are  comfortable  with 
educators  and  believe  that  newspapers 
are  a  vital  part  of  any  child’s  education, 
we  would  like  to  speak  with  you.  Send 
your  resume,  including  salary  require¬ 
ments  tO: 

The  Princeton  Packet,  Inc.  (E&P) 

PO.  Box  350 
Princeton,  NJ  08542 
ATTN:  Human  Resources 
FAX:  (609)  921-8648 
E-mail:  HR@pacpub.com 
Visit  us  on  our  web  site  at: 
www.pacpub.com 
EOE/M/F/D/V 

LOOKING  FOR  a  Distribution  Center 
Manager  to  work  in  beautiful  Northwest 
Arkansas.  We  are  seeking  an  individual 
with  a  management  or  sales  background 
to  work  as  part  of  a  team  managing 
independent  contractors  and  one  of  our 
four  distribution  centers.  Must  possess 
basic  computer,  organizational,  and 
customer  service  skills.  We  offer  an  earn¬ 
ings  potential  of  $30,000  a  year  plus 
great  benefits. 

Fax  resume  to  (501)  872-5005 

E-mail  to:  jeaton@nwaonline.net 

REGIONAL  MANAGER 
The  “Financial  Times”,  a  division  of 
Pearson  PLC,  is  seeking  a  hands-on, 
distribution/circulation  professional  to 
join  our  team.  This  position,  based  in 
the  San  Francisco  Bay  area,  is  responsi¬ 
ble  for  managing  our  distribution/ 
circulation  growth,  promotion,  customer 
service,  and  production  in  this  rapidly 
growing  territory.  Organization,  rela¬ 
tionship  building,  desire  to  succeed, 
along  with  at  least  5  years  of  distribution 
experience  are  essential  towards  the  suc¬ 
cess  of  the  candidate. 

This  is  an  excellent  opportunity  for  a 
highly  motivated,  self-starter,  who 
thrives  in  a  multi-task  environment. 

E-mail  resumes  and  salary  history  tO: 

Doug  Morrow,  Director  of  Distribution 
The  Americas 
doug.morrow@ft.com 
Equal  Opportunity  Employer 


REGIONAL  DISTRIBUTION  MANAGER 
Orlando  Sentinel  Communications,  a 
business  unit  of  Tribune  Company, 
located  in  downtown  Orlando,  Florida,  is 
a  multimedia  communications  company 
that  strives  to  be  Central  Florida’s  lead¬ 
ing  information  provider  in  today’s  high 
growth  market. 

We  are  seeking  an  aggressive  individual 
with  prior  newspaper  experience  to 
direct  our  home  delivery  and  single  copy 
operations  in  assigned  counties.  Require¬ 
ments  include  sales,  operational  analy¬ 
sis,  budgeting,  planning  and  motivation. 
Excellent  oral,  written  communication, 
interpersonal,  organizational,  analytical, 
and  computer  skills  essential.  Must  have 
demonstrated  ability  in  supervising 
employees,  as  well  as  ability  to  work 
with  independent  contractors.  Under¬ 
graduate  degree  in  marketing,  business 
or  related  field,  or  equivalent  related 
work  experience.  Requires  5-7  years 
management  experience.  We  offer  a  com¬ 
petitive  salary,  401(k)  plan,  medical 
insurance,  along  with  the  opportunity  to 
expand  your  career  with  a  leading  multi- 
media  company.  Qualified  candidates 
may  apply  online  to: 

jbrito@orlandosentinel  .com 
Or  send  or  fax  resume  tO: 

Jackie  Brito 

Orlando  Sentinel  Communications 
Employment  Center 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)  420-5766 


THE  LEADING  CIRCULATED  newspaper 
in  the  NYC  market  is  seeking  Home 
Delivery  Sales  Associates.  These  posi¬ 
tions  are  responsible  for:  marketing, 
sales,  service,  and  distribution  of  news¬ 
papers  to  wholesalers,  and  independent 
home  delivery  contractors  who  ultimately 
serve  our  individual  subscribers. 

Planning,  developing,  implementing,  new 
opportunities  for  growth  are  a  must.  The 
ideal  candidates  will  have  a  passion  for 
circulation,  a  positive  attitude,  and  a 
demonstrated  ability  to  achieve  results  in 
service.  Strong  organizational  skills  are 
necessary,  along  with  above  average  oral 
and  written  communication  skills. 
Knowledge  of  MS  Word,  Excel,  and  web- 
based  applications  are  essential.  Knowl¬ 
edge  of  “DISCUS”  is  a  plus,  but  not 
essential. 

Five  years  minimum  circulation  man¬ 
agement  experience  or  equivalent  is  pre¬ 
ferred.  Salary  is  competitive,  and  based 
on  related  experience.  We  offer  excellent 
health,  401(k)  package,  and  company 
vehicle.  Please  send  a  resume  and  cover 
letter  tO: 

Employment  Manager 
The  Daily  News 

450  West  33rd  Street,  1 1th  Floor 
New  York,  NY  10001 
Fax:  (212)643-7842 

E-mail:  eweiss@nydailynews.com 
The  New  York  Daily  News  is  an  equal 
opportunity  employer  and  a  drug  free 
workplace. 


HOME  DELIVERY  MANAGER 
The  Virginian-Pilot 
200,000-1-  metro  daily 
Norfolk-Virginia  Beach- 
Chesapeake-Portsmouth-Suffolk  VA 
We  had  a  terrific  hire  -  till  a  big-dollar 
start-up  snatched  him  away  at  the  last 
minute.  So  we’re  in  the  market  again. 
Don’t  make  us  use  a  headhunter.  You 
may  be  the  perfect  candidate.  Or  you 
may  know  the  perfect  candidate.  We’re 
looking  for  a  strong  leader  with  an 
intense  knowledge  and  proven  track 
record  in  home  delivery.  The  Virginian- 
Pilot  has  150,000  daily/170,000  Sun¬ 
day  subscribers  in  our  5-city  metro,  ser¬ 
viced  by  7  distribution  centers  through  7 
center  managers,  40  district  managers, 
70  field  assistants  and  700-1-  con¬ 
tractors. 

For  The  Pilot,  the  two  top  drivers  for 
readership  are: 

•  Early  home  delivery 

•  Reliable,  consistent  home  delivery 
So  this  position  is  key  to  us. 

We’ve  got  a  lot  of  things  in  the  works. 
Consolidating  distribution  centers. 
Increasing  profit  to  carriers.  Moving  to 
delivery  agents.  Gaining  the  ability  to 
pull  route  lists  in  delivery  order  with 
detailed  instructions  live  each  morning. 
The  launching  of  RouteSmart.  Whoever 
joins  us  now  will  have  a  tremendous 
opportunity  to  capitalize  on  these  pro¬ 
jects,  as  well  as  initiate  new  ones. 

Our  parent  company.  Landmark  Com¬ 
munications,  Inc.,  is  a  privately-held 
media  company  with  national  and  inter¬ 
national  interests  in  newspapers;  broad¬ 
casting;  cable  programming;  electronic 
publishing;  and  specialty  media,  includ¬ 
ing  guide  books,  billboards,  interactive 
media  and  a  new  career  schools 
division.  Based  in  Norfolk,  Virginia, 
Landmark  employs  more  than  5,000 
people.  For  more  information  about 
Landmark,  check  out  our  website  at: 
www.landmarkcom.com 
Or  look  at  The  Pilot’s  website  at: 
www.pilotonline.com 
If  you  are  interested  in  this  position, 
please  E-mail  a  letter  and  resume  to: 

Pam  Smith-Rodden,  Circulation  Director 
prodden@pilotonline.com 
Or  mail  to. 

The  Virginian-Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 
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EDITORIAL 


ASSISTANT  COPY  EDITOR 
If  you’re  looking  for  a  challenge,  we’re 
looking  for  you.  Nation’s  Restaurant 
News,  a  weekly  publication  serving  the 
$400  billion  foodservice  industry,  is  seek¬ 
ing  an  experienced  Assistant  Copy  Editor 
to  edit  stories,  write  great  headlines  and 
captions,  and  perform  page  layout  duties. 
We’re  an  award-winning  but  fun-loving 
team  with  a  passion  for  putting  out  a 
first-rate  magazine  each  and  every  week. 
To  apply,  you  must  have  a  Bachelor’s 
degree  in  English  or  Journalism  and  one 
year  of  related  experience.  Strong  knowl¬ 
edge  ct  AP  Stylebook,  Microsoft  Word 
and  QuarkXPress  4.0  are  a  must. 

We  offer  competitive  salaries  and  bene¬ 
fits.  For  consideration.  E-mail  or  fax  your 
resume  to: 

Lebhar-Friedman  Inc. 

Attn:  John  Murro,  Department  NRN/CE 
425  Park  Avenue,  New  York,  NY  10022 
E-mail:  ssmith@lf.com 
Fax:  (212)756-5124 
EOE 


CIRCULATION 


SALES  AND  MARKETING  MANAGER 
The  Corpus  Christ!  Caller-Times,  voted 
Best  Newspaper  in  the  Southwest  by  the 
Dallas  Press  Club,  eight  out  of  the  last 
1 1  years,  has  a  sales  and  marketing 
career  opportunity  for  a  results  oriented 
circulation  professional. 

This  important  management  position  will 
assist  the  Circulation  Director  with  all 
circulation  issues  and  will  be  directly 
responsible  for  sales  and  retention  func¬ 
tions  for  a  64,000  daily  and  82,000 
Sunday  newspaper.  Responsibilities  will 
include  telemarketing,  kiosk,  event,  and 
door-to-door  sales,  single  copy  promo¬ 
tions,  carrier  contests,  sampling  cam¬ 
paigns  and  retention  efforts. 

This  is  an  ideal  position  for  a  circulation 
professional  at  a  smaller  daily  looking  to 
make  a  difference  with  one  of  the  coun¬ 
try’s  premier  media  organizations,  E.W. 
Scripps.  Candidates  should  have  a 
strong  circulation  background,  including 
sales  and  marketing,  customer  service, 
organizational  development,  budget 
preparation,  and  experience  leading  and 
motivating  a  circulation  staff.  A  proven 
record  of  growth  and  revenue  results  is 
important. 

We  offer  an  outstanding  base  salary  plus 
bonus  plan,  opportunity  for  rapid 
growth,  and  benefits  voted  the  best  in 
our  industry.  South  Texas  offers  great 
schools,  sandy  beaches,  sunshine,  tropi¬ 
cal  breezes  and  a  laid  back  lifestyle  you 
and  your  family  will  love. 

To  apply  please  send  your  resume  tO: 

Kristin  Millet 

Vice  President  of  Human  Resources 
Corpus  Christ!  Caller-Times 
RO.  Box  9136 

Corpus  Christ!,  TX  78469-9136 
milletk@caller.com 
Or  contact  Dave  Gossett 
Director  of  Circulation 
gossettd@caller.com 


EDITORIAL 


ACTION-MINDED  EDITOR  with  heavy  con¬ 
struction  writing  experience  to  help  lead 
new  online  service  for  business  publisher 
quickly  building  an  excellent  reputation. 

Unlimited  career  potential,  generous 
salary  bonus  and  stock  options  for  right 
candidate  at  this  dynamic  company, 
founded  by  ex-Dow  Jones  executives.  E- 
mail  resumes,  references,  and  clips  tO: 

GM  Elizabeth  Baker 
elizabeth.baker@ipgdirect.com  WRITER/ASSISTANT  EDITOR 

For  company  background,  go  to  "  .L^ejon  Magazine  a  gen- 

eral-interest  full-color  feature  publication 
www.ipgdirect.com  and  click  About  Us  ^vith  a  circulation  of  2.6M  circulation, 
AnvANrFMFiMT  seeks  to  fill  this  position  with  a  candi- 

„  ,  ,  date  who  can  craft  a  good  feature  story 

See  how  far  your  newspaper  career  can  solid  copy  editing  skills.  Prefer  4- 

go  with  Boone  Newpapers,  Inc.  See  the  degree  in  Journalism  or  English,  or 

JOBS  page  at  our  web  site:  equivalent  experience.  Excellent  benefits 

www.boonenewspapers.com  including  retirement,  401(k)  and 

-  medical/dental.  Please  submit  resume, 

ARE  YOU  a  motivated  individual  possess-  cover  letter,  3  clips  and  salary  history  to: 
ing  a  professional  attitude  seeking  a  Human  Resources,  The  American  Legion 
career  with  potential?  Ogden  Newspa-  rq.  Box  1055,  Indianapolis,  IN  46206 
pers  is  looking  for  good  people  to  fill  cur-  655-1509 

rent  positions  at  our  36  daiiy  newspa¬ 
pers.  Check  out  our  Career  Opportunities  Or  E-mail  to:  hr@legion.org 

page  at:  Veterans  are  encouraged  to  apply 

www.ogdennews.com/opportunities  Equal  Opportunity  Employer 
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ASSISTANT  MANAGING  EDITOR 
Assistant  Managing  Editor  for  Capital 
Press,  a  weekly,  37,000  circ.  agricul¬ 
tural  newspaper  covering  Washington, 
Oregon,  Idaho  and  Northern/Central  Cali¬ 
fornia.  We  cover  production  agriculture, 
food  processing,  trade,  legislation,  gov¬ 
ernment  and  a  variety  of  other  ag-related 
issues. 

Position  is  in  the  home  office  in  Salem, 
OR.  Duties  include:  coordinating  news 
assignments  for  16  person  news  staff, 
including  8  full-time  field  reporters; 
some  supervisory  and  management 
duties  to  assist  Managing  Editor;  cov¬ 
erage  of  ag-related  issues,  including  food 
processing,  dairy  industry,  row  crops, 
environmental  issues;  page  layout;  copy 
editing. 

Qualifications:  At  least  5  years  news 
reporting,  preferably  with  ag  coverage 
experience;  page  design  skills;  computer 
expertise  (Macintosh  and  QuarkXPress); 
journaiism  education;  ag  background  or 
familiarity  with  ag  supervisory  experi¬ 
ence  desirable.  Send  letter  of  applica¬ 
tion,  resume,  writing  samples  tO: 

Managing  Editor,  Capital  Press 
RO.  Box  2048 
Salem,  OR  97308 


EDITORIAL 


ASSOCIATE  EDITOR 

Associate  editor  to  work  with  team  of 
energetic  and  experienced  reporters  and 
editors  at  one  of  Alaska’s  most  respected 
publications.  Newly  created  position. 
Opportunity  to  use  all  your  skills  from 
editing  to  writing  and  page  design.  Must 
know  the  Associated  Press  style  and 
libel  laws.  Software;  Quark,  Word, 
Photoshop.  Computers:  Mac.  11  person 
newsroom.  Pleasant  and  exciting  environ¬ 
ment.  Wonderful  island  community. 
Family  owned  and  operated.  Benefits: 
Paid  vacation, health/dental  insurance, 
sick  leave,  profit  sharing  plan  and 
401(k).  Send  letter,  resume  and  clips  to: 
Scott  Bowlen 
Ketchikan  Daily  News 
RO.  Box  7900 
Ketchikan,  Alaska  99901 


BUSINESS  EDITOR 

The  Bradenton  Herald,  Knight  Bidder’s 
daily  in  the  competitive  Tampa  Bay 
market,  needs  a  strong  assigning  editor 
to  lead  its  business  coverage.  Qualified 
applicants  will  demonstrate  solid  editing 
skills,  a  commitment  to  diverse  coverage 
and  a  passion  for  local  news.  E-mail  to: 

pcarty@bradentonherald.com 
Send  material  to  The  Bradenton  Herald, 
RO.  Box  921,  Bradenton,  FL  34205. 

Attn:  Theresa  Roberts 


ASSISTANT  NEWS  EDITOR  needed  to 
help  our  copy  desk  produce  creative, 
attractive,  well-edited  pages  for 
sophisticated  suburban  readership.  The 
Fairfax  Journal  is  a  50,000-circulation 
community  daily  in  a  competitive  market. 
Send  letter,  resume,  work  samples  to: 

Jane  Touzalin,  Journal  Newspaper 
6408  Edsall  Road,  Alexandria,  VA  22312 
Or  send  E-mail  to:  jtouzalin@jrnl.com 
Phone  inquires  welcome  at: 

(703)  846-8322 


BUSINESS  REPORTER 
Naples  (FL)  Daily  News  seeks  business/ 
real  estate  reporter.  Duties  include  writing 
daily  deadline  stories  as  well  as  weekend 
features.  At  least  two  years  daily  newspa¬ 
per  experience.  E-mail  resumes  to: 
jrlockhart@naplesnews.com 


Wouldn't  you 
rather  work  0^^ 
someplace 
warm? 

South  Carolina 

has  great  beaches,  J_L_ 
great  golf  courses, 

great  weather...  and  great  newspaper 
opportunities.  Please  check  the  job 
listings  on  the  South  Carolina  Press 
Association  web  page: 

www.scpress.org 


EDITORIAL 


BUSINESS  REPORTER 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  reporter  to  fill  an 
opening  on  our  six-person  news  desk. 
The  beat’s  coverage  of  Madison  and  the 
surrounding  region  may  focus  on 
biotechnology,  food  issues  and  agribusi¬ 
ness,  or  banking,  insurance  and  real 
estate.  The  job  will  be  structured  to 
acomodate  interests  and  talents  of  the 
best  applicant.  Expect  lA  play  and  pro¬ 
ject  opportunities.  Send  a  resume,  cover 
letter,  five  clips  and  three  references  by 
October  25,  2000  to: 

Wisconsin  State  Journal 
Attn;  Jennifer  Sereno,  HRES 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:jobs@madison.com 
AFFIRMATIVE  ACTION/ 

EQUAL  OPPORTUNITY  EMPLOYER 


BUSINESS  REPORTER 
The  Missoulian,  an  award-winning  daily, 
located  in  the  heart  of  the  Northern 
Rockies  in  Montana,  seeks  a  business 
reporter.  They  are  looking  for  someone 
who  can  turn  daily,  weekly  and  long- 
range  stories  that  illuminate  western 
Montana’s  rapidly  changing  economy. 

The  ideal  candidate  will  be  someone 
who  understands  that  every  story  can  be 
a  business  story  and  is  willing  to  dive 
into  this  fascinating  beat  with  en¬ 
thusiasm  and  skill.  Please  send  a 
resume,  a  short  letter  explaining  why 
you’re  interested  in  the  beat,  and  a  half 
a  dozen  clips  (copies  are  fine)  to: 

Bobbie  Englestad 
Human  Resources  Director 
Missoulian 

RO.  Box  8029,  Missoula,  MT  59801 
Deadline:  Friday,  October  27,  2000 
Equal  Opportunity  Employer 


BUSINESS  RERORTFR 
Santa  Barbara  News-Press,  to  cover 
Southern  California  coastal  county  with 
thriving,  diverse  economy.  Important 
sectors:  technology,  public  companies, 
retail  tourism,  housing,  agriculture, 
economy.  Journalism  degree,  business 
reporting  experience  preferred.  Excellent 
reporting  and  writing  skills,  versatility 
and  enthusiasm  required.  Spanish  lan¬ 
guages  skills  a  plus.  Resume,  writing 
samples  and  cover  letter  to: 

Dave  Bemis,  Business  Editor 
Santa  Barbara  News-Press 
RO.  Box  1359,  Santa  Barbara,  CA  93102 
Or  dbemis@newspress.com 
by  October  30 


COPYEDITOR/DESIGNER 
Afternoon  daily  seeks  creative  desk 
person  with  up  to  two  years  experience 
for  lifestyles/entertainment.  Resume  and 
samples  to: 

Tabitha  Lacy 
Birmingham  Post-Herald 
RO.  Box  2553 
Birmingham,  AL  35202 

vkww.editorandpublisher.com 
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BUSINESS  REPORTER 
The  Concord  Monitor,  an  award-winning 
New  Hampshire  daily  newspaper,  seeks 
a  reporter  to  cover  a  diverse  business 
beat,  ranging  from  legislative  issues  to 
growth  and  development  to  new  busi¬ 
ness  features.  Experience  and  a  strong 
interest  in  business  required.  Please  E- 
mail  or  mail  your  resume  and  clips 
(plain  text,  no  attachments)  to: 

Editor  Mike  Pride 
mpride@cmonitor.com 
Concord  Monitor,  Attn:  HR 
RO.  Box  1177,  Concord,  NH  03302 
EOE 


BUSINESS  WRITER 

The  Gainesville  Sun,  a  56,000  New 
York  Times  regional  daily,  is  looking  for 
a  business  writer.  Business  reporting 
experience  preferred,  but  more  impor¬ 
tantly  a  genuine  interest  and  knowledge 
of  business-related  issues.  Send  a  letter, 
resume,  and  clips  to: 

Sandra  Nortunen,  Business  Editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32614-7147 
(352)374-5094 

Or  E-mail:  nortuns@gainesvillesun.com 


COME  GROW  WITH  US! 

If  you're  a  page  designer,  assistant  city 
editor,  government  reporter  or  photo¬ 
grapher  looking  for  a  newsroom  that 
doesn’t  just  cook  —  it  sizzles  —  then  the 
News  &  Record  in  Greensboro  is  your 
next  career  stop.  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  enjoys  a  national  reputation 
for  growing  top  journalists.  As  News  & 
Record  travel  editor  Lydian  Bernhardt 
says,  “The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of."  We’ve  added  33 
newsroom  positions  in  the  last  year,  and 
we’re  still  looking  for  talented  designers 
to  craft  fronts  in  news  and  sports,  savvy 
assistant  city  editors  to  develop  teams  of 
5-6  reporters,  and  seasoned  government 
reporters  to  cover  politics  and  City  Hall. 
We  also  seek  an  accomplished  photo¬ 
journalist.  If  you  have  2  years  of  daily 
experience,  please  send  resume  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
WWW.  news-  record .  com/com  pa  ny/ 


THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday),  a  newspaper  com¬ 
mitted  to  giving  its  readers  an  accurate 
and  compelling  information  package 
every  day,  seeks  candidates  with  strong 
reporting  and  writing  skills  for  a  full-time 
reporting  position.  Attractive  pay  and 
benefits.  Contact: 

Rob  Handeyside,  Metro  Editor 
Fax:  (517)752-3115 
Phone:  (517)776-9678 
rhandeyside@saginaw-news.com 
The  Saginaw  News 

203  S.  Washington,  Saginaw,  Ml  48607 
The  Saginaw  News  is  an 
3Equal  Opportunity  Employer 

www.editorandpublisher.com 
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COPY  EDITOR 

Full  time  copy  editor  needed  for 
universal  desk  at  17,000  circulation 
morning  daily  in  Pocatello.  Degree  in 
journalism  or  English,  one  year  or  more 
newsroom  experience  preferred.  We’re 
seeking  someone  with  solid  editing  skills 
who  can  work  as  a  team  member  with 
editors  and  writers.  Send  cover  letter, 
with  salary  history,  and  resume,  clips  to: 

Steve  Miller,  ME 
Idaho  State  Journal 
RO.  Box  431 
Pocatello,  ID  83204 
Or  to:  smiller@journalnet.com 


COPY  EDITORS 

The  Press  of  Atlantic  City  has  openings 
for  editors  on  its  news  desk.  We  are  an 
80,000-circulation  AM  that  covers 
southern  New  Jersey  and  a  town  that 
features  12  gambling  casinos.  Candi¬ 
dates  should  have  two  years’  experience 
in  editing  and/or  reporting.  QuarkXPress 
experience  a  plus.  Send  resume,  clips  to: 

News  Editor  Peter  M.  Brophy 
The  Press  of  Atlantic  City 
11  Devins  Lane,  Pleasantville,  NJ  08232 
Or  E-mail:  pmb@pressplus.com 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years  experience,  strong  headline,  line 
editing  and  computer  skills.  Macintosh 
and  pagination  experience  are  preferred. 
Those  interested  send  resumes,  list  of 
references  and  clips  to: 

Mary  Greeley,  News  Editor 
Las  Vegas  Review-Journal 
RO.  Box  70 
Las  Vegas,  NV  89125 


The  Philadelphia  Daily  News  seeks  a 
copy  editor  for  its  fun-loving  sports  sec¬ 
tion  with  a  tradition  of  excellence  in  a 
big-league  market.  Applicant  would  join 
a  talented,  versatile  editing  team 
dedicated  to  making  the  section  read 
and  look  first-rate.  The  preferred  candi¬ 
date  is  committed  to  copy  editing  and 
has  a  knowledge  and  interest  in  sports. 
Send  letter  &  resume  to: 

Pat  McLoone,  Executive  Sports  Editor 
Philadelphia  Daily  News 
RO.  Box  7788,  Philadelphia,  PA  19101 


EDITOR 

Prestigious  information  services  seeks 
experienced  editor  for  newsletter  on  hot 
topic  of  executive  pay.  Will  write  on 
developments  at  U.S.  corporations, 
using  SEC  filings  as  primary  resource. 
Will  also  write  trends  features  using 
database  and  other  sources,  and  assist 
in  editing  related  books.  Requires  2 
years  experience,  ability  to  meet 
deadlines  and  write  compelling  copy. 
Great  pay  and  benefits,  advancement 
opportunity.  Send  resume  and  clips  to: 

C.  Bowie,  EGAS 

1737  King  Street,  Alexandria,  VA  22314 
Or  E-mail  cbowie@dbm.com 


EDITORIAL 


TOP  EDITOR  WANTED 
Like  to  take  charge?  Good  at  juggling 
and  matching  people  and  work?  Got  a 
nose  for  a  good  story?  Do  scoops  give 
you  shivers  of  excitement?  Here’s  the 
perfect  job — Editor  of  The  Independent, 
an  award-winning  community  newspa¬ 
per  in  Columbia  County,  NY.  Manage  an 
editorial  staff  of  a  dozen  in  putting  out  a 
10,000-plus  circulation  twice-weekly. 
Solid  journalism  and  management  expe¬ 
rience  required.  Send  clips,  resume, 
salary  history  tO:  Tony  Jones,  Publisher, 
RO.  Box  246,  Hillsdale,  NY  12529. 


EDITORIAL 


EDITORIAL 


GENERAL  ASSIGNMENT 
WRITER/REPORTER 

The  Dickinson  Press,  an  award  winning, 
general  excellence  daily  and  Sunday 
newspaper  has  an  immediate  opening 
tor  a  general  assignment  writer/reporter. 
Live  in  an  outdoor  paradise,  clean  and 
safe  while  working  for  an  excellent  com¬ 
pany  that  values  quality  and  pro¬ 
ductivity.  Please  send  resume  to: 

Tom  Mast,  Managing  Editor 
The  Dickinson  Press 
1815  1st  Street  West 
Dickinson,  ND  58601 


EDITORIAL 


OUR  46,000-CIRCULATION  daily  in  northeastern  New  Jersey,  Just 
25  minutes  from  Times  Square,  is  looking  for  enterprising 
journalists,  to  join  our  expanding  staff  as  we  create  a  new 
newspaper.  If  you’re  committed  to  excellence,  we  want  to  talk 
to  you.  We’re  looking  for:  .  ■  , 


CITY  EDITOR  with  drive,  passion  and  good  sense  to  guide  the  newsroom  as  it 
embarks  on  a  tradition-breaking  path.  Our  community  is  rapidly  changing,  and  the 
city  editor  has  to  have  the  brains,  flexibility  and  skill  to  stay  ahead  of  the  curve. 
We’re  interested  in  experience,  but  more  so  in  your  ideas  for  connecting  with  new 
readers  of  various  languages  and  cultures.  We  have  a  staff  of  talented,  well- 
educated  reporters  who  are  eager  to  do  ground-breaking  journalism  and  are  yearning 
for  guidance.  Fluency  in  Spanish  is  a  plus.  Write  to  Steve  McCarthy,  Assistant 
Managing  Editor. 

ASSISTANT  CITY  EDITOR  to  help  lead  the  city  desk’s  15  reporters  in  crafting  a 
hard  news  and  enterprise  report  that  makes  our  newspaper  a  vital  part  of  our 
readers  lives.  We  have  a  rich  diversity  of  cultures  and  customs  and  some  of  the 
most  exciting  opportunities  for  reporting,  writing  and  editing.  We’re  looking  for  an 
editor  with  a  proven  record  of  leading  by  inspiration  and  perspiration.  Fluency  in 
Spanish  is  a  plus.  Write  to  Steve  McCarthy,  Assistant  Managing  Editor. 

PHOTO  CHIEF  to  lead  our  staff  of  photographers,  now  at  four  and  expected  to 
expand,  in  telling  stories  with  the  camera  and  ensuring  this  vital  part  of  the  story 
gets  as  much  attention  as  the  words  -  and,  where  warranted,  more.  We  have  a  fully 
digital  photo  department  and  are  willing  to  teach  the  talented  this  new  technology. 
At  least  three  years  of  experience  and  fluency  in  Spanish  are  pluses.  Write  to  Steve 
McCarthy,  Assistant  Managing  Editor. 

REPORTERS  to  cover  the  waterfront  —  we  have  one  —  in  a  county  with  landscapes 
that  range  from  the  gritty  urban  to  the  bucolic.  We’re  looking  for  storytellers  with 
experience  who  uncover  as  well  as  cover  stories.  Fluency  in  Spanish  is  a  plus.  Write 
to  Steve  McCarthy,  Assistant  Managing  Editor. 

REPORTERS,  to  cover  features  beats  that  include  working  women,  the  club  scene, 
health,  families  and  culture.  We’re  looking  for  storyfellers  with  experience  who 
uncover  as  well  as  cover  stories.  Fluency  in  Spanish  is  a  plus.  Write  to  Steve 
McCarthy,  Assistant  Managing  Editor. 

COPY  EDITORS  to  join  our  fast  paced,  growing  news  desk  that  is  a  productive  mix 
of  seasoned  veterans  and  creative  young  guns  committed  to  producing  a  top-notch 
newspaper.  We’re  looking  for  a  year’s  daily  experience  but  are  more  interested  in 
creativity,  commitment  and  mastery  of  the  language.  Layout  and  QuarkXPress  skills 
a  plus.  Send  your  resume,  references,  salary  history  and  work  samples  to  Kathie 
Adams,  Assistant  Managing  Editor. 

SPORTS  COPY  EDITORS  to  help  produce  local  and  wire  sports  report.  We’re  after 
Quark-sawy  editors  with  an  eye  for  design,  a  wordsmith's  touch  with  copy  and  a 
record  of  meeting  tough  deadlines.  We  prefer  at  least  a  year  of  daily  experience  but 
talent,  creativity  and  commitment  are  welcome  substitutes.  Duties  include  designing 
pages,  writing  headlines  and  editing  copy.  Write  to  Jim  Brennan,  Sports  Editor. 

SPORTS  WRITERS  with  versatility  and  an  appreciation  for  high  school  sports.  North 
Jersey  is  a  hotbed  of  local  sports  and  hungry  readers  who  care  about  coverage  of 
their  schools.  We  cover  a  diverse  set  of  communities  within  a  state  that  leads  the 
nation  in  number  of  high  school  sports.  Daily  experience  a  plus,  as  is  fluency  in 
Spanish.  Write  to  Jim  Brennan,  Sports  Editor. 
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COVER  THE  SOUTH'S 
BIGGEST  STORIES 

One  million  people  moved  to  metro 
Atlanta  in  the  1990s.  Nearly  half  of 
Georgia's  population  lives  within  its  boun¬ 
daries.  But  with  smog  and  traffic  conges¬ 
tion  at  record  epic  levels,  Atlanta  is  in 
danger  of  falling  victim  to  its  own  suc¬ 
cess.  We  need  experienced,  ambitious 
journalists  to  help  us  tell  the  story.  We 
are  seeking  reporters,  an  editor  to  lead 
our  growth  and  development  or  state 
government  teams  and  an  editor  to  lead 
our  DeKalb  County  bureau.  No  other 
county  in  metro  Atlanta  better  ex¬ 
emplified  the  changes  metro  Atlanta  has 
seen.  DeKalb's  best-known  landmark  is 
Stone  Mountain,  once  famous  as  head¬ 
quarters  of  the  KKK.  Now  DeKalb  is  one 
of  the  most  diverse  county  in  the  South. 
This  editor  leads  a  team  of  six  reporters 
who  write  for  the  daily  and  a  weekly, 
zoned  section.  Ideal  candidate  has  edit¬ 
ing  and  supervisory  experience.  Send 
resume  and  work  samples  to; 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
72  Marietta  Street,  Atlanta,  GA  30303 
Email:  atuck@ajc.com 


DIRECTOR  OF  PHOTOGRAPHY 
The  Fresno  Bee,  Central  California's  lead¬ 
ing  newspaper,  is  looking  for  a  strong, 
motivated  leader  to  manage  and  direct 
an  award-winning  staff  of  10  photo¬ 
journalists  in  a  fully  digital  operation. 
Candidates  should  have  a  minimum  of 
five  years  experience  as  a  photojournalist 
and  at  least  3  to  5  years  of  management 
experience.  We're  looking  for  someone 
who  can  challenge,  teach  and  motivate 
a  staff  that  already  excels  in  many  ways. 
Strong  technical  experience  and  picture¬ 
editing  skills  are  a  must.  Candidates 
should  be  strong  planners  and 
coordinators  with  the  ability  to  handle 
multiple  tasks  and  deadlines  with  ease. 
If  you  have  creative  and  innovative 
ideas,  like  working  in  a  newsy  com¬ 
munity  and  have  the  ability  to  motivate 
others  and  work  well  within  a  demand¬ 
ing  newsroom  environment,  this  is  the 
place  for  you.  Send  resume,  references 
and  samples  of  picture-editing,  projects 
and/or  photography  tO; 

Valerie  Bender,  Assistant  Managing  Editor 
The  Fresno  Bee 

1626  E  Street,  Fresno,  CA  93786 


ENTERPRISING  REPORTER 
Tired  of  meetings?  Want  to  get  to  the 
nut  of  community  service  and  report  on 
real  people?  Do  you  covet  prime  space 
on  Al?  We're  looking  for  a  self-starter  to 
cover  growth-related  quality-of-life 
issues,  from  traffic  to  development,  for 
our  mid-sized  Florida  daily.  Please  send 
a  resume,  clips  showing  why  you 
deserve  this  opportunity  to: 

Box  01384,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITOR  for  semi-weekly  newspaper 
headquartered  in  Franklin,  VA.  Excellent 
salary,  benefits.  For  info,  call: 

Jamie  Brown  (800)  562-9822 


EDITORIAL 


FINANCIAL  JOURNALIST 
Strong  Capital  Management,  a  leading 
mutual  fund  company,  seeks  reporters  to 
write  about  personal  finance  issues  for 
its  award-winning  website.  Full-time 
candidates  should  have  proven  writing 
and  reporting  skills,  an  interest  in 
personal  finance  topics  such  as  invest¬ 
ing,  money  management  and  saving  for 
retirement,  and  be  comfortable  working 
in  a  fast-paced  corporate  environment. 
Send  resume  and  clips  tO; 

Marc  Hoffman 

Director  of  E-Commerce  Content 
Strong  Capital  Management 
100  Heritage  Reserve 
Menomonee  Falls,  Wl  53051 


FIRE/EMS  NEWS 

Firehouse.com  is  the  web's  leading 
resource  for  firefighting,  emergency 
medical  services  and  related  subjects. 
Look  at  the  site  and  you  will  see  what 
we  are  all  about. 

We  are  looking  for  writers  and  editors 
with  3-5  years  daiiy  experience  in  a  fast- 
paced  environment  who  can  cover  the 
breaking  story,  write  about  issues  in  Con¬ 
gress  and  produce  in-depth  articles.  Our 
readers  are  passionate  about  their  work. 
Firehouse.com  is  their  leading  source  for 
work-related  news. 

Located  in  College  Park,  MD. 

E-mail  resume  to:  lon@firehouse.com 


COPY  EDITOR/PAGINATOR 
Highly  respected  small-town  daily  is  look¬ 
ing  for  a  talented  copy  editor/paginator 
to  join  its  lively  staff.  Please  send 
resume  and  tearsheets  to  The  Free 
Press,  2103  N.  Queen  Street,  Kinston, 
NC  28501  or  E-mail  resume  to: 

Mike_Wanbaugh@link.freedom.com 


BOSTON-BASED;  cover  fast-paced  world 
of  networking/telecommunications. 
Highly  aggressive  reporters  needed. 

E-mail:  tylerc@telekomnet.com 


EDITORIAL 


FOOD  EDITOR/HOUSTON  CHRONICLE 
Are  you  a  gourmet  who  craves  a  shot  of 
grease  now  and  then?  A  journalist 
curious  about  how  readers  use  their 
kitchens?  A  reporter  who  loves  words, 
ideas  and  planked  salmon?  An  adven¬ 
turous  palate  who  yearns  to  discover  the 
best  restaurant  dishes  and  wine  lists  in 
town,  then  make  readers  swoon  over 
your  descriptions?  A  persnickety  cook 
who  can  translate  grams  to  teaspoons 
and  knows  when  to  make  recipe  substitu¬ 
tions?  The  Houston  Chronicle  is 
searching  for  an  editor  who  will  be 
responsible  for  food  and  dining  coverage, 
specifically  the  weekly  Food  and  Dining 
Guide  sections.  The  job  will  include  sec¬ 
tion  development,  writing  and  editing. 
Must  have  a  college  degree,  at  least  10 
years  experience  in  daily  newspaper  writ¬ 
ing  and  editing.  News  and  food  reporting 
a  must;  restaurant  criticism  a  plus. 
Respond  tO: 

Jane  P  Marshall,  Features  Editor 
Houston  Chronicle 
E-mail:  jane  marshall@chron.com 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ing  for  a  News  Reporter  in  our  LaSalle 
office.  Seeking  experienced  reporter, 
recent  journalism  or  ag  comm  graduate. 
Ag  background  desirable  but  not 
required.  Photo  experience  a  plus.  Car 
required.  Fax  or  mail  resume  and  writing 
samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


LIMITED  BY  STORIES  the  size  of 
matchbook  covers?  Bored  with  the 
village  board?  Eager  to  write  solid  news 
features  about  law  and  the  courts?  Want 
the  big  city?  Chicago  Lawyer,  an  award¬ 
winning  monthly  magazine  with  an 
emphasis  on  news,  is  looking  for  a  staff 
writer  who  can  turn  a  phrase,  question  a 
judge,  understand  legal  terms  and  han¬ 
dle  complex  topics.  Solid  skills  essential; 
legal  knowledge  a  plus.  Heavy-duty  daily 
reporting  experience  preferred.  Fax 
resume  and  clips  to: 

Donna  Gill,  Managing  Editor 
(312)644-4255 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  -  www.rbjdaily.com  - 
seeks  reporter  with  strong  hard-news 
skills  to  join  staff  covering  one  of  the 
nation's  top  regions  for  high-tech,  inter¬ 
national  trade.  Two  years'  experience 
required.  Competitive  pay.  Send  resume, 
clips  to  Department  E.,  Rochester  Busi¬ 
ness  Journal,  55  St.  Paul  Street, 
Rochester,  NY  14604. 

Or  E-mail:  pericson@rbj.net 


MANAGING  EDITOR  sought  by  30,000 
circulation  alternative  weekly  in  South 
Carolina's  capital  city.  1  year  editing  expe¬ 
rience  required.  Send  resume,  clips  to; 

Amy  Singmaster,  Free  Times 
RO.  Box  851 5,  Columbia,  SC  29202 


EDITORIAL 


JOB  OPENING 

Western  Communications  has  an 
immediate  opening  for  a  creative,  vis¬ 
ionary  editor  to  help  build  the  future  of 
two  newspapers  in  one  of  the  fastest 
growing  corners  of  the  West.  This  editor 
will  wear  two  hats,  serving  as  editor  of 
the  Redmond  Spokesman,  a  5000- 
circulation  weekly,  and  chief  of  the  Red¬ 
mond  bureau  of  The  Bulletin,  a  30,000 
daily  serving  Central  Oregon.  Redmond 
is  the  hub  of  a  fast-growing  region.  As 
owner  of  The  Spokesman  and  The 
Bulletin,  WesCom  seeks  to  improve  the 
content  of  both  papers  and  build  on  an 
already  substantial  readership  in  this 
important  area. 

The  editor  will  supervise  a  staff  of  eight 
and  is  ultimately  responsible  for  produc¬ 
ing  The  Spokesman  each  week  and  for 
daily  coverage  of  the  greater  Redmond 
region  for  The  Bulletin.  As  bureau  chief, 
he  or  she  will  work  with  Bulletin  col¬ 
leagues  to  coordinate  coverage  and  pho¬ 
tography  between  the  two  newspapers 
and  to  design  and  produce  the  weekly. 
As  Spokesman  editor,  he  or  she  will 
write  editorials,  as  column  and  help  set 
the  direction  for  the  90  year-old  pub¬ 
lication.  A  Successful  candidate  will 
have  reporting  and  editing  experience 
and  have  strong  leadership  skills. 

Western  Communications  is  a  growing, 
family-owned  newspaper  with  proud  tra¬ 
ditions  and  a  bright  future.  Our  employ¬ 
ees  earn  competitive  pay  and  benefits 
and  get  to  live  in  a  year-round  recreation 
paradise.  Send  cover  letter,  resume  and 
clips  to: 

Stefanie  Anderson 
Newsroom  Administrator 
The  Bulletin 

RO.  Box  6020,  Bend,  OR  97708-7820 
NO  E-MAIL  APRLICATIONS 
PRE-EMPLOYMENT  DRUG  SCREENING 
REQUIRED 


MANAGING  EDITORS 
New  Times,  publisher  of  twelve  maga¬ 
zine-style  newsweeklies,  has  immediate 
openings  for  managing  editors  at  its 
papers  in  Miami,  Kansas  City  and  at  its 
newest  paper  in  Ft.  Worth.  The  ideal 
candidate  will  have  excellent  news  judg¬ 
ment,  superior  management  skills  and 
the  ability  to  help  staff  writers  produce 
quality  magazine-length  news  stories. 
The  managing  editor  supervises  the  day- 
to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  essential.  The  interview  pro¬ 
cess  will  include  an  extensive  editing 
test.  Qualified  candidates  should  send  a 
cover  letter,  resume  and  clips  tO: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
RE:  Managing  Editors/E&P 


NEWS  DIRECTOR  for  Extension  and  Agri¬ 
cultural  Information,  University  of  Missouri- 
Columbia.  Competitive  salary  and  benefits. 
See  complete  position  description  at: 
http:, //www.ssu. missouri.edu/ 
Announcements/Positions/ 
News_Position_SeptOO.htm 
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MANAGING  EDITOR 

The  Ithaca  Times,  a  27  year  old 
alternative  \Areekly  w/ith  a  strong  tradition 
of  influencing  public  opinion  seeks  a 
nev\/sroom  leader.  Must  possess  strong 
\Arriting,  editing,  coaching,  and  managing 
skills.  We  serve  a  vibrant  and  interactive 
community.  We  enjoy  small  tov/n 
attributes  and  big  city  cultural 
opportunities.  Resume  and  sample  of 
best  work  to  Publisher,  Ithaca  Times, 
RO.  Box27,  Ithaca,  NY  14851. 


MANIFEST  DESTINY:  What  we  want, 
and  what  we  shall  have  is  the  royal 
American  privilege  of  living  and  dying  in 
a  country  town,  running  a  country  news¬ 
paper,  saying  what  we  please,  to  whom 
we  please.  What  are  you  waiting  for? 
The  Buffalo  (WY)  Bulletin,  circ.  4200, 
seeks  an  energetic,  hands-on  editor  to 
lead  our  national  award-winning  staff. 
Salary  $25,000-$32,000  doe  with 
benefits.  E-mail  cover  letter  and  resume 
to:  robb@buffalobulletin.com 


NEWS  EDITOR  NEEDED 
Small  daily  afternoon  newspaper  in  Indi¬ 
ana  looks  to  fill  the  position  of  News 
Editor.  Candidate  should  have  solid  writ¬ 
ing,  editing  and  pagination  skills,  as  well 
as  be  organized  and  ready  to  handle 
staff  of  full-time  and  part-time  reporters. 
Send  cover  letter,  resume  and  clips  tO: 

Managing  Editor  Cecil  Davis 
The  Brazil  Times 

100  N.  Meridian  Street,  Brazil,  IN  47834 


NEWS  PRODUCER 
The  News  &  Observer 
www.newsobserver.com  -  seeks  a 
creative  journalist  to  help  merge  its 
groundbreaking  new  media  operation 
with  a  top-notch  print  newsroom.  Any 
successful  candidate  must  have  a  solid 
news  background  along  with  the  ability 
to  think  beyond  print  as  The  News  & 
Observer  continues  to  develop  rich  new 
media  products.  The  quality  candidate 
should  also  have  exceptional  communi¬ 
cation  skills  and  excellent  organizational 
ability.  Candidates  should  send  an 
introductory  letter,  resume,  and  500- 
word  essay  articulating  a  solid  vision  of 
new  media  journalism  to: 

Content  Manager  John  J.  Jordan 
johnj@nando.com 


NIGHT  CITY  EDITOR 

The  Concord  Monitor,  a  7-day  22,000- 
circulation,  award-winning  newspaper  in 
NH’s  state  capital,  seeks  a  night  city 
editor.  The  successful  candidate  will 
have  strong  story-editing,  copy-editing 
and  people  skills  and  will  tnrive  in  an 
environment  where  creativity,  communi¬ 
cation  and  independence  are  valued. 
Minimum  3  years’  daily  or  weekly  expe¬ 
rience  required.  Please  E-mail/mail  your 
resume  (plain  text,  no  attachments)  to: 
Editor  Mike  Pride 
mpride@cmonitor.com 
Concord  Monitor,  Attn:  HR 
RO.  Box  1177,  Concord,  NH  03302 
EOE 

www.editorandpublisher.com 
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ONLINE  EDITOR/RRODUCERS  (2) 
Needed  for  new  Belo  Interactive  site  at 
Texas  Cable  News.  News  experience  and 
knowledge  of  HTML,  Rhotoshop,  and 
multimedia  preferred.  Reply  tO: 
bijobs@wfaa.com  &  subject:  TXCN.com 
Or  Human  Resources,  Belo  Interactive, 
606  Young  Street,  Dallas,  TX  75202. 


ONLINE  MANAGING  EDITOR 
Fresnobee.com  is  looking  for  a  Managing 
Editor  to  supervise  our  content  team. 
You  will  be  charged  with  helping  the 
staff  identify  information  sources  for 
fresnobee.com  as  well  as  developing 
long-range  objectives  and  designing  and 
executing  long-and  short-term  projects. 
You  belong  here  if  your  background 
includes  editing  and  news  writing,  at 
least  one  year  of  online  news  or 
newsroom  experience,  and  intermediate 
level  web  design  and  technologies.  Extra 
Stars  for  written  and  conversational 
Spanish  language  skills.  You  must  be 
able  to  successfully  lead  our  creative 
staff  to  take  a  project  from  conception  to 
launch,  and  make  it  sing.  If  you  and 
your  experience  fit  this  description, 
please  send  your  resume  to: 

The  Fresno  Bee 
Attention:  Julie  Rorter 
Human  Resources  Department 
1626  E  Street,  Fresno,  CA  93786 
resume@fresnobee.com 


ONLINE  RERORTERS 
Taking  applications  from  working 
newsroom  journalists  with  2-3  years 
experience.  We’re  expanding  our  online 
staff  to  report  on  local  stories.  You  need 
strong  telephone  interviewing  skills, 
deadline  compliance,  an  e-mail  account 
and  want  to  earn  extra  dollars.  No 
beginners.  We  have  no  time  to  train  you. 
We’ll  explain  how  our  innovative,  proven 
program  works.  E-mail  cover  letter,  writ¬ 
ing  samples  tO: 

lingrassia@dailyitem.com 


GREAT  JOB  IN  A  GREAT  TOWN 
New  reporting  position  at  The  Aspen 
Times  in  the  Rocky  Mountains.  Half¬ 
time  sports  reporting,  half-time  coverage 
of  other  school  issues.  Schedule  will 
offer  plenty  of  time  for  skiing,  hiking, 
etc.  Experience  is  a  must.  E-mail  or  mail 
resume,  clips  to  Mike  Hagan  at: 

hagan@aspentimes.com 
The  Aspen  Times 

310  E.  Main  Street,  Aspen,  CO  81612 
RERORTER 

Small  morning  daily  in  New  Hampshire 
seeks  experienced  reporter  with  the  drive 
and  skill  to  lead  our  small  news  team, 
writing  local  stories  that  carry  the  front 
page  every  day.  Cover  city  hall,  courts 
and  cops  and  handle  breaking  news  on 
deadline.  Requires  enterprise  to  dig  up 
stories  when  beats  are  quiet. 

Three  years  experience  required,  along 
with  a  passion  for  journalism  and  willing¬ 
ness  to  work  hard  in  competitive  market. 
Editing  skills  open  up  opportunity  for 
advancement.  Ray  commensurate  with 
aggressiveness,  initiative  and  writing 
skill.  Respond  by  E-mail  to: 

editor@mountwashingtonvalley.com 


EDITORIAL 


EDITORIAL 


OMve  Mholic 
Needed.  Now. 


awards.  New  Times 

writers  have  won  the  Arizona  Press  Club's  Journalist 
of  the  Year  award  six  years  running,  and  the  state's 
highest  honor  for  investigative  reporting  —  the  Don 
Bolles  Award  —  seven  of  the  past  nine  years. 


New  Times,  the  nation's  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  now 
seeking  an  editor  to  continue  the  tradition  at  its 
flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine 
style,  and  reporting  chops  that  can  shred  a  blowhard 
in  30  seconds  or  less. 

The  job's  demanding.  And  it's  damn  sure  fun. 
Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  • 
Los  Angeles  New  Times  •  Dallas  Observer  •  Houston 
Press  •  Denver  Westword  •  Miami  New  Times  • 
Broward  New  Times  •  Cleveland  Scene  •  Kansas  City 
Pitch  Weekly  •  St.  Louis  Riverfront  Times  •  FW  Weekly 
THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at: 

www.newtimes.com 
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REPORTER/EDITOR  wanted  at  growing 
northern  Michigan  newspaper  in  recrea¬ 
tional  heartland.  The  Cadillac  News  is 
looking  for  journalists  dedicated  to  pro¬ 
viding  strong  local  news.  Apply  by  send- 
ing/E-mailing  resume  and  clips  to: 

Matthew  Seward,  Managing  Editor 
Cadillac  News 

RO.  Box  640,  Cadillac,  Ml  49601 
mseward@cadillacnews.com 

REPORTER/PRODUCER 
(COORDINATOR  BROADCASTING) 
POSITION  #3922 

WUSF  89.7,  the  NPR  station  serving 
Tampa,  St.  Petersburg  and  Sarasota,  is 
looking  for  a  reporter/producer  to  join  its 
news  staff  of  seven.  We  offer  a  sup¬ 
portive  work  environment,  competitive 
salary  and  excellent  university  benefits. 
MINIMUM  QUALIFICATIONS:  Master's 
degree  or  Bachelor’s  degree  and  at  least 
two  years  experience  in  broadcast  or 
daily  newspaper  journalism.  Professional 
work  experience  in  producing  and  report¬ 
ing  news  in  a  disciplined  broadcast  news 
environment  may  substitute  on  a  year- 
for-year  basis  tor  the  required  degree. 
PREFERRED  QUALIFICATIONS:  Public 
Radio  reporting  experience  and  writing 
NPR  style  quality  feature  stories.  Ability 
to  serve  as  a  fill-in  host  for  Morning  Edi¬ 
tion  and  All  Things  Considered,  a  record 
of  filing  pieces  for  NPR,  a  comfort  level 
with  stories  from  any  beat  and  equal 
skill  with  spot  news,  long-term  feature 
pieces,  one-day  turnaround  story  and 
live  question  and  answer. 

SALARY:  Commensurate  with  experience. 
Send  cover  letter,  resume  and  demo 
cassette  of  announcing  skills  tO: 

Hetty  Glusman,  Human  Resources  Manager 
USF  Public  Broadcasting,  WRB  219 
4202  E.  Fowler  Avenue,  Tampa,  FL  33620 
APPLICATION  DEADLINE:  Open  Until 
Filled.  Application  Review  Begins  on 
October  30,  2000. 

The  University  of  South  Florida  is  an 
equal  opportunity,  equal  access,  affirma¬ 
tive  action  institution.  For  ADA  accom¬ 
modations  call  Hetty  Glusman,  (813) 
974-9123.  The  search/selection  process 
will  be  conducted  in  compliance  with 
provisions  of  the  "Government  in  the  Sun¬ 
shine"  laws  of  Florida.  Screening  commit¬ 
tee  meetings  are  open  to  the  public  and 
all  search  documents  are  available  for 
public  inspection. 


REPORTER 

AGGRESSIVE  daily  needs  a  reporter  who 
is  comfortable  with  hard  news  and  can 
work  human  angles.  Send  resume,  cover 
letter,  clips  to: 

Tabitha  Lacy 
Birmingham  Post-Herald 
RO.  Box  2553 
Birmingham,  AL  35202 


REPORTER 

Looking  for  a  great  place  to  learn  the 
ropes?  Or  a  place  to  show  what  you  can 
do?  The  Evening  Sun,  a  21,000- 
circulation  afternoon  daily  in  southcentral 
PA,  needs  an  energetic  and  aggressive 
reporter  who  loves  news  and  news  report¬ 
ing.  Send  resume  and  clips  to: 

Lori  Goodlin,  editor.  The  Evening  Sun 
1356  Baltimore  Street,  Hanover,  PA  17331 
Great  working  environment,  competitive 
salary  and  401(k). 


REPORTERS 

Want  to  work  in  one  of  America’s  most 
beautiful  places?  The  Island  Packet  on 
beautiful  Hilton  Head  Island  has  three 
openings: 

•  GENERAL  ASSIGNMENTS  REPORTER 

•  FEATURES  REPORTER 

•  BUSINESS  REPORTER 

The  Packet,  a  fast-growing  McClatchy 
paper,  offers  a  competitive  pay  and 
benefits  package. 

Candidates  should  have  at  least  a  year 
of  experience  in  a  daily  news  environ¬ 
ment.  Clips  must  show  enterprise  and 
strong  writing  ability. 

Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 


SUNDAY  EDITOR  IN  VERMONT 
The  Rutland  Herald  and  The  Barre- 
Montpelier  Times  Argus  (36,500  Sun¬ 
day)  are  interviewing  for  a  strong  Sunday 
editor  who  believes  in  the  importance  of 
local  news  and  has  a  proven  ability  to 
produce  a  penetrating  Sunday  edition  tor 
readers  in  two  zones. 


REPORTER 

The  Item,  an  award-winning  afternoon 
daily  in  South  Carolina,  circulation 
22,000,  is  expanding  and  has  an 
immediate  opening  for  a  reporter.  Send 
resume,  clips  to  Tonyia  McGirt,  The  Item, 
RO.  Box  1677,  Sumter,  SC  29151. 


REPORTER 

The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  reporter.  The 
6-day-a-week  newspaper,  located  in  the 
beautiful  Shenandoah  Valley,  provides  a 
wonderful  opportunity  for  candidates 
with  a  strong  communication  back¬ 
ground  and  reporting  experience.  This 
newly  created  reporting  position  delves 
into  the  issues  of  beat  reporting,  while 
also  exploring  the  colorful  personalities 
and  interests  of  the  area  through  feature 
writing.  Resumes,  cover  letters,  and  any 
examples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to:  nvd@shentel.net 


REPORTER 

We  need  an  aggressive,  upwardly  mobile 
newshound  to  cover  the  fastest-growing 
city  in  our  northern  market.  Our  company’s 
three  newspapers  (110,000  circulation) 
offer  all  sorts  of  opportunities  along  an 
unspoiled  waterfront  paradise.  Reply  to: 

Larry  Reisman,  Editor 
The  Press  Journal 

RO.  Box  1268,  Vero  Beach.  FL  32968 


SENIOR/ASSOCIATE  EDITORS 
First-rate  talent  needed  to  help  launch  a 
unique  general-interest  magazine  for  peo¬ 
ple  over  50.  The  magazine  is  well 
financed,  and  its  sister  publication  is  the 
2nd-largest  in  the  UK. 

Senior  Editor  should  have  8-I-  years’ 
experience  working  with  top  writers  to 
create  thoughtful  articles  on  diverse  sub¬ 
jects,  preferably  for  consumer  maga¬ 
zines.  Associate  Editor  likewise,  but  with 
4-8  years’  experience.  Successful  candi¬ 
dates  will  demonstrate  imagination, 
diplomacy,  extremely  keen  line-and 
developmental-editing  skills,  and  an 
understanding  of  mature  sensibilities. 
Competitive  pay,  excellent  benefits, 
scenic  views.  Send  resume,  cover  letter 
and  your  best  clips  to: 

David  Brittan,  Saga  Magazine 
222  Berkeley  Street,  Boston,  MA  02116 
Fax:  (617)375-5952 
NO  CALLS,  PLEASE 


SPORTS  REPORTER 

Applicants  sought  for  new  position  and 
anticipated  opening  in  lively,  hardwork¬ 
ing  newsroom.  1-2  years  newspaper 
experience  preferred.  Send  cover  letter 
and  resume  with  salary  history  to: 

Steve  Miller,  Managing  Editor 
Idaho  State  Journal 
RO.  Box  431,  Pocatello,  ID  83204 
Orto:  smiller@journalnet.com 


EDITORIAL 


SLOT  EDITORS 

The  Times-Picayune,  New  Orleans’ 
272,000-circulation  daily  newspaper,  is 
looking  for  copy  editors  to  handle  rim 
and  slot  work  on  its  main  news  desk. 

We  need  people  with  strong  news  judg¬ 
ment  and  word  skills  as  our  last  line  of 
defense  before  the  stories  hit  the  press  — 
people  who  can  find  a  hole  in  a  story, 
show  a  copy  editor  or  a  city  editor  where 
a  lead  has  gone  wrong,  make  a  bad 
headline  good  and  turn  a  good  one  into 
a  grabber. 

If  you’re  a  good  editor,  we’d  like  to  hear 
from  you.  Successful  candidates  will  love 
language,  be  able  to  grasp  the  big 
picture  of  the  news  of  the  day  and  serve 
as  a  sounding  board  for  the  news  editors 
crafting  our  daily  A1  news  packages. 

Five  years  of  daily  news  and/or  copy 
desk  experience  required.  Experience 
with  zoning  is  helpful. 

Live  in  America’s  most  interesting  city, 
and  join  the  team  that  has  made  the 
Picayune  a  great  paper.  Request  an 
application,  or  send  a  resume  to: 

Lynn  Cunningham,  Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
An  Equal  Opportunity  Employer  M/F 


SPORTS  COPY  EDITOR 
New  Orleans  Times-Picayune,  the  city’s 
Pulitzer  Prize  winning  daily  newspaper 
(272,000  and  305,000)  is  looking  for  a 
sports  copy  editor.  Applicants  must  have 
at  least  three  years  of  experience  and  be 
able  to  edit  copy  as  well  as  complete 
page  layouts.  Knowledge  of  Harris 
pagination  and  Newsmaker  editorial 
systems  a  plus.  Come  join  in  one  of  the 
country’s  most  facinating  cities.  Send 
resumes  and  portfolios  to: 

Steve  Rocca,  Sports  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70125 
An  Equal  Opportunity  Employer  M/F 


SPORTS  REPORTER/COPY  EDITOR 
Hard  work  but  great  clips  while  living  in 
a  city  by  the  beach.  The  St.  Augustine 
Record  is  looking  for  a  sports  reporter/ 
copy  editor  to  help  cover  Jaguars,  Gators, 
PGA  golf,  preps  and  more.  Some  experi¬ 
ence  required.  Send  resume  and  clips  tO: 

Stuart  Korfhage,  Sports  Editor 
St.  Augustine  Record 
RO.  Box  1630,  St.  Augustine,  FL  32085 
E-mail:  sported@staugustine.com 
No  attachments,  please  No  phone  calls 


SPORTS  WRITER 

The  Daily  Dispatch,  a  10,000  AM,  seeks 
writer  for  active  sports  department.  Cover 
everything  from  local  preps  to  ACC  and 
Conference  USA.  Solid  pay,  great  com¬ 
pany.  Experience  covering  sports,  at  least 
for  campus  media,  required.  Reply  to: 

Glenn  Craven,  The  Daily  Dispatch 
304  S.  Chestnut  Street 
Henderson,  NC  27536 
E-mail:  gcraven@hendersondispatch.com 
www.editorandpublisher.com 


REPORTER/WRITER 

The  Chronicle  of  Higher  Education,  a 
national  weekly  newspaper  with  a  Web 
site  updated  daily,  seeks  a  reporter  to 
cover  community  colleges.  The  reporter 
will  also  do  some  general  assignment 
work.  The  job  involves  a  mix  of  news, 
feature  and  enterprise  reporting,  the 
challenge  of  shaping  a  national  beat, 
and  significant  opportunity  to  travel.  The 
Chronicle  offers  competitive  pay  and 
excellent  benefits.  Several  years’  report¬ 
ing  experience  are  required.  To  apply, 
please  send  a  letter,  resume,  and  clips 
to  Doug  Lederman,  The  Chronicle,  1255 
23rd  Street,  NW,  Washington,  DC 
20037.  No  phone  calls,  please. 


The  right  candidate  blends  traditional 
journalism  skills  with  innovative  ideas  to 
produce  a  front  page  and  inside  sections 
that  breathe  Vermont.  Candidates 
should  be  enthusiastic  about  new 
media.  The  right  candidate  has  lead¬ 
ership  and  team-building  skills  to  inspire 
staff  in  our  two  newsrooms  and  bureaus. 
Competitive  salary  and  benefit  package 
includes  health,  eye,  dental,  401(k). 

Send  letter,  resume  and  work  samples  in 
confidence  by  October  27  tO: 

John  Van  Hoesen,  Managing  Editor 
Rutland  Herald 

RO.  Box  668,  Rutland,  VT  05702 
Orto  Scott  Fletcher,  Managing  Editor 
The  Times  Argus 
RO.  Box  707,  Barre,VT  05641 
OCTOBER  16,  2000 


The  Chronicle  is  an  EOE 
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SPORTSLINE.COM 

is  looking  for  aggressive  sports  copy 
editors.  Will  edit  staff  and  wire  copy; 
evaluate  relevance  of  news  and  its  place¬ 
ment  on  the  company’s  site;  produce 
packages  of  news/features.  Degree  in 
journalism;  self  starter  who  can  adapt  to 
changing  technology;  excellent  written 
communication.  Minimum  3  years  news¬ 
room  experience  at  a  daily  newspaper; 
knowledge  of  HTML.  Competitive  com¬ 
pensation/benefit  package  including  sign 
on  stock  options. 

Fax  resume  to  (954)  252-4039 
employment@sportsline.com 


STAFF  REPORTER  -  NIGHTSIDE 
New  Hampshire’s  largest  newspapers 
seek  an  experienced  reporter  to  join  the 
state’s  best  news  team.  Minimum 
requirements:  2  years’  daily  reporting 
experience,  a  proven  ability  to  work 
under  deadline  pressure,  a  professional 
command  of  the  English  language,  a 
thorough  knowledge  of  current  affairs. 
Additional  skills  such  as  computer-aided 
research  ability  or  copy  desk  experience 
would  be  a  plus.  Send  resume, 
references  and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
RO.  Box  9555 

Manchester,  NH  03108-9555 
E-mail:  ulcorp@grolen.com 
Equal  Opportunity  Employer 


STATEHOUSE  REPORTER 
Cover  Ohio’s  statehouse  for  a  new 
political/legislative  website  geared  for 
state  legislators  and  their  staffs.  Reporter 
will  write  daily  lead  story  and  do  one 
interview  per  week.  Three  to  five  years 
experience  writing  for  small  to  mid  size 
daily  covering  politics  and  government. 
Opportunity  to  grow  as  company  grows. 
E-mail  inquiries  welcome  to  Todd  Baker: 

tbaker4@columbus.rr.com 
Or  fax  resume,  cover  letter  and  examples 
to  Capitolgate  (614)  221-8263 
Deadline  October  27 


PROGRAMS  EDITOR 

Unique  opportunity  to  create  content  for 
Epotec.com  -  the  leader  in  Internet- 
based  behavioral  health  services.  The 
position  requires  excellent  writing  and 
editing  skills,  familiarity  with  computers 
in  general  and  with  MSWord  and  Web 
navigation  in  particular,  being  able  to 
handle  multiple  projects,  and  being 
adaptable  enough  to  flourish  in  a  dynamic 
company.  Must  be  able  to  organize  writ¬ 
ten  materials  into  highly  interactive, 
multi-layered  personalized  programs. 

Three  to  five  years  related  experience  in  a 
publishing  environment  preferred.  Com¬ 
puter  proficiency  required;  experience 
with  Microsoft  Office  programs  and 
Internet  applications  preferred.  B.A./B.S. 
degree  required.  Ability  to  work  indepen¬ 
dently  and  meet  deadlines  is  critical. 
Send  resume  with  complete  job  history 
and  salary  requirements  tO: 

jobs@epotec.com 

www.editorandpublisher.com 
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TEAM  LEADER 

Work  with  and  lead  a  group  of  bureau- 
based  reporters  for  our  mid-size  daily 
who  battle  for  stories  in  a  competitive, 
growing  market.  At  the  same  time,  edit 
your  own  zoned,  weekly  section.  The 
working  and  living  conditions  in  our 
southeastern  coastal  community  can’t  be 
beat  We  need  a  proven  leader.  Send  6- 
10  work  samples  tO: 

Box  01383,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

TECHNOLOGY  EDITOR 
The  Asian  Wall  Street  Journal,  a  Dow 
Jones  publication,  seeks  a  senior  editor 
to  be  based  in  Hong  Kong  who  will 
supervise  a  team  of  5-7  reporters  cover¬ 
ing  technology,  the  Internet  and  the  New 
Economy.  This  person  will  generate  and 
develop  feature  ideas,  handle  spot 
assignments  and  edit  copy.  Must  have 
experience  covering  tech,  strong  man¬ 
agerial  skills  and  a  flair  for  rewrite.  Expe¬ 
rience  working  overseas,  especially  Asia, 
is  preferred.  Please  send  resumes  and 
clips  to  Peter  Stein,  Managing  Editor: 

The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  011  (852)2834-5291 
Email:  peter.stein@awsj.com 

TEXAS  LAWYER,  an  award-winning  weekly 
newspaper,  seeks  energetic  reporters  in 
Houston  and  Dallas.  Coverage  areas 
include  courts,  litigation  and  the  business 
of  law.  Candidates  interested  in  covering 
this  vibrant  legal  scene  should  send 
resume  and  clips  to  Colleen  McGushin, 
editor,  Texas  Lawyer,  900  Jackson 
Street,  Suite  500,  Dallas,  TX  75202. 

Fax:  (214)741-2325 
Or  E-mail:  cmcgushin@amlaw.com 

THE  COLUMBIA  DAILY  TRIBUNE  has  an 
opening  for  an  enterprise  editor  to  lead 
staff  investigations  and  in-depth  reporting 
projects.  Qualifications  include  five  years 
experience  and  clips  that  demonstrate 
experience  in  enterprise  reporting.  We 
have  the  time,  space,  and  imperative  to 
do  some  serious  investigative  journalism. 
Send  resume  and  clips  to: 

Jim  Robertson,  Managing  Editor 

Columbia  Daily  Tribune 
RO.  Box  798,  Columbia,  MO  65205 
Equal  Opportunity  Employer 

THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  RM,  is  seeking  to 
fill  two  full-time  general  assignment 
reporting  positions.  A  good  opportunity 
to  build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 
Send  resume  and  clips  tO: 

Joyce  McCullough,  NewsTribune 
426  Second  Street,  LaSalle,  IL  61301 


REPORTER 

San  Diego’s  only  daily  business  paper 
seeks  full-time  reporter.  Cover  general  busi¬ 
ness  news.  Develop  sources,  story  ideas, 
cover  several  beats.  Journalism  experience 
a  must,  daily  paper  a  plus.  Must  be  willing 
to  relocate  at  own  expense.  Resumes  may 
be  faxed  or  E-mailed  to: 

hr@sddt.com 
Fax  (619)  239-5716 


EDITORIAL 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  a  special  sec¬ 
tions  editor.  This  6-day-a-week  newspa¬ 
per,  located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

This  job  offers  the  best  of  all  worlds  -  a 
“day  job”  (most  of  the  time)  that  com¬ 
bines  feature  writing,  page  design  and 
light  editing.  Special  sections  editor  puts 
together  weekly  real  estate  and  food 
pages  and  12  special  sections  each 
year,  ranging  from  Brides  to  a  Holiday 
Gift  Guide. 

Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 

Or  E-mail  to:  nvd@shentel.net 

ENVIRONMENTAL  REPORTER 
Can  you  cover  a  beat  that  doesn’t  have  a 
meeting  a  minute?  Can  you  generate 
story  ideas  without  benefit  of  press 
releases?  Can  you  find  human  drama  in 
the  changing  face  of  a  community?  If  so. 
you  could  be  our  next  environmental 
reporter.  Reporter  will  write  for  both  the 
Naples  Daily  News,  a  50,000- 
circulation  daily,  and  the  Bonita  Banner, 
a  30,000  circulation  twice-weekly,  both 
of  which  are  consistently  judged  as 
among  the  best  newspapers  in  the  state. 
Send  your  resume,  clips  that  say  some¬ 
thing  about  your  reporting  and  writing 
ability  and  a  short  cover  letter  to: 

Todd  Pratt,  Bonita  Banner 
RO.  Box  40,  Bonita  Springs,  FL  34133 
E-mail:  tjpratt@naplesnews.com 


EDITORIAL 


THE  NORTHERN  VIRGINIA  DAILY,  the 
most  honored  small  daily  newspaper  in 
Virginia,  has  an  opening  for  an  assistant 
managing  editor.  This  6-day-a-week 
newspaper,  located  in  the  beautiful 
Shenandoah  Valley,  offers  a  creative, 
team-oriented  environment. 

Job  candidate  should  have  a  solio  jour¬ 
nalism  background  with  some  manage¬ 
ment  experience.  Duties  include  oversee¬ 
ing  features  and  page  design,  and  work¬ 
ing  with  special  sections  and  projects. 
Mainly  a  “day  job,”  Monday  through 
Thursday,  assistant  managing  editor  also 
is  the  Sunday  night  editor. 

Resumes,  cover  letters,  and  examples  of 
work  should  be  mailed  tO: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mail  to:  nvd@shentelnet 

BUSINESS  EDITOR 

The  movers  and  shakers  in  American  busi¬ 
ness  make  their  moves  in  Palm  Springs. 
The  Desert  Sun,  a  57,000  circulation 
Gannett  newspaper  in  Palm  Springs,  CA 
is  looking  for  a  Business  Editor  to  pilot  a 
dynamic,  new-look  section  and  lead  an 
enterprising  staff  in  presenting  the  busi¬ 
ness  news  that  matters  to  the  booming 
Coachella  Valley.  If  you’re  looking  for  a 
new  challenge  in  an  exciting  business 
climate,  send  a  cover  letter,  resume  and 
work  samples  tO: 

Darrell  Smith 

Team  Leader-Recruitment  and  Training 
The  Desert  Sun 
750  N.  Gene  Autry  Trail 
Palm  Springs,  CA  92262 
E-mail:  dvsmith@palmspri.gannett.com 


ADMINISTRATIVE 

ADMINISTRATIVE 

IVEEDIATT 

managementIx 


Recruitment  Specialists 

Some  of  our  current  assignments: 

Creative  Services  Manager  -  Daily  newspapers  in 
Colorado  and  Pennsylvania  seek  experienced  supervisors 
to  oversee  layout  and  design  staffs:  good  opportunities. 

Ad  Director  -  Michigan  daily  with  strong  shopper  and 
weekly  county  newspaper  seeking  management  pnrfessional 
with  combination  sales  expertise;  knowledge  of  current 
classified  marketing  techniques  helpful;  great  opportunity; 
$~0-$8()K  compensation  range. 

Advertising  Sales  Manager  -  Northwest  daily  (-tO.tXK)- 
6().(XX)  circulatkjn)  looking  for  outside  sales  leader,  gotxl 
trainer  and  motivator;  excellent  presentation  skills;  SsO 
$6()K  compensation  range. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

l605  Colonial  Parkw'ay,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  nim2@voyager.net  ■  fax  847.934. 660"' 
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EDITORIAL 


MAKE  UP  DEPARTMENT 
NAPLES,  FL 

Work  in  a  tropical  paradise!  The  Naples 
Daily  News  has  an  opening  for  a  layout 
specialist  to  administer  Layout  8000 
Dummying  system.  Salary  commensurate 
with  experience.  Call  Bob  Smith  at  (941) 
263-4744  or  fax  resume  to  (941)  263- 
4708.  EOE/Drug  Free 

Naples  Daily  News 

1075  Central  Avenue,  Naples,  FL  34102 


FELLOWSHIPS 


PUBLIC  POLICY  WRITING  FELLOWSHIPS 
The  Fellowship  Program  of  the  New 
America  Foundation  invites  applications 
from  journalists  and  practitioners  eager  to 
reshape  the  terms  of  America’s  public 
policy  debate  through  solutions-oriented 
writing  in  the  popular  press  and  leading 
opinion  journals.  Fellowships  provide  sub¬ 
stantial  financial,  intellectual  and  pro¬ 
fessional  support  for  independent-minded 
writers  and  thinkers  who  want  to  engage 
in  an  active  search  for  pragmatic  public 
policy  solutions  that  transcend  the  con¬ 
ventional  political  spectrum. 

The  New  America  Foundation  is  a  Wash¬ 
ington,  DC-based  non-partisan,  non-profit 
public  policy  institute  whose  Fellows 
have  published  in  virtually  all  of  the 
nation's  leading  op-ed  pages,  opinion 
magazines  and  public  policy  journals. 
Additional  information  about  New  Amer¬ 
ica  and  the  application  process  can  be 
found  on  the  Foundation’s  Web  site: 

WWW.  newamerica .  net 


FREELANCE 


FREELANCE  WRITERS  NEEDED 
New  national  online  personal  finance 


publication  seeks  freelance  writers  with 
personality  and  humor  for  columns  on 
investing,  career,  personal  improvement, 
leisure  and  related  subjects.  Ideal  for 
full-time  freelancers  who  understand 
what’s  important  to  main  street  America. 
Fax  resume  and  two  short  samples  to 
(815)  425-5394,  or  mail  to  168  S  19th 
Street,  Pittsburgh  PA  15203. 


INFORMATION  SYSTEMS 


SYSTEMS  TECHNICIAN 
Daily  newspaper  seeks  Systems  Techni¬ 
cian  with  PC,  Mac  and  networking  expe¬ 
rience  to  join  a  growing  newspaper  pub¬ 
lishing  company  with  four  (Colorado 
front-range  sites.  Ideal  candidates  will 
have  experience  with  Windows  NT, 
desktop  publishing  software  and  related 
hardware.  Must  be  willing  to  work  nights 
and  weekend  shifts  as  required  for  a  24 
hour/7  day  per  week  operation.  Associa¬ 
tes  degree  or  equivalent  and  experience 
in  an  electronic  publishing  environment 
desired.  Salaried  position,  with  fringe 
benefit  package  including  medical  insur¬ 
ance,  401(k),  dental  and  life,  paid  holi¬ 
days,  vacation  and  many  others.  Provide 
resume  to: 


Box  01381,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


-HELP  WANTED- 


INFORIVIATION  SYSTEMS 


INFORMATION  SYSTEMS  MANAGER 


The  Post  and  Courier  in  Charleston, 
South  Carolina  is  seeking  a  qualified 
manager  to  direct  its  Information  Ser¬ 
vices  Department.  The  Post  and  Courier 
is  a  daily  newspaper  with  a  circulation  of 
110,000  daily  and  118,000  Sunday. 
The  successful  candidate  will  be  the 
chief  IS  manager  and  report  to  the  Oper¬ 
ations  Director.  This  person  will  direct 
the  staffing  and  administration  of  the 
news,  production  and  classified  advertis¬ 
ing  systems,  as  well  as  the  business  and 
financial  systems.  Networking  and  SQL 
knowledge  is  required.  Experience  with 
SI  I  front-end  systems  and  GEAC  busi¬ 
ness  systems  is  a  plus. 

We  are  looking  for  an  experienced  pro¬ 
fessional  with  an  outstanding  record  of 
people  skills.  Organizing  and  motivating 
the  staff  is  of  prime  importance. 
Demonstrated  ability  to  work  with 
internal  and  external  customers  is 
required  A  Bachelor’s  degree  in  com¬ 
puter  science  or  related  field  is 
necessary.  At  least  five  years  of  man¬ 
agement  experience  is  preferred.  This 
person  must  demonstrate  the  ability  to 
communicate  complex  technical  con¬ 
cepts  and  ideas  to  the  various  other 
departments.  The  future  growth  of  our 
company  will  require  this  person  to 
evaluate  long  term  needs  in  the  systems 
area  and  to  develop  plans  and  programs 
to  take  us  into  the  new  millennium. 


Please  send  your  resume  with  cover  let¬ 
ter  and  salary  history  tO: 

Personnel  Department 
The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403 


THE  PULITZER  PRIZE-WINNING  St. 
Paul  Pioneer  Press  seeks  another 
member  for  its  newsroom  technology 
team  that  is  responsible  for  the  installa¬ 
tion  of  a  new  publishing  system,  user 
training  and  on-going  support  for  PC  and 
Mac  users.  Experience  in  computer  sup¬ 
port,  publishing  systems  and  general 
newspaper  production  is  required.  Can¬ 
didates  must  demonstrate  patience,  flex¬ 
ibility  and  customer-service  orientation; 
experience  with  databases,  particularly 
Oracle;  and  knowledge  of  Visual  Basic 
programming  tools  and  Microsoft  Office 
and  QuarkXPress.  Apply  tO: 

Mike  Bulger 

Newsroom  Technology  Director 
St.  Paul  Pioneer  Press 
345  Cedar  Street,  St.  Paul,  MN  55101 
Or  mbulger@pioneerpress.com 


I  CLASSIFIED  ADVER'I'ISING 

DEADLINES 


In-Column  Advertisements 

Tuesday  noon  (EST)  for 
Following  Monday’s  i.ssue 


Classified  Display 

Friday  5pm  (EST)  1 1  days 
prior  to  publication 
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MAJLROOM 


MAILROOM  MANAGER 


Opportunity  in  Zone  4  for  an  experienced 
mailroom  manager  to  supervise  insert¬ 
ing,  packaging  operations,  budgets,  hir¬ 
ing/scheduling  of  personnel,  training, 
maintenance  and  safety.  Requires  a  relia¬ 
ble,  professional  leader  with  problem¬ 
solving  ability.  Must  possess  excellent 
communications  skills,  strong  mechan¬ 
ical  aptitude,  ability  to  use  a  PC  and  a 
focus  for  customer  service.  Experience 
with  848  Harris  inserting  equipment 
preferred.  Forward  resume  and  salary 
history  to : 

Box  01378,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PREPRESS 


PRE-PRESS  MANAGER 


Join  Philadelphia’s  largest  cold  web 
printer  and  earn  up  to  $100,000  Annually 
Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced  pre¬ 
press  manager  that  has  the  ability  to  com¬ 
mit  to  tight  deadlines  and  work  under  pre¬ 
ssure.  Working  knowledge  of  pagination, 
pre-press  equipment  and  a  strong  MAC 
background  is  required.  This  is  a  pivotal 
role  that  requires  planning,  management 
skills  and  the  ability  to  produce  bottom- 
line  results  by  streamlining  the  produc¬ 
tion  process.  This  position  offers  a  base 
salary  plus  a  quarterly  performance 
bonus.  Submit  your  resume  to: 

Bartash  Printing 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone;  (215)724-1700 


Fax:  (215)  724-3313 


PRESSROOM 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  press  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  to: 


Mike  Scogin,  (502)863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


PRESSROOM  SUPERVISOR 


The  San  Jose  Mercury  News  is  looking  for 
pressroom  supervisors  with  Offset  Press¬ 
room  experience.  Previous  management/ 
supervisory  experience  in  a  newspaper 
production  atmosphere  highly  preferred. 
Solid  interpersonal  and  writing  skills, 
and  good  organizational  and  multi¬ 
taking  skills  required,  as  well  as  ability 
to  analyze  and  troubleshoot  mechanical 
and  personnel  problems.  PC  knowledge 
desired.  Must  be  flexible  in  work  hours. 


Comprehensive  benefit  package  and 
excellent  opportunities  for  career 
growth. 

Please  E-mail  your  resume  to: 
jobs@sj  mercu  ry.com 
Or  call  Steve  Shook  (408)  920-5295 
You  may  also  mail  your  resume  tO: 
Human  Resources 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 
EOE 


PRESSROOM 


PRESSROOM  MANAGER 


A  major  daily  and  Sunday  newspaper  in 
the  Midwest  is  seeking  a  pressroom 
manager  to  help  transform  the  pre¬ 
ssroom  into  a  state  of  the  art  printing 
department.  The  ideal  candidate  will 
have  a  minimum  of  10  years  experience, 
possessing  a  good  working  knowledge  of 
web-fed  presses.  Management  experience 
in  a  union  environment  with  strong 
supervisory,  communication  and  inter¬ 
personal  skills  is  essential  along  with  a  pro¬ 
ven  track  record  in  print  quality,  safety, 
training,  waste  reduction,  on-time 
performance  and  maintenance.  We  offer 
a  competitive  salary  and  an  excellent 
benefit  package  to  the  right  candidate. 
Please  send  your  resume  along  with  a  let¬ 
ter  of  interest  and  salary  history  to: 

Box  01374,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESS  SHIFT  MANAGER 


The  Orange  County  Register  is  seeking 
an  experienced  manager  responsible  for 
leading  a  press  shift  operation.  Individ¬ 
ual  should  be  results  driven  and  focused 
on  meeting  department  goals  in  support 
of  company  objectives.  Successful  can¬ 
didate  will  plan,  allocate  and  develop 
personnel  and  production  schedules  to 
be  more  effective  and  exceed  customer 
expectations.  5-t-  years  proven  manager 
and  leadership  experience  in  commercial 
or  newspaper  printing  environment. 
Growth  opportunities  are  available.  B.A. 
or  equivalent  experience.  Send  resumes 
and  salary  history  to: 

resumes@notes.freedom  .com 


PRODUCTION/TECH 


DIRECTOR  OF  PRODUCTION 


A  Midwest,  midsize  newspaper,  is  seek¬ 
ing  an  experienced  Director  of  Produc¬ 
tion.  This  position  is  responsible  for 
managing  the  pressroom,  platemaking, 
commercial  printing,  print  shop  and 
packaging  departments  and  reports 
directly  to  a  vice  president  of  multiple 
functions.  Three  bargaining  units 
represent  the  production  division.  Pre¬ 
vious  experience  in  a  union  environment 
is  a  plus. 

The  qualified  candidate  should  posses  a 
strong  press  mechanical  background 
with  knowledge  of  all  aspects  of  the  prin¬ 
ting  operation.  Candidate  must  be  com¬ 
puter  literate  with  excellent  organiza¬ 
tional,  leadership  and  communication 
skills.  A  minimum  of  5  years  experience 
in  production  management  is  required. 
College  is  preferred. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Qualified 
applicants  should  forward  a  resume  and 
salary  history  tO: 

Box  01382,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


■eiASSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


CATKCORY  THAT  FIT^  YOUR  NEEDS, 


PLEASE  CALL  US  AT 


888.825.9149 


www.editorandpublisher.com 


•:>.  i 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISIND  ~  Fajc :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS®  EDITORANDPUBLISHER.COM 


PRODUCTION/TECH 


ASSISTANT  AD  PRODUCTION  MANAGER 
The  Seattle  Times  has  an  opportunity  to 
make  that  big  career  move  you’ve  been 
looking  for.  Step  up  to  the  challenge  as 
the  Assistant  Ad  Production  manager  at  a 
major  metro  daily.  In  this  role  you  will 
direct,  coordinate  and  supervise  ad  pro¬ 
duction  operations  at  our  Fairview  Facility. 
Your  role  would  also  include  regular  eve¬ 
ning/night  management  coverage  in  the  Pre¬ 
press  department;  supervising  production 
of  the  daily  Times  and  P-l.  In  this  key  role, 
your  efforts  will  directly  impact  the  suc¬ 
cess  of  our  production  process.  Make  your 
move  to  a  job  that  offers  challenge  and 
growth.  Flere  your  scope  will  include  more 
than  day  to  day  operations,  it  will  involve 
improving  both  quality  and  quantity  of 
production,  increasing  cost  effectiveness, 
leading  and  developing  an  outstanding 
staff.  Other  functions  include:  hiring, train¬ 
ing, coordinatirrg  and  developing  produc¬ 
tion  operators  based  on  direction  from  the 
Ad  Production  Manager.  Also  includes 
maintaining  vacation/work  schedules, 
establishing  good  working  relationships 
with  multiple  departments  to  improve 
workflow  and  customer  service.  If  you're 
ready  for  this  kind  of  opportunity,  we  want 
to  talk  with  you! 

Requirements  include:  related  college 
degree,  two  plus  years  of  print  production 
management  experience,  strong  knowl¬ 
edge  of  ad  composition  software  and  pre¬ 
press  functions,  excellent  communication, 
interpersonal  and  organizational  skills, 
strong  process  improvement  and  customer 
service  skills,  and  the  ability  to  support 
the  needs  of  a  large  high  volume  produc¬ 
tion  operation  on  a  7  X  24  schedule.  Job 
00-379/RB  is  a  regular  full-time  position 
with  a  minimum  pay  starting  at  $41,500/ 
year,  DOE,  with  a  bonus  opportunity  and 
an  excellent  benefits  package.  Please  send 
your  resume  tO: 

Seattle  Times 
00-379/RB 

RO.  Box  70,  Seattle,  WA  981 11 
Fax:  (206)515-5560 


-HELP  WANTED- 


PRODUCTION/TECH 


MACHINIST 

NEWSPAPER  PRODUCTION 
Dow  Jones  &  Company,  publisher  of  The 
Wall  Street  Journal  &  Barron’s,  has  an 
immediate  opportunity  at  its  printing 
facility  in  Federal  Way,  WA  for  an  expe¬ 
rienced  Machinist  to  repair  and  maintain 
mechanical,  hydraulic  and  pneumatic  com¬ 
ponents  of  various  equipment  to  include, 
but  not  limited  to,  Goss  Metro/Metroliner 
printing  presses,  mutli-style  product  con¬ 
veyors  and  building  support/HVAC 
equipment.  These  responsibilities  include 
fulfilling  an  aggressive  preventive  main¬ 
tenance  program,  on-line  mechanical 
repairs  and  equipment  troubleshooting. 
Applicants  must  demonstrate  good 
mechanical  and  electrical  aptitude  with 
the  ability  to  interpret  instructions, 
perform  close  tolerance  work  and  inake 
sound,  independent  judgments  and  deci¬ 
sions  in  a  timely  manner.  Five  or  more 
years’  previous  work  experience  on  Goss 
presses  is  preferred.  High  school  graduate 
and  additional  college  or  trade  school 
education  preferred. 

We  offer  an  excellent  salary  and  benefits 
package.  Qualified  applicants  should 
forward  their  resume  with  salary  require¬ 
ments  tO: 

Dow  Jones  &  Company 
The  Wall  Street  Journal 
Attn:  Production  Manager 
RO.  Box  4 189 
Federal  Way,  WA  98063 
Fax:  (253)661-8886 
Equal  Opportunity  Employer 


PUBLICATIONS  SPECIALIST/TRAINER 
Software  Installations.  Mac/PC  experi¬ 
ence  necessary.  SQL7NT  a  plus.  If  you 
know  prepress,  workflow,  like  travel  and 
want  out  of  deadline  dilemmas,  reply  to: 
Managing  Editor,  Inc.,  Attn:  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss@maned.com 


■■  -POSITIONS  WANTED- 


SYNDICATE  SALES 

Syndicate  seeks  regional  sales  man¬ 
agers.  HIGH  COMMISSIONS!  Visit: 

www.plainlabelpress.com 


ADMINISTRATIVE 


PUBLISHER  with  over  20  years  of  gen¬ 
eral  management  experience  is  seeking 
an  opportunity  with  a  visionary  com¬ 
pany.  Proven  results  in  product  devel¬ 
opment  and  bottom  line  success.  Prefer 
warmer  climate.  Send  responses  tO: 

Box  01372,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10036 

PUBLISHER’S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher’s  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at: 

(508)  563-2835 

Or  E-mail:  mbradley@capecod.net 


EDITORIAL 


10-YEAR  journalism  pro  seeks  challeng¬ 
ing  reporting  position  at  newspaper  com¬ 
mitted  to  news  readers  need  and  want. 

Call  Brad  Buck  at  (352)  375-0177 
Or  E-mail  me  at:  brdbuc@cs.com 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 

DAILY  NEWS  REPORTER  -3  years 
weekly  staff  writing  experience.  Covered 
education  beat,  business  features,  and 
entertainment  coverage.  Available  for  full 
time  and/or  freelance  writing  in  newspa¬ 
per  or  magazine.  Portland  OR  area  pre¬ 
ferred.  E-mail  responses: 

amymhatten@hotmail.com 


DOES  YOUR  NEWSPAPER 
NEED  A  MAGIC  TOUCH? 
Aggressive,  award-winning  editor  of  mid¬ 
sized  daily  seeks  challenge,  preferably  in 
Zone  2.  Budgeting,  mentoring,  market¬ 
ing  and  heavy  local  coverage  are  my 
specialties.  Will  consider  a  publisher 
position,  startup  or  interesting 
opportunity. 

Box  01369,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CLASSIFIED  ADVERTISING  INFORMATION 


'  DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  tor  the  next  Monday’s  issue 
DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  cam¬ 
era  ready  copy  7  days  prior  to  publication  date. 


LINE  ADS  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 


also  includes  online 
HELP  WANTED  POSITIONS  WANTED 

1  WEEK . S  12.00  1  WEEK . $  6.00 

2  WEEKS . $11.18  2  WEEKS . $5.05 

3  WEEKS . $9.80  3  WEEKS . $4.15 

4  WEEKS . $  8.25  4  WEEKS . $  3.70 


ALL  OTHER  CLASSIFICATIONS 

1  WEEK . $  11.00 

2  WEEKS . $  9.70 

3  WEEKS . $  8.50 

4  WEEKS . $  7.25 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready  ,  otherwise  a 
scanning  charge  may  be  incurred,  All  halftones  must  be  a  maximum  133- 
line  same  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131  3  WEEKS . $113 

2  WEEKS . $119  4  WEEKS . $109 


ORDERS  AMD  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are  non- 
cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  deadline;  adver¬ 
tisers  with  a  payment  record  in  good  standing  may  be  billed.  Deadline  is  Tuesday 
prior  to  Monday  publication.  Cash,  check,  VISA,  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy  must 
be  submitted  in  writing  via  email,  mail,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 


I  ^  ANY  QUESTIONS? 


Hazel  Preuss  (646)  654-5302  -  hpreuss@editorandpublisher.com 


J 
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MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new',  up-and-coming  artists  ! 
w'ho  MTV  believes  have  special  | 
potential.  Of  the  videos  desig-  ; 
nated  as  Buzzw'orthy,  the  vast  | 
majority  have  been  certified 
gold  or  platinum. 


Week  of  1019100  \ 

Artist/Group:  Radiohead 
Song/Video:  "Kid  A"  i 

Album:  Kid  A 

! 

The  first  “single”  from  the  band’s  | 
highly  anticipated  follow'-up  to  j 

the  critically  acclaimed  OK 
Computer  -  to  be  released  i 

October  3.  Radiohead  has  i 

decided  to  go  the  un-conventional 
route  by  not  picking  singles  from 
the  record  -  leaving  that  task  to 
radia  programmers.  Rumor  has  | 

it  that  Kid  A  is  practically  an 
anti-rock  album  -  wdth  the  guitars  ! 

turned  dowm  to  a  whisper.  But  I 

w'ith  the  state  of  things  in  rock  I 

music  today,  can  you  blame  them?  | 

Thank  god  for  Radiohead.  I 

Artist/Group:  Fuel 

Song/Video:  “Hemorrhage"  i 

Album:  Something  Like  Human 

The  first  single  from  the 
sophomore  release  from  the  | 

Pennsylvania  rockers.  Scored 
some  pretty  decent  radio-play 
with  their  first  record.  i 

j 

©2000  MTV  I 


I  The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  October  9, 2000 


ThiK 

Week 

Lnut 

Week 

Picture 

S-Doj! 
Weekend  Gross 

Days  Total 

hi  Release  Gross  Sales 

1 

New’ 

Meet  the  Parents 

32,165,270 

4 

32,165,270 

2 

1 

Remember  the  Titans 

21,489,812 

11 

48,144,527 

3 

New' 

Get  Carter 

7,456,085 

4 

7,456,085 

4 

New 

Digimon:  The  Movie 

4,988,796 

4 

4,988,796 

5 

2 

The  E.xorcist  (re-issue) 

4,965,189 

18 

24,458,932 

6 

3 

Almost  Famous 

4,181,860 

27 

23,725,699 

7 

4 

Urban  Legends:  Final  Cut 

2,868,574 

18 

18,504,664 

8 

5 

Bring  it  On 

2,536,855 

46 

62,776,125 

9 

7 

Nurse  Betty 

1,288,657 

32 

22,930,239 

10 

6 

The  Watcher 

1,276,770 

32 

27,971,880 

11 

9 

What  Lies  Beneath 

1,238,477 

81 

152,256,788 

12 

11 

Space  Cowboys 

976,181 

67 

88,328,706 

13 

23 

Best  of  Show 

891,729 

13 

1,548,924 

14 

8 

Bait 

761,673 

25 

14,539,044 

15 

42 

Dancer  in  the  Dark 

716,593 

17 

1,042,547 

16 

10 

Beautiful 

715,655 

11 

2,478,911 

17 

13 

The  Cell 

599,362 

53 

60,085,736 

18 

33 

Girlfight 

570,973 

11 

853,118 

19 

15 

The  Original  Kings  of  Comedy 

529,603 

53 

37,341,777 

20 

17 

Nutty  Professor  II:  The  Klumps 

487,055 

74 

121,457,275 

21 

14 

Scary  Movie 

473,002 

95 

155,582,101 

22 

12 

Woman  on  Top 

442,818 

18 

4,568,570 

23 

32 

Chicken  Run 

400,034 

111 

105,986,112 

24 

27 

X-Men 

392,137 

88 

156,216,022 

25 

18 

Coyote  Ugly 

389,756 

67 

59,106,441 

26 

New’ 

Cyberw'orld  3D 

389,741 

4 

389,741 

27 

24 

Gone  in  60  Seconds 

380,308 

123 

100,647,448 

28 

16 

The  Replacements 

379,346 

60 

44,036,931 

29 

22 

The  Kid 

337,305 

95 

68,946,313 

30 

25 

The  Perfect  Storm 

296,377 

102 

181,032,896 

31 

19 

Saving  Grace 

280,012 

67 

11,936,968 

32 

52 

Dinosaur 

254,213 

144 

136,831,641 

33 

New' 

Bamboozled 

224,720 

4 

224,720 

34 

29 

Gladiator 

220,072 

158 

186,654,056 

35 

26 

Autumn  in  New  York 

186,767 

60 

37,394,728 

©2000  The  Hollywood  Reporter 
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MTV  Top  20 
Countdown 

Week  of  1019100 

1.  Mystikal  “Shake  it  Fast” 

I  2.  Green  Day  “Minority” 

I 

3.  Madonna  “Music” 

4.  Fuel  “Hemorrhage” 

5.  3  Doors  Down  “Loser” 

6.  Robbie  Williams  “Rock  DJ” 

j  7.  Papa  Roach  “Broken  Home” 

8.  Pink  “Most  Girls” 

9.  U2  “Beautiful  Day” 

1  10.  Orgy  “Fiction” 


The  Billboard  200 

i 

i 

The  top-selling  albums  compiled  from  a  national  s 

ample  of  retail  store  sales. 

Thix 

Last 

Wks  OH 

Week 

Week 

Chart 

Artist 

Alhum  j 

1 

- 

1 

Mystikal 

1 

Let’s  Get  Ready 

2 

- 

1 

98  Degrees 

Revelation 

3 

1 

2 

Madonna 

Music 

4 

2 

14 

Nelly 

Country  Grammar 

5 

- 

1 

Shyne 

Shyne 

6 

4 

53 

Creed 

Human  Clay 

1  7 

3 

19 

Eminem 

Marshall  Mathers 

8 

- 

1 

Lil  Bow  Wow' 

Before  of  Dog 

9 

9 

34 

3  Doors  Down 

The  Better  Life  ' 

10 

10 

8 

Baha  Men 

1 

Who  Let  the  Dogs  Out  j 

©2000  Billboard/SoundScan,  Inc.  j 

I  11.  Outkast  “B.O.B.” 

'  12.  Ruff  Endz  “No  More” 

13.  Souldecision  “Faded” 
i  14.  The  Wallflowers  “Sleepwalker” 

15.  No  Doubt  “Bathwater” 

16.  Creed  “With  Arms  Wide  Open” 

I  17.  Nelly  “Country  Grammar” 

18.  Red  Hot  Chili  Peppers  “Californication” 

19.  Mya  “Case  of  the  Ex” 
i  20.  SR-71  “Right  Now” 


The  Billboard  Hot  100  I 

i 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales.  j 


This 

Last 

Peak 

Wks  oti 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

\  \  1 

11 

1 

11 

Come  on  Over  Baby 

Christina  Aguilera 

2 

1 

1 

10 

Music 

Madonna 

i  i  ^ 

2 

2 

9 

Give  Me  One  Night 

98  Degrees 

4 

5 

4 

28 

Kryptonite 

3  Doors  Down 

!  !  5 

7 

5 

23 

With  Arms  Wide  Open 

Creed 

6 

4 

3 

23 

Jumpin’ 

Destiny’s  Child 

7 

3 

1 

18 

Doesn’t  Really  Matter 

Janet  Jackson 

i 

8 

12 

8 

10 

Most  Girls 

Pink 

i 

1  :  9 

6 

6 

9 

Bag  Lady 

Erykah  Badu 

1  i  10 

8 

1 

17 

Incomplete 

Sisqo 

©2000  MTV 
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The  Billboard  200 

Billboard  Modem  Rock  Tracks 

Compiled  from  a 

national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

5  Years  Ago 

Thh 

Week 

Last 

Week 

Peak 

Pos. 

Wks  on 
Chart 

Title 

Artist 

The  top-selling  albums  from  10/7/95 

1 

1 

1 

6 

Minority 

Green  Day 

1.  Alanis  Morissette/Jagged  Little  Pill 

2 

4 

2 

8 

Hemorrhage 

Fuel 

2.  Soundtrack/Dangerous  Minds 

3 

3 

2 

16 

Stellar 

Incubus 

3.  Hootie  &  the  Blowfish/C racked  Rear  View 

4 

2 

1 

26 

Last  Resort 

Papa  Roach 

4.  Tim  McGravtvAll  I  Want 

5 

5 

5 

11 

Loser 

3  Doors  Down 

5.  Michael  Bolton/Greatest  Hits 

1 

1 

6.  Red  Hot  Chili  Peppers/One  Hot  Minute 

6 

6 

6 

4 

Beautiful  Day 

1 

U2 

i  7 

11 

7 

3 

Man  Overboard 

Blink-182 

8 

7 

7 

6 

Fiction 

Orgy 

7.  TLC/crazysexycool 

i  ® 

8 

3 

21 

Change 

Deftones 

8.  Bone  Thugs-N-Harmony/Eternal...  l 

! 

9 

2 

21 

Stupify 

Disturbed 

9.  Silverchair/Frogstomp 

10.  Shania  Twain/The  Woman  in  Me 

10  Years  Ago 

Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

The  top-selling  albums  from  10/6/90 

This 

Last 

1.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

Week 

1 

Week 

1 

Title 

Erin  Brockovich 

Studio 

Universal 

2.  Wilson  Phillips/Wilson  Phillips 

2 

3 

American  Psycho 

Universal 

3.  Mariah  Carey/Mariah  Carey 

3 

2 

Magnolia 

New  Line 

4.  Jon  Bon  Jovi/Blaze  of  Glory:Young  Guns  II  i 

4 

5 

The  Cider  House  Rules 

Miramax 

5.  George  Michael/Listen  w/out  Prejudice 

5 

4 

Any  Given  Sunday 

Warner 

1  ^ 

7 

Mission  to  Mars 

Touchstone 

6.  Bell  Biv  Devoe/ Poison 

!  7 

6 

The  Whole  Nine  Yards 

Warner 

7.  Queensryche/Empire 

i  8 

8 

Reindeer  Games 

Dimension 

8.  Prince/Graffiti  Bridge 

9 

9 

The  Big  Kahuna 

Universal 

9.  Soundtrack/Ghost 

10 

10 

Ghost  Dog 

Artisan 

10.  Poison/Flesh  &  Blood 

1 

©2000  Billboard/SoundScan,  Inc. 

©2000  Billboard/Soundscan  j 

VKAR  BOOK 
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TECHNOLOGY 


Measuring  eight  feet  or  more  across,  a  model  for  the  broadest 
broadsheets  may  become  some  publishers'  four-wide 

BY  JIM  ROSENBERG 

Higher  productivity  from  fewer  press  units  m 
a  smaller  press  hall  with  fewer  operators,  'fhrow  in 
possible  paper  savings  and  you  have  Heidelberg’s 
pitch  for  its  latest  press  design  —  a  triple-wide,  in 
models  that  stop  just  short  of  the  100  inches  that 
will  accommodate  a  four-wide  web  of  the  new,  slimmer  pages. 

In  1997,  before  it  re-entered  the  large  newspaper  press  business, 
Heidelberg  Web  Systems  talked  to  many  publishers,  who  responded 

positively  to  inquiries  about  the  so- 
called  2-by-6  concept,  according  to 
John  Richards,  Heidelberg’s  product 
management  director. 

With  six  of  the  eight  other  makers 
of  double-wide  presses  already  in 
most  world  markets,  Heidelberg  — 
king  of  commercial  presses  but  with  a 
shrinking  customer  base  running  old¬ 
er  Harris  newspaper  presses  —  need¬ 
ed  something  obviously  different. 

The  Mainstream  80’s  technologies 
and  design  did  set  it  apart  from  other 
presses  —  notably  the  gapless  sleeve  j 
blanket  and  its  one-plate-around,  j^. 

four-plate-wide  design.  The  combi-  i 

nation  is  said  to  allow  smooth  printing 
at  up  to  80,000  impressions  per  hour  — 
of  sections  of  unequal  size,  running  only  in 
straight  production  mode  and  using  half  as 
many  plates  as  a  two-plate-around  press. 

In  use  since  the  mid-1990s  on  Heidel¬ 
berg’s  commercial  “Sunday”  press,  the 
sleeve  eliminates  the  periodic  bounce  at  the 
point  where  a  blanket’s  ends  are  held  to  a 
cylinder.  That  vibration,  which  occiu^  when 
the  gaps  meet,  explained  Heidelberg  tech¬ 
nical  sales  specialist  Peter  Walczak,  causes 
web  flutter  and  print  blemishes  and  limits 
design  possibilities. 

At  about  the  same  time,  MAN  Roland 


V. 


6-by-2  page¬ 
plating  for 
straight  (top) 
and  collect 
production 


announced  its  Regioman,  a  straight-only 
double-wide  press  that  achieves  the  same 
speed  and  sectioning  flexibility  by  using  a 
more  conventional  two-around  blanket 
cylinder.  Its  newspaper  applications  chief 
engineer,  Greg  Hru’abin,  said  the  combina¬ 
tion  of  new  bearing  design  and  staggered, 
narrow-gap  lockups  eliminate  botmce. 

But  Heidelberg  announced  the  Main¬ 
stream  as  the  first  of  a  new  line  of  presses. 
And  not  five  months  after  showing  at  the 
Drupa  trade  show  in  Diisseldorf,  Germany, 
the  first  Mainstream  (bound  for  a  Danish 


newspaper  printer),  and  receiving  a  letter  of 
intent  for  seven  more  from  the  Telegraph 
Group  in  the  United  Kingdom  (E&P,  June 
5,  p.  33),  the  press  maker  announced  at  last 
week’s  IFRA  trade  show  in  Amsterdam  not 
only  another  Mainstream  customer,  but 
also  that  it  will  build  a  three-wide  press;  six 
pages  across  and  two  around. 

The  press  will  be  new,  not  the  idea.  MAN 
and  Koenig  &  Bauer  AG  (KBA)  promoted 
such  presses  for  years  (and,  more  recently, 
single-wides  running  three  pages  across). 
KBA  built  a  four-around  letterpress  for  a 
Belgian  daily  and  still  makes  very-wide 
directory  presses.  The  Washington  Post 
explored  the  pros  and  cons  of  six-across 
printing  before  giving  up  letterpress 
(EtttP,  Feb.  29, 1992). 

As  on  the  Mainstream,  a  Tristream  blan¬ 
ket  sleeve  can  be  changed  “routinely”  in  un¬ 
der  two  minutes  without  removing  the  web, 
according  to  Heidelberg.  The  wide  press 
runs  at  40,000  revolutions  per  hour.  But 
with  double-diameter  cylinders,  said  Rich¬ 
ards,  “all  the  surface  speeds  are  the  same  as 
the  Mainstream.”  So  Tristream  can  print 
straight  at  80,000  cph  (one  page,  twice 
around,  40,000  times)  or  collect  at  40,000 
cph  (two  different  pages,  40,000 
times).  Each  revolution  of  a  cou¬ 
ple's  plate  and  blanket  cylinders 
produces  12  different  pages  collect. 
A  single  eight-couple,  four-high 
tower  running  one  web  will  print 
24  pages  in  full  color;  running  two 
webs,  it  will  be  able  to  produce  48 
pages  with  one  or  two  spot  colors 
anywhere. 

Citing  what  President  Bob 
Brown  called  the  newspaper  indus¬ 
try’s  “long-envisioned ...  potential 
benefits  of  triple-width  produc¬ 
tion,”  Heidelberg  said  Tristream’s 
2-by-6  plate  cylinder  delivers  in  the 
same  running  time  50%  more 
pages  per  revolution  than  a  conven- 
-  tional  double-wide  press.  Antici¬ 
pated  efficiencies  would  allow  newspapers 
to  exceed  double-width  productivity  from 
one-third  fewer  towers  and  reelstands, 
thereby  reducing  total  costs  of  a  press  line. 

Heidelberg  maintains  that  triple-wide 
design  provides  a  shorter  web  path,  with  a 
third  fewer  edges  to  contribute  to  web 
breaks,  and  50%  more  paper  strength  “to 
carry  a  web  defect  through  the  press  with¬ 
out  breaking.”  And  reduced  roll  handling 
should  boost  net  production  speed. 

Richards  said  Heidelberg  will  offer  Tri¬ 
stream  in  two  ranges.  A  76.8-inch-wide 
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Some  papers  have  considered  eventually  compact  future  formats  for  newspapers, 
moving  below  the  50-inch  web  width .  Heidelberg  also  developed  for  the  Tri- 

Recently,  three  McClatchy  Co.  dailies  —  all  stream  a  system  to  compensate  for  the  fan- 
flexo-printed  and  therefore  in  no  need  of  out  that  results  from  excessive  water  ab- 
page  margins  that  typically  carry  ink  track-  sorption  when  printing  on  wider  newsprint 
ing  and  embossing  from  trolley  rollers  —  webs.  Unable  to  discuss  particulars  of  the 

committed  to  a  49-inch  web.  And  just  days  ;  patent-pending  fan-out  control,  Richards 
before  IFRA,  Danny  Collins,  operations  called  it  a  “color-register  system ...  adapted 
director  of  The  News  ^  Observer,  Raleigh,  especially  for  that  application”  that  mini- 
N.C.,  told  fellow  flexo-site  managers  at  their  mizes  fan-out  “by  moving  the  plates  on  the 
London  meeting  that  48  inches  is  not  out  of  plate  cylinder  using  conventional  closed- 
the  question.  “I’m  very  intrigued  by  the  con-  loop  register  marks  read  from  the  web.” 

cept,”  he  said  of  the  benefits  of  running  sue  Tristream’s  independent  AC  drives  facili- 

12-inch  pages  across  a  three-wide  press.  tate  engaging/disengaging  couples  for  mak-  I!  | 

Kurt  E.  Parent,  Collins’  counterpart  in  I  ing  flying  edition  changes.  SjTichronized  !  I  j 

Worcester,  Mass.,  said  his  Telegram  ^  \  drives  also  better  regulate  speed  and  con-  !  |  j 

Gozrette  is  going  to  a  50-inch  web,  but  with  |  trol  deceleration.  They  also  offer  expanded  H  | 

pages  ready  for  a  future  48-inch,  should  its  voltage  tolerances  and  require  less  calibra-  ii  | 

new  owner,  the  New  York  Times  Co.,  come  i  tion  and  maintenance  than  DC  drives.  il  | 

to  realize  that  flexo  obviates  the  need  for  Contiweb  FT  pasters  have  motorized  split  !  | 

any  extra  marginal  white  space.  arms  and  integrated  infeed  and  web-up.  | 

The  under-50  crowd  was  supported  a  Straight  web  leads  to  formers  three  1 1  \ 

week  earlier  at  the  International  News-  across  and  up  to  three  high  can  produce  as  j 

paper  Group’s  meeting  in  Dayton,  Ohio,  many  as  nine  sections.  In  collect  mode,  up  ;  | 

where  Shaun  O’L.  Higgins,  marketing  di-  to  sue  sections  per  former  level  can  be  pro-  j 

rector  at  The  Spokesman-Reviev),  Spokane,  duced  without  angle  bars.  [  j 

Wash.,  and  Jonathan  H.  Markey,  president  The  JFC-255  jaw  folder  has  an  80,000-  !  1  | 

of  New  Jersey’s  Bergen  Record  Corp.,  eph  capacity;  the  RB-32  rotary  blade  model  1 1 

called  attention  to  the  likelihood  of  more-  (collecting  version  of  Mainstream’s  RBS  ;  j 

folder)  has  a  75,000-cph  capacity.  Heidel-  i  i  ^ 

berg  designed  the  lower  folders  to  be  1 1  | 

moved  on  tracks  for  optimum  positioning 
under  the  formers  according  to  each  press 
run’s  pagination  and  section  configuration. 

Heidelberg’s  Omnicon  system  automates 
component  control,  preset  storage  £ind  re-  1 1 
trieval,  and  job-planning,  and  can  integrate  j  j 
press  and  post-press  operations.  Its  Omni-  !  j 
page  makeready  uses  cameras  to  identify  ^ 

pages  on  the  console  and  direct  the  control  \ 
system  to  the  corresponding  web,  tower,  | 

printing  couple,  and  page. 

From  Amsterdam,  Richards  said  that  for 
the  same  capacity.  Tristream  “actually 
comes  out  less  costly  than  a  [two-around]  |  [ 
double-width.”  But  it’s  not  sold  on  purchase  ! 
price,  which  is  “within  a  few  percentage  !  j 
points”  of  a  Mainstream.  Savings,  said  !  j 

Richards,  “are  more  considerable”  in  the 
size  of  the  press  hall  and  press  crew. 

In  Europe  and  North  America,  Heidel¬ 
berg  claims  20  major  prospects  (some  sup¬ 
plied  design  input).  But  even  a  small  i 

Tristream  can’t  ship  for  at  least  two  years,  j 
Richards  estimated,  saying  the  triple-wide  ' 
“has  a  significant  impact  on  the  planning 
process,”  especially  for  related  systems  and  j 
the  press  hall.  He  said  most  prospects  indi-  j 
cated  they  couldn’t  be  ready  in  36  months.  I 
Mainstream  and  Tristream  will  be  built  i 
in  Heidelberg’s  U.S.  and  French  plants,  li  I  j 
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Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE-TEX®  fabric 
correctly,  we’ll  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GORE-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly. 

GORE-TEX®  is  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc. 


Creative  Technologies 
Worldwide 


model  is  designed  for  much  of  North  Amer¬ 
ica’s  growing  meirket  for  12V2-inch-wide 
pages  (what  is  now  a  50-inch  web)  and  for 
the  Berliner  tab  size  beginning  to  spread 
beyond  German-speaking  Europe.  A  range 
of  wider  models  of  as-yet-undetermined 
maximum  size  will  have  2400  mm  (96 
inches)  “as  a  standard,  with  possible  cus¬ 
tom  sizes  that  are  somewhat  larger,”  said 
Richards.  For  a  three-wide  machine,  he 
added,  “you  have  to  go  to  2520  [millime¬ 
ters]  to  cover  the  old  66-inch  market.  So  it 
becomes  a  99-inch  web.” 

Though  he  hadn’t  discussed  cutting  four 
page  pairs  from  an  eight-foot  or  wider  web, 
Richards  said  Tristream  could  conceivably 
serve  as  a  four-wide  press,  with  double  sets 
of  angle  bars  on  every  level  ^lnd  four-wide 
formers.  Already  sized  and  configured  for 
Tristream’s  middle  former  —  with  inde¬ 
pendent  RTFs  and  tension  controls  for  each 
of  the  three  across  —  the  same  should  be 
possible  at  a  smaller  size  with  two  middle 
formers,  according  to  Richards. 

“On  the  Berliner  size,  we’re  down  to  a 
12V2-inch  page  anyway.  So  if  you  can  do  a 
12V2-inch  former,”  he  said,  “I  don’t  know 
why  you  can’t  do  a  12-inch  one.  It’s  pretty 
straightforward.” 


IlCHAEL  RAMIRKZ/©LOS  ANGELES 


“Worshipping  their  god,” 
the  caption  reads 


Drawingfire 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'Did  you  know  weve  misspelled ...  the  'Model erne 
in  'Madeleine  Alb righf  timesT 

-JOSEPH  LELYVELD,  “THE  NEW  YORK  TIMES” 


A  PICTURE  MAY  BE  WORTH  A  THOU- 

sand  words,  but  a  cartoon  by  Los 
Angeles  Times  artist  Michael 
Ramirez  has  stopped  traffic  in  Vermont. 

The  editorial  cartoon,  which  ran  in  the 
L.A.  Times  Oct.  6  and  was  distributed  by 
Copley  News  Service  to  papers  around  the 
country,  depicts  a  Jew  and  a  Muslim  in 
front  of  a  stone  wall  of  “hate,”  inspired  by 
the  recent  surge  of  violence  in  the  Middle 
East.  Ramirez  and  others  at  the  L.A. 

Times  received  about  2,000  complaints 
from  readers  across  the  country.  Editorial 
Page  Editor  Janet  Clayton 
told  E^P  the  “reaction  has 
been  very  intense,”  though 
she  said  much  of  it  was  via 
e-mail  campaigns  generat¬ 
ed  by  groups  upset  with 
the  cartoon. 

“It’s  hard  to  know  how 
many  of  the  complaints 
came  from  people  who 
actually  saw  the  cartoon 
and  were  upset,  and  from  people  who 
just  heard  about  it  and  wrote  in,”  she 
said.  Although  the  cartoon  shows  a 
Muslim  as  well  as  a  Jew,  most  of  the 
identifiable  complaints  came  from 
readers  offended  by  the  depiction  of  the 
Jew,  Clayton  said.  About  100  Jewish 
protesters  halted  traffic  in  front  of  the 
Rutland  (Vt.)  Herald  for  30  minutes 
after  the  paper  ran  the  cartoon. 

Ramirez  is  no  stranger  to  controversy 
—  a  cartoon  he  penned  in  January  con¬ 
cerning  gays  in  the  military  generated  a 
similar  furor.  “We  like  to  let  the  cartoon 
speak  for  itself,  ”  Clayton  declared,  but  the 
paper’s  reaction  belied  this,  with  L.A. 
Times  Readers’  Representative  Narda 
Zacchino  preparing  a  column  about  the 
controversy.  Ramirez  said  protest  was 


GURNING 

CONTEST 


Ramirez:  He 
saw  double. 


Photo  of  the  week 


BRENT  MITCHELL,  MARSHALL  (TEXAS)  NEWS  MESSENGER,  OCT.  9 

GURN,  baby,  GURN.  IT’S  BECOMING  A  NATIONAL  CRAZE. 

“Guming,”  according  to  proponents  (don’t  look  for  it  in  the 
dictionarjO,  is  a  centuries-old  tradition  of  distorting  the 
face  in  a  contest  to  see  who  can  get  really  ugly.  Ben  &  Jerry’s  even 
sponsors  a  World  Guming  Contest.  At  a  local  event  in  Marshall, 
Texas  —  the  annual  Fire  Ant  Festival  —  J.J.  Stachowiak  (above),  a 
six-time  winner,  put  his  worst  face  forward  again,  but  could  do  no 
better  than  third  place.  You  don’t  want  to  see  who  won.  S 
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“something  that’s  pretty  common  in  our 
business,”  but  he  took  the  extraordinary 
step  of  penning  a  personal  note  posted 
on  the  L.A.  Times'  Web  site  and  sent  to 
complainants.  In  it,  he  defended  the 
drawing  as  justified  and  evenhanded. 
Later,  he  told  E^P  that  “the  hateful 
letters  and  uncompromising  interpreta¬ 
tion”  of  his  drawing  “demonstrates  the  ne¬ 
cessity  for  the  cartoon.”  —  Joel  Davis 


Imiovative  editor 


‘Sqftlifting  case 


As  THE  PUBLISHERS  OF  NINE  SMALL 
weeklies  among  the  shrinking 
farm  towns  of  North  Dakota, 

Jill  Denning  Cackle  and  her  husband, 
Mike,  hardly  fit  the  image  of  software 
pirates.  But  the  Cackles  have  learned 
the  hard  way  that  anyone  can  become 
a  pirate  —  or  “softlifter,”  as  some  in 
the  industry  call  it  —  by  duplicating 
popular  word-processing  and  graphics 
programs  for  their  own  businesses 
1  without  bothering  to 
I  get  additional  licenses. 
Acting  on  a  tip  from 
a  disgruntled  employee, 
an  industry  group  the 
Cackles  had  never 
heard  of,  the  Software 
and  Information  Indus¬ 
try  Association  (SIIA), 
ordered  an  audit  of  the 
papers’  35  computers, 
multiplied  the  number  of  unlicensed 
copies  they  found  by  two  times  the 
suggest  retail  price  of  the  programs  — 
and  socked  the  couple  with  a  fine  for 
$120,000.  That’s  more  than  six  of  their 
papers  gross  in  an  entire  year. 

Other  newspapers  —  at  least  40  at  the 
time  the  North  Dakota  papers  were  tar¬ 
geted  —  have  faced  similar  accusations, 
but  Jill  Cackle  is  the  first  newspaper  ex¬ 
ecutive  to  wTite  about  the  ordeal,  which 
ended  with  a  confidential  settlement.  Her 
book  “Slapped  Hard  for  ‘Softlifting’  ”  is 
both  a  cautionary  tale  and  guide  to  avoid¬ 
ing  piracy  problems.  (One  bit  of  advice: 
Hire  wisely,  fire  kindly.)  It’s  available  by 
mail  order  at  (800)  658-3485. 

—  Mark  Fitzgerald 


Jill  Cackle: 
slapped  hard 


Joe  Strupp 


Robert  Cohen  Op-Ed  photo 
taken  outside  Blockbuster  store 
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subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 
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Shoptalk 


‘Of  all  our  institutions,  the  news  media  still  have  the  greatest 
potential  to  guide  us  over  the  chasm  . . .  that  divides  us.’ 


IN  1993,  AS  I  JOINED  THE  JOURNALISM  FACULTY  AT  NeW 
York  University,  I  began  to  reflect  on  a  daily  newspaper 
career  that  had  taken  me  to  four  news  organizations  and 
had  allowed  me  to  bear  witness  to  a  number  of  momen¬ 
tous  events  as  a  reporter  assigned  to  New  York  City,  the 
New  York  State  Legislature,  Capitol  Hill,  and  South  Africa.  I  had 
covered  the  inaugurations  of  two  presidents,  a  mayor,  and  a  gov¬ 
ernor,  and  I  had  witnessed  the  dismantling  of  apartheid  in  South 

Africa.  In  1992, 1  was  privileged  to  share  In  my  new  position  as  a  journalism 

a  Pulitzer  Prize  for  spot  news  with  professor,  I  began  to  examine  the  history 

colleagues  at  iVieTO  IbrfciVeTOS-  of  the  American  media  and 

day.  But,  despite  my  success,  I 
had  often  felt  constricted  by  the 
narrow  scope  of  the  news 
media  that  largely  marginalized 
African  Americans. 

Their  history,  attitudes,  and 
daily  trials  and  tribulations 
were  often  eclipsed  by  the  news 
media’s  appetite  for  African- 
American  crime,  entertain¬ 
ment,  and  dysfunction.  century  journalists  such  as 

I  often  found  myself  swimming  against  Lester  Walton,  John  Bruce,  Earl  Brown, 

a  tide  that  rew'arded  those  eager  to  write  and  George  Schuyler, 

stories  that  conformed  to  a  set  and  stereo-  Spurred  by  a  desire  to  fill  in  the  gaps 

typical  view  of  African-American  life.  As  of  media  history  and  to  examine  the  extent 

much  as  my  daily  journalism  career  had  to  which  African  Americans  have  made  a 

helped  me  realize  a  childhood  dream,  I  difference  in  the  mass  media,  I  began  a 

had,  in  time,  tired  of  a  predictable  script  study  of  blacks  in  the  mainstream  media 

where  African  Americans  were  concerned.  that  resulted  in  “Within  the  Veil:  Black 
I  had  won  some  newsroom  battles  over  Journalists,  White  Media”  (New  York 

coverage,  but  the  resistance  to  ideas  that  University  Press).  While  I  focused  on  the 
fell  outside  the  white  cultural  mainstream  three  decades  since  the  National  Advisory 

had  thwarted  many  of  my  efforts  to  portray  Commission  on  Civil  Disorders  highlighted 

the  full  range  of  black  life.  news  media  bias  in  hiring  and  reporting,  I 


BY  PAMEU  NEWKIRK 


In  my  new  position  as  a  journalism 
professor,  I  began  to  examine  the  history 
of  the  American  media  and 
how  African  Americans  fig¬ 
ured  in  that  history.  It  was 
immediately  apparent  that 
the  contributions  African 
Americans  had  made  to  the 
American  media  were  largely 
ignored  or  relegated  to  foot¬ 
notes.  Left  in  the  archives  were 
the  contributions  to  leading 
publications  by  early  20th- 
century  journalists  such  as 
Lester  Walton,  John  Bruce,  Earl  Brown, 
and  George  Schuyler. 

Spurred  by  a  desire  to  fill  in  the  gaps 
of  media  history  and  to  examine  the  extent 
to  which  African  Americans  have  made  a 
difference  in  the  mass  media,  I  began  a 
study  of  blacks  in  the  mainstream  media 
that  resulted  in  “Within  the  Veil:  Black 
Journalists,  White  Media”  (New  York 
University  Press).  While  I  focused  on  the 
three  decades  since  the  National  Advisory 
Commission  on  Civil  Disorders  highlighted 
news  media  bias  in  hiring  and  reporting,  I 


also  attempted  to  place  more  recent  issues 
into  a  historical  context. 

In  the  newsroom,  the  clash  of  distinctly 
colliding  world  views  is  evident.  Despite 
his  success,  Bryant  Gumbel  was  unable  for 
five  years  to  convince  NBC  brass  to  take 
the  “Today  Show”  to  Africa,  the  only 
continent  it  had  not  been  to. 

Sylvester  Monroe,  a  Time  magazine 
correspondent,  had  to  go  against  an 
emotional  tide  of  bias  and  objections  in  his 
newsroom  to  present  an  objective  portrait 
of  Nation  of  Islam  Minister  Louis  Far- 
rakhan  that  went  beyond  the  anti-Semitic 
sound  bites.  Many  journalists  report  that 
their  contributions  to  racially  sensitive 
stories  such  as  the  Los  Angeles  riots  and  the 
O.J.  Simpson  trial  have  been  minimized  or 
ignored.  Tlieir  reflection  of  black  perspec¬ 
tives  that  could  help  fill  in  the  puzzle  of  race 
are  instead  viewed  with  suspicion  or  alarm. 

In  newsrooms  all  over  the  country, 
African-American  journalists  and  their 
colleagues  of  color  are  often  angry  over  the 
ways  in  which  their  organizations  portray 
people  of  color.  Stories  that  underscore  a 
societal  belief  in  black  inferiority,  under¬ 
achievement,  criminality,  athleticism,  and 
dysfunction  continue  to  prevail.  While 
time  has  softened  the  glaringly  crude 
projections  of  African  Americans  in  the 
popular  press,  the  mainstream  view  of 
African  Americans  is  still  warped  by  years 
of  persistently  negative  portrayals. 

Sadly,  few  in  positions  of  power  appear 
eager  to  confront  the  ways  in  which  race 
continues  to  influence  how  news  is  gath¬ 
ered,  reported,  and  presented  to  the  public. 
Only  through  a  sober  and  honest  appraisal 
by  news  executives  can  we  begin  to  tend  to 
the  cancer  in  our  racial  realm.  Of  all  our 
institutions,  the  news  media  still  have  the 
greatest  potential  to  guide  us  over  the 
chasm  of  mistrust,  misunderstanding,  and 
resentment  that  divides  us.  But  this  will 
only  happen  when  news  organizations  be¬ 
gin  to  value  the  validity  of  viewpoints  that 
fall  outside  the  white  cultural  mainstream 
and  embrace,  in  a  way  many  have  not,  a 
diversity  of  ideas.  It  is  not  enough  to  hire 
people  who  look  and  think  differently.  To 
matter,  that  diversity  must  somehow  be 
reflected  in  the  news  product.  11 

Newkirk  teaches  journalism  at  New  York 
University. 
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